ISSUE 
DECEMBER 15, 1953 


LAUNDRY JQUPNAL 


This month's cover 
reproduces the one that 
appeared on our first 
issue, December 1893. 

A 17-page review of 

the laundry industry as’ 
reported in this 
publication for 60 years 
begins on page 9. 
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A cent well spent . . that’s about the difference in cost between 
Satinette and an ordinary starch. But what a difference! Satinette assures 
you better production, smoother finish, greater pliability. Actually, it’s money 
saved because theres never waste non-congealing Satinette. 

You use it 


THE KEEVER STARCH COMPANY © COLUMBUS 15, OHIO 
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Cover Girl 


The girl who adorns the cover of this month’s 
issue is THe Starcuroom girl, familiar to laun- 
drymen throughout the country in the Nine- 
ties. She was our cover girl for over nine years 
and laundry advertisements could be found 
bearing this original and popular design in ev~ 
ery city in the nation. 

Not until 1902 did she relinquish her hon- 
ored position to make room for a new face, 
a sister picture, so to speak, with more mod- 
ern coiffure and dress. The new girl, strong 
and sturdy, was typical of the great industry 
she represented. THe StarcHrooM girl also ap- 
peared at the top of the editorial page each 
month, as she does in this issue. 

In the Nineties, and for many years after, 
a great share of the family laundry volume 
consisted of men’s collars, cuffs and_ shirt 
bosoms. The reputation of a laundry was 
largely judged through the quality of the 
starched finish imparted to these items. Be- 
cause the starching was done in a special de- 
partment of the plant kuown as the starch- 
room, that department was the one most 
closely watched by management as holding 
the key to satisfied customers. So it is that 
Tue Starcuroom girl came by her name. She 
VOL. LX, No. 72, DECEMBER +, 1953 symbolized the top quality, the finishing touch, 
which every plantowner tried to maintain in 
the “early days.” 

In gracing our cover and editorial page this 
R E A E E month she returns to help celebrate the con- 

clusion of the sixtieth consecutive year of pub- 
lishing SrarcHroom Launpry JourNaL. This 
means that SrarcuHroom is the oldest trade 
journal in America devoted to the interests 
Features of the laundry industry. So, if you will pardon 
The First Sixty Yeors our pride, join with us in taking a look at the 
: artwork and illustrations which embellished our 
A.I.L.'s 70th Birthday : early issues. Read about the problems which 
Starchroom's Laundry Primer, Part XXII. . faced the industry, the men who met them 
and, in so doing, made the industry what it is 
today. 

It’s been fun putting together this issue. We 
Engineering hope you will enjoy reading it as much as we 

Background for Good Blowdown . enjoyed ferreting out the material for it. Ii 

Questions and Answers has given us a sounder foundation on which to 
base present-day assessments of the industry. 
And it will give us a clearer perspective when 
we take a look into the future. 


And As Usual 


For the sixtieth year in a row, it is the 
Laundry Business Trends News From the Allied Trades pleasure of Srarcuroom’s staff to wish every 
tion Calend reader a Merry Christmas and a Happy and 
Prosperous New Year. May we all be on hand 
Laundry News Notes Obituaries to celebrate the holidays together for another 
sixty years—Jim Barnes 


Cleaning 
Drive-ins and Drycleaning Spell Success 


Departments 


Editorial New Products and Literature 


Rhapsody in Bellew Co 
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Wherever dye fades 
are a problem 


... that’s where you need 


YellowGo 


Dye fades happen everywhere...to cottons 

in the washwheel — to silk and woolen gar- 

ments in the cleaning machine —to rugs on 

the washfloor. So, be prepared — in all de- 

partments—with plenty of YellowGo on 

hand. YellowGo is the famous all-purpose 

safety stripper that takes out the fade color 

without injuring original colors. It’s the con- 

trollable stripper that works hot or cold...in 

a bath or as a spotter. And, while it doesn't 

whiten off-whites, YellowGo removes almost 

any fugitive color—RED, GREEN, PURPLE, 

BLUE, BROWN, BLACK and YELLOW. Econ- 

@ In the RUG CLEANING PLANT omical, too—mixed with water YellowGo 

costs you only S¢ a gallon of stripping 
solution. 


Order YellowGo — in 
There’s no nig ... and still quarts, gallons or carboys 


Substitute for the best! 


A. L. WILSON CHEMICAL CO. 
KEARNY, N. J. 
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SOME SOAPS ARE TOUGH ON SOIL... 


THREE TO MAKE CUSTOMERS HAPPY! 


Your washing mixture has a three-fold job to do. 
First, it must get clothes clean. Second, it must 
maintain whiteness. Third, it must treat 
fabrics gently. A mixture of soap and builder that 
falls down on any of these three washing essentials 
won't make you or your customers happy. 


in many, many progressive laundries, Ozonite 
has proved its ability to furnish the three-fold 
washing essentials that mean quality work. 
The answer lies in the scientifically balanced 
formulation of top quality ingredients. 


There's no guesswork in compounding 
Ozonite — there’s no guesswork in the washing 


results you can expect from it. A month's 
trial will prove it. 


—your washroom ‘Efficiency Expert”’ 


CINCINNATI, OHIO 
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in the new 
42"-100 LB. 


CISSELL 
TUMBLER 


Laundry or Dry Cleaning 


ALL CISSELL TUMBLERS HAVE 
SEPARATE MOTORS FOR FAN AND BASKET 


The 
famous 
CISSELL 

GEAR 
REDUCER 
on oll 
Cissell 
Tumblers 


With all the famous 
Cissell Tumbler faatures 


Greater Volume of Air and Heat 
B-Stage Heat Control (Cold to Hot) 
Pre-Heated Static Steam Spray 
Fused Fire Extinguisher injects 
steam into basket and lint drawer 


THE CISSELL 
36” x 30” 
LAUNDRY 
TUMBLER 
Steam-Heated 
or Gas-Fired 
THE CISSELL 
36” x 30” 
DRY-CLEANING 
TUMBLER 
Steam-Heated 


W. M. CISSELL MFG. CO., INC. 


Foreign Distributors write Export Dept.—Cable: CISSELL 
Pacific Coast Office: 4823 West Jefferson Bivd., Los Angeles 


THE CISSELL 
TWIN 
LAUNDRY 
TUMBLER 
Steam-Heated 
or Gas-Fired 
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The Starchroom 


DEVOTED TO THE LAUNDRY TRADE 


We Celebrate a Birthday 


Sixty years ago this month Srarenroom made its 
initial appearance, On page one of that issue the editor- 
publisher set Jorth bis eredo, or statement of principles, 
in aset of three editorials. 

In view of the many changes that have oeeurred in 
both the laundry and the publishing industries since our 
first issue, we believe that it is appropriate to republish 
the editorials here. They have served as a guide for our 
policies in the past and will continue so to serve in the 
future. 

Prefatory 

Jn issuing this, the first number of Tue Stancuroom, to 
the laundry trade, we simply desire to say that we do it be- 
cause we believe it will be appreciated by the trade gener- 
ally. We receive regularly our journals, filled with matters 
of general interest to the trade, papers deserving our patron- 
age and support. In THe STARCHROOM we desire to give to 
the trade something different, taking up the departments in 


the Jaundry business and giving its readers the benefit of 
Jate knowledge gained in those special fields. 

Of the appearance of THE STancHroom we have ev- 
ery reason to be proud. Jt represents the best efforts of the 
artist, the printer and the engraver, and we feel certain that 
our efforts in thus successfully grouping together these de- 
partments of the “art preservative” will win the approbation 
of the trade, and Tue Starcuroom will be carefully pe- 
rused, preserved arid shown to the friends of the trade as 
another instance of our progress. 


Explanatory 
Since the outlines of THe STtarcHroom first came to our 


minds, we have had considerable correspondence with 
the trade, We have sent them rough copies—the very best 
we could do—in order that they might get a faint idea of its 
appearance. Since it is finished, we realize that those copies 
were indeed crude affairs, and failed in any degree to give 
those interested even a faint idea of the beauty of the work. 
We now ask that they look over this copy with care, and 
as we have decided to continue its issue, we desire to say 
that we shall in the future keep the work up to its present 
standard, and we think we make no mistake in saying that 
we shal] improve on this initial effort, and in the future 
numbers surpass it in beauty and effectiveness. To do this 
we ask the co-operation of the trade. We are not making any 
boasts, but we do feel certain that a work of this kind is 
alike beneficia) to the Jaundryman, the supply man and the 
machinery man; and to them we leave it. 


A Word 


We would call particular attention to the reading matter 
of Tuk Stancunoom. We have had the services of a staff of 
writers, all more or less familiar with the trade, and we 
have placed before our readers a quantity of matter which 
is properly balanced. We have not only given the peruser 
solid and substantial meaty facts for his digestion, but we 
have also had a proper regard for the light, frothy and 
toothsome articles, and after reading, we are of the belief 
that our friends will agree with us, that while we may have 
gotten off the beaten path, we have walked the correct one, 

Our idea of just what a class paper should be may 
not be entirely correct; but we have striven hard to 
earry out the idea of something different, as outlined in our 
prefatory, and we are proud in saying that we await the 
verdict of the trade and are open for conviction if we are 
not correct, 


AIL’s 70th 


Because this year also marks the seventieth anni- 
versary of the industry's national trade association, a 
brief history of the American Institute of Laundering 
commences on page 42. 
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STARCHROOM 


Reproduction of Starchroom’s 
cover, first issue, Dec., 1893 


A casual investment resulted in George H. Bishop, 
owner of a printing firm, suddenly acquiring manu- 
facturing rights to certain starching equipment for 
laundries. Thus was born, in mid-1893, the G. H. 
Bishop Co. Logically, as a means of promoting his 
equipment sales, Mr. Bishop turned to his print shop 
and, in December of that year, published issue No. 1 


of The Starchroom. 
Both the manufacturing concern and the magazine 


have served the laundry industry continuously and 
conspicuously ever since. Each helped the industry 
grow in size and scope. Through all the years, Starch- 


room has kept the industry advised of trends and 


changing conditions, while Bishop has provided the 


new methods and specialized equipment which en- 


abled laundries successfully and profitably to meet 


those changed conditions. 


© 


G.H. BISHOP C 


LAUNDRY 


Mr. Bishop founded both the 
G.8. Bishop Co. and Starchroom 
in 1898... and the then small 
laundry industry started on its 
way to becoming one of the 


greatest in the nation 


JOURNAL 


The late George H. Bishop who, 
60 years ago, started these two 
institutions which ever since have 
been prominently identified with 
the laundry industry’s progress 


As laundries expanded their services according to 
increasing public demand, Bishop was always ready 
with equipment to do the new job. As volume grew 
and production areas became more crowded, Bishop 
introduced space-saving products that provided fur- 
ther plant capacity. As labor became more costly and 
less available, Bishop developed and popularized 
work-savers which permitted laundries to handle more 
volume with fewer employees. 

Today, Bishop has a — line of laundry and 
drycleaning production eq nt and materials- 
handling specialties to help every depariment of your 
plarit do more work of finer quality, faster, in less 
space, af less cost. Ask your supply jobber or machin- 
ery representative to show you how Bishop equipment 
pays for itself out of savings... pays you from 


then on. 


EVANSTON, ILL. 


eg {4 SUBURB OF CHICAGO) 
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"WASHING QUALITY 
OF 'SLYDE-OUTS' 


Users of 2,013 
of lyde:Out Washers 


can’t be wrong! 


We don’t ask you to take our word that Troy ‘Slyde-Out’ Washers 
wash as well or better than open pocket machines. Instead 

we'd rather have you hear the facts from laundryowners who have 
installed ‘Slyde-Outs’ and know from their own personal experience. 


While mechanical dump washers unload as quickly and easily 

as ‘Slyde-Outs,’ remember — ‘Slyde-Outs’ cost much less! And 

‘Slyde-Outs’ have no complicated mechanisms to get out of order. 

Understand, we're not “knocking” open pocket machines. 
Troy is glad to build open pocket washers for those who prefer a Suerte gaa | 
them. But the demand for ‘Slyde-Outs’ has become so great that is » i am pleased to : 
today ‘Slyde-Out’ Washers constitute 85% of Troy's actual washer : that OUR WASHING QUALITY IS 
production, ‘Slyde-Outs’ answer the laundryowner’s need for a ENTIRELY SATISEACTORY.” 
labor-saving machine that turns out quality work — and that } i : 

is reasonably priced. 


To get the facts first hand, why not visit the plant nearest you where 
‘Slyde-Outs’ are in everyday operation. Ask your Troy repre- 
sentative for a list of ‘Slyde-Out’ installations, or write us direct 
at the factory. 


TROY LAUNDRY MACHINERY 


Division of American Machine and Metals, Inc., East Moline, Illinois 


2 rugs Send me the names 
of 'Slyde-Out' users FIRM NAME 


near me. 
Division of "Slyde-Out' Washers. 

American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS Have a Troy repre- 

World's Oldest Builders of sentative call on me. 
Power Laundry Equipment 


STREET ADDRESS 


ATTENTION OF MR. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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STARCHROOM 


HE YEAR 1893 was 
drawing to a close. It 
was the year in which 
Grover Cleveland had 
been elected to serve 
his second term as 
president and Thomas 
Edison had invented 
his motion-picture 
machine. A man by the name-of Hoff- 
man had perfected the by-product coke 
oven and Charles Duryea had success- 
fully conducted the pulling test of Amer- 
ica’s first gasoline buggy. 

The tenth annual convention of the 
Laundrymen’s National Association was 
held in Detroit that fall. When the Chi- 
‘ago delegation returned home from the 
affair, they were royally entertained on 
the Midway Plaisance, out at the World’s 
Fair grounds, by their fellow laundry- 
men. The Columbian Exposition, for 
which the midway was created, opened 
on May 1 and attracted thousands of 
visitors to Chicago from near and far. 

In December of that year Mr. George 
H. Bishop, at the height of his success 
marketing the Dewey starcher to the 
laundry industry, gathered with some of 
his friends in his office on the third floor 
of the Nelson and Kreuter Building, at 
Clinton and Washington Streets in Chi- 
‘ago, to drink champagne ‘out of the 
starch cooker, under the big umbrella.” 
The celebration was occasioned by pub- 


LAUNDRY 


JOURNAL 


lication of the first issue of THr STARCH- 
ROOM, 

The cover of that issue, resplendent in 
blue, embossed with gold and printed on 
coated paper, represented a radical de- 
parture from the staid style of other 
trade journals of the day printed, as they 
were, on newsprint. Inside the covers, the 
columns offered the reader a proper bal- 
ance combining the “light, frothy and 
toothsome articles” with the “solid and 
substantial meaty facets” promised in the 
initial editorials. The issue consisted of 
40 pages and was profusely illustrated 
in a manner that was an innovation. 

Mr. Bishop was both publisher and 
editor of the new journal, which he in- 
tended to publish quarterly, though he 
frankly admitted to his friends that pub- 
lication of a second issue was really a 
matter for speculation. Response to the 
first issue, from both subseribers and ad- 
vertisers, Was gratifying, however, and 
the second issue appeared in March 1894. 

It was at the time of this issue that 
Simon Bacharach, a Cincinnati man who 
had set himself up in Chicago in the shirt 
and laundry business, entered the pic- 
ture. Mr. Bachazach had long had a 
hankering to do some writing for pub- 
lication and he offered to contribute some 
articles on subjects pertaining to the 
laundry industry. There began a lifetime 
friendship between the two men. Al- 
though George Bishop retained his name 


estes 


oo 


NIN 
wie... 


see 


é 


= 


ces 
eer 
aie 


te 

3 

| 

| 

Py 
> 
| 
| 
dus | 
| 
* 
yen 
: 
| 
| 

| 
/ 

‘¢s, y) 
GH 
| 
| 
wy 
| 


STARCHROOM LAUNDRY JOURNAL 


Before the second year had far advanced it was found 
necessary to enlarge the facilities for doing business and 
in August 1894 Tue StarcHrRoom was moved into new 
quarters. Shown above are the artist's sketches of the 
president's private office (top, left); the editor's den 
(top, right); and the secretary's desk (above) which 
accompanied the article describing the move to the 
new location 


> 
> 
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in the masthead as editor until May of the following 
year, the influence of Mr. Bacharach, both as a writer 
and as a counselor in shaping editorial policy, was 
present in each issue until he was foreed by family con- 
siderations to return to Cincinnati. 

An editorial in the April 1894 issue stated that, “With aaa taltatttielteltaltali 
this issue of THe Srarcuroom we gleefully kick aside 
our infant robes and appear as a monthly. Though a 
youngster that has only just toddled into publie view, 
we expect to create as much attention as if we were a 
hundred years old... . Subseribers will find our columns 
abreast of the times, and may rest assured of getting all 
that modern methods and push and energy can pro- 
duce.” 

The masthead indicated that henceforth the journal 
would be published by a newly formed organization, 
The Starchroom Publishing Co., of which Mr, Bishop 
was president and his secretary, Frank W. Mateer, 
secretary-treasurer. The issue consisted of 44 pages, 
some 30 of which represented paid advertisements. The 
new publication had all the earmarks of a successful 


venture. GEORGE H. BISHOP 
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From the outset articles were published in THE 
STARCHROOM with an eye to giving laundrymen practical 
help in the conduct of their business. With the May 
1895 issue George C. Read assumed the editorship 
and his name continued in the masthead as editor until 
November 1897. Mr. Read must have been a modest 
man because no reference to him or his personal back- 
ground appeared in the columns of the journal at any 
time, although his photograph was published in the issue 
of December 1895, when the second anniversary of the 
publication was celebrated. 

At that time Mr, Read enumerated with justifiable 
pride the men who comprised his staff. Among them 
were many regular contributors including Arthur Rod- 
gers of New Orleans, who wrote his articles under a 
nom-de-plume; George Campbell, “another expert laun- 
dryman” who had over 30 years of experience in the 
business, and Sherman D. Richardson of New England, 
who, although not a laundryman, had a great reputation 
in the literary world as a composer of versatile and 
original poems. The latter gentleman contributed a 
monthly article on the subject of laundry advertising. 
Mr. E. D. Halstead submitted news items from New 
York State and devoted much of his time to special 
articles on laundering. 

In that issue Mr. Read noted that, “THe StarcHROOM 
contains the most valuable information pertaining to 
the trade, and its advertising department has grown 
apace. Predicted failure has long been banished from 
the owners’ minds, and the publication is a success.” 

With the issue of February 1898, Tur STarcHROOM 
passed under new management and a change was 
effected in the editorial department and executive staff. 
A page-one editorial stated that “the reason for the re- 
tirement of Mr. George H. Bishop, which is purely his 
own desire, will be found in his letter on another page 
and also in the history of the journal. Mr. Bishop has 
been an enthusiastic and persistent worker for THE 
SrarcHROOM, and now that it has reached so great a 
success, his ambition to better the industry by pro- 
ducing an up-to-date journal has been gratified and he 
returns to his first love, the laundry machinery busi- 
ness.” 
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The property was sold to a syndicate of three gentle- 
men from Cincinnati—Simon Bacharach and two 
brothers, William W. and Joseph W. Crothers, Mr. 
Bacharach assumed full responsibility as both publisher 
and editor while the Crothers, who were actively en- 
gaged in the laundry business, participated as “silent 
partners.” A few years after the publication offices were 
moved to Cincinnati, the latter two men retired from 
the business and THe SrarcHRoomM remained the sole 
property of Mr. Bacharach, members of his family and 
his employees for more than 34 years. 

Greatest period of growth 

During those years the laundry industry witnessed its 
greatest, growth and the publication, then known as THe 
SrarcHROOM LAUNDRY JOURNAL, participated in and fre- 
quently led that growth. This was primarily due to the 
personality of Simon Bacharach. His influence in indus- 
try circles was unique, at all times present and never 
underestimated. 

When Mr. Bacharach bought the publication, the 
printing was done by an “outside” printer on a contract 
basis. In June 1904, The Bacharach Printing Co. was 
formed. This was a separate organization owned by Mr. 
Bacharach and formed to do the printing of the journal 
as well as job printing in general. 

Although his primary devotion was to the journal, 
Mr. Bacharach became interested in a number of other 
enterprises as the years passed by. Early in the century 
he assisted in the merger of some laundries in Kansas 
City but these interests were not long retained, Later 
he assumed the leading role in the amalgamation of 
several Cincinnati laundries, resulting in the present 
Model Laundry Co., of which he was a director at the 
time of his death. In accepting his position as director 
it was with the definite understanding that he was to 
have nothing whatever to do with purchases. In other 
words, his devotion to his publication interests would 
not permit his taking a hand in the purchase of ma- 
chinery and supplies in the laundry. 

Mr. Bacharach also took an active part in the form- 
ation of the firm now known as The American Laun- 
dry Machinery Company. In 1907 his efforts as an in- 


GEORGE C. READ 


FRANK W. MATEER 
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SIMON BACHARACH 


termediary brought together the principals of The 


American Laundry Machinery Company of that day 
with those of Nelson and Kreuter, Chicago; F. M. Wat- 
kins, Cincinnati; Barnes and Erb, Philadelphia, and the 
Wilson Laundry Machinery Co. of Columbia, Pa., in 
the formation of the new company. 

The story of Mr. Bacharach’s interest in the cause of 
laundry education, through the establishment of the 
Power Laundry Course at the Ohio Mechanics Institute, 
is well known, This was the one subject of his constant 
devotion, aside from his publishing interests. At the 
height of his publishing eareer, having made arrange- 
ments for the care of his business interests, he intended 
{o give whatever service of whieh he was capable to the 
Power Laundry Course. At the time of his death these 
plans were well enough known by members of the Laun- 
dry Advancement Co, and by the staff of the Ohio 
Meehanies Institute to be brought to a sueeessful eon- 
clusion, The educational course stands today as a living 
tribute to the man. 


The Simon Bacharach Memorial 

This tribute is further symbolized in the Simon 
Bacharach Memorial Scholarship Fund, established 
after his death by his friends. The revolving fund af- 
fords financial support to students in the Power Laun- 
dry Course who are in need of assistance in meeting 
tuition payments. Of all the many honors conferred on 
Mr. Bacharach none gave him greater satisfaction than 
that of Honorary President of Pi Lambda Fraternity, 
an organization of the Power Laundry Course students 
to whom he was advisor, counselor and friend. 

Upon Mr. Bacharach’s death in October 1923, Wil- 
liam E. Fiteh, general manager of the Laundrymen’s 
National Association, wrote, “Mr. Bacharach was a 
man whom we could ill afford to lose in the laundry in- 
dustry. He has always had very positive convictions and 


the courage to express these convietions in his valued 
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publication. His death is a distinet loss to the industry. 
I feel that during his life he did much toward the ad- 
vaneement of the laundry industry. Perhaps as much 
as any other single individual connected with the in- 
dustry.” 

Managing editor of THE StarcHRooM LAUNDRY JOUR- 
NAL for the last few years of Mr. Bacharach’s life was 
Albert Stritmatter, a man who had been directly asso- 
ciated with the publication for 14 years. The active 
management of the business, including that of The 
Bacharach Printing Co., had long sinee been placed in 
Mr. Stritmatter’s hands. He now assumed the editorship 
of the journal. Mr. Bacharach’s widow, Mrs. H. M. 
Bacharach, became president of the company, and his 
daughter, Miss Rebecca Bacharach, who had been act- 
ing as news editor, assumed the title of associate editor. 
She had also been performing the duties of the latter 
position, in faet, for a year and a half. 

“Strit,” as Mr. Stritmatter was known to his friends 
on the staff and in the industry, guided the destinies of 
the magazine until his death in January 1931. During 
his period of management the journal continued to pros- 
per. Among his many other accomplishments must be 
listed a reeognition of the value of audited eireulation 
figures and what these would mean to readers and ad- 
vertisers alike. In July 1928, Tue Srarcuroom LAUNDRY 
JOURNAL became a member publication of the Audit 
Bureau of Circulations, a cooperative association of ad- 
vertisers, advertising agencies and publishers for the 
verification of circulation. 

From that time on anyone with a legitimate interest 
could receive on request these facts about the magazine: 
the number of subscriptions sold, the price at which 
they were sold, the sections of the country where they 
were sold, the methods used to sell them, and the occu- 
pation or business of its subscribers, Inasmuch as the 
rate at which subscribers renewed their subscriptions 


was ineluded on an ABC statement, the readers were 
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® Model A (shown above) 


cleans, steams and dries 


feathers in a few minutes. 
Hopper is removable. 


®@ Model B is available with 


separate feather transfer unit 
for speeding up processing 
operation. 


@ Both models can be quick- 
ly and easily converted to 
regular drying tumblers, 
should feather renovating be 


on a seasonal basis. 
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@ For more business—and more profits—consider the advantages 
of offering your customers a pillow renovating service. 


It is one of the few laundry services a housewife cannot perform 
at home. They send you flat and lumpy pillows with soiled ticks— 
and you return pillows that are firm and round like new—with ticks 
that are immaculately clean and fresh. 


It is a wonderful way to get new customers—and to get bigger 


orders from your present customers. Best of all, Huebsch feather 
renovating equipment is not expensive to install—and is ecoaomical 


and simple to operate. 


Hundreds of laundries and dry cleaners are now featuring this 
service. Find out about it yourself. Just write us and ask for the folder 
describing Huebsch Feather Renovating Machines. 


HUEBSCH MANUFACTURING COMPANY 


MILWAUKEE 1, WISCONSIN 


Division of THE AMERICAN LAUNDRY MACHINERY CO. 
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assured that the editors must provide them with worth- 
while material in order to get the advertising support 
necessary to keep them in business. 

Rebecca Bacharach continued her editorial activities 
in behalf of the journal throughout Mr. Stritmatter’s 
tenure and for many years after, Her warm personality 
and charm endeared her to scores of laundrymen and 
members of allied trades firms, During the first spring 
Stritmatter’s death, she personally at- 
tended 13 state and local laundry conventions in every 
section of the country in order to keep the maga- 
zine’s representation with readers and advertisers alive. 
When Mr. Stritmatter died in January 1931, both she 
and J, Neal Wheeler were listed in the masthead as as- 
sociate editors. They carried on without the benefit of 
an Officially designated editor until September of that 
vear, when Mr. Wheeler assumed the editorship. 


The Reuben H. Donnelley Corporation 

On August 20, 1934, Ture Srarcyroom LAUNDRY 
JOURNAL was purchased from Rebeeca Bacharach’s 
mother by The Reuben H. Donnelley Corporation. The 
headquarters were moved from Cinemnat) to New York 
City where they are located today. 

\» its Trade Papers Division, the Donnelley organiza- 
tion was already publishing National Cleaner & Dyer. 
The new acquisition proved to be a complementary 
addition to its activities in the textile maintenance in- 
dustries. The division was operating under the direction 
of Paul C. Trimble, general manager, and both J. Neal 
Wheeler and Rebeeca Bacharach joined the new organi- 
zation in their editorial capacities. They continued so 
to serve until March of the following year. There fol- 
lowed a period of four months during which Mr. Trim- 
ble assumed the responsibilities of editorship in addition 
to his other duties. ie 

In August 1935, Noel Grady, who had joined the edi- 
tora) staf) the preeeding January, was appointed eddtor. 
Mr. Grady continued in this post until April 1946, when 
he beeame associated with an allied trades firm in an 
executive capacity, As his many friends well know, Noel 
is versatile and entertaining. In addition to his skill as a 
writer, he brought to SrarcHrRoom his talents as an 
artist. His ability on the platform made him a favorite 
speaker on convention programs and he never failed to 
impress the many groups he addressed with his warm 
was succeeded by Wayne Wilson. 

Mr. Wilson came from Des Moines, Iowa, where he 
had been associated for over 15 years with his father 
and brothers in the management of the Cascade Laun- 
dry. We had submitted editoria) materia) to Srarcu- 
ROOM from time to time before coming to New York. 
Both Wayne and his father, Charles BE. Wilson, forty- 
sixth president of the Laundrymen’s National Associa- 
tion, had seores of friends throughout the industry. 
When Wayne left Starcnroom in January 1951 to join 


following Mr. 


personality. He 


If the census discloses a population of 75,000,000, 
it will mean 15,000,000 homes. In the very near future, 
about one half of the housekeepers of these 15,000,- 
000 homes will favorably consider pound work. Its 
consideration will be forced upon them by the in- 
ability to secure servants who will do the laundering. 
To be conservative, let the estimate be 4,000,000 
housekeepers. Estimating very conservatively again, 
let the calculation be 20 pounds to the family of 5. 
This will mean 80,000,000 pounds that the laundry- 
man must prepare to care for, 40,000 tons at $80 
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an allied trades firm in an executive capacity, he was 
sueceeded by the present editor. 

In March 1948, E. B. Wintersteen was named general 
manager of the Donnelley Trade Papers Division. He 
had previously been advertising manager of both 
SrarcHroom Launpry Journan and National Cleaner 
& Dyer for over two years. Under Ned’s direction both 
publications have continued to flourish, from the point 
of view of circulation and advertising, while increasing 
emphasis has been placed on the quality of their edi- 
torial content. Well-staffed advertising offices are main- 
tained in New York and Chicago, and the strength of 
the editorial staff of Srarcuroom has never been higher. 

This, briefly, is the history of SrarcHRooM LAUNDRY 
Journat. Jt would not be complete, however, without a 
Jook at the industry which it serves, and the individuals 
and organizations which have made the industry what 
it is today. In the following pages we take a glimpse at 


some of the more important personalities and events as 
seen through the eyes of STARCHROOM’s early editors. 


will mean an increased volume of business of $3,- 
200,000. Have you bought the mangle and extra 
washers? The ones with experience say fortune only 
knocks once at your door. If you are not prepared, 
you may as well be out when the knock comes. This 
winter, when the snow flies, and the pipes burst, and 
there is the deuce to pay generally, just consider ex- 
tending that line shaft, and growing into a little more 
capacity. May be you can use a little slice of that 
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1 “WASH-0-MATIC” BRAIN - 


your positive control of every washing 
cycle - error free operation without 
constant supervision. 


2 CONTROL PANEL - and 


operates the ROBOT washer as dictated 


by your formula cut on the drum in 
“Wash-O-Matic” Brain. 


3 HYDRAULIC HOT AND COLD 
WATER VALVES - precision con- 


trolled entrance of hot and cold water 


to blending chamber before entering 
the mixing tank. 


4 BLENDING CHAMBER - gen. 


erous size permitting hot & cold water 
to blend before entering the mixing 


tank. 


> PRE-MIXING TANK - ample 


—_ capacity permitting thorough mixing 
and dissolving of all ingredients in 
6 INLET VALVE * in mixing tank, automatically controlled by solution before contacting the load in 
“Wash-O-Matic” Brain to release pre-mixed solutions at “just-right” cylinder. 
amounts and times. > 


7 FIVE INCH OPENING 10 SHELL * from mixing tank to shell 


permits rapid transfer of solutions to load - accomplished in a matter 
of seconds. 


8 AUTOMATIC STEAM * injects controlled steam to shell 


giving absolute control of water temperature at all times. 


9 DUAL STEAM SPREADERS - syphons steam from bottom of 


shell after solution enters, providing temperature requirements demand. 
Steam never touches contents of load. 


10 TWELVE INCH MUSHROOM HYDRAULIC DUMP VALVE- 


rapidly drains the shell preparing it for the next solution or unloading. 


Robot Laundry Machinery Sales 
Division of The Wolf Company 
Chambersburg, Penna. 


Please send without obligation full information 
on ROBOT Self-contained Automatic Washers. 


Nome 


Compony LAUNDRY MACHINERY SALES 


Address DIVISION OF THE WOLF COMPANY 


City 
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HEN FRANK W. PORTER leafed 
through the pages of his early copies 
of THe SrarcurooM he noted that 
three important issues confronting 
the laundry industry were frequently 
discussed by the editors. 

Mr. Porter was the first paid sub- 
seriber to the new journal and one 
of George Bishop's guests at the 
champagne party in December 1893. 

At that time he was a machinery salesman in Chicago 
and very active in industry circles. A few years later he 
was appointed manager of the Chicago office of one of 
the laundry machinery manufacturers. After the turn 
of the century he moved to Kansas City, Missouri, 
where at the time of his death he was managing Mun- 
ger’s Laundry, In 1912 he wrote a letter to the journal 
on his letterhead as president of the Missouri Laundry 
Owners Association. 

The three problems confronting the industry, as THE 
STARCHROOM’S editors saw them, were: credits, prices 
and organization. 

The very first issue contained the following letter 
from an anonymous Jaundryman on the subject of ex- 
tending credits to customers: 


Cash Versus Credit 


To the Editor of The Starchroom: 

It is with pleasure that I respond to your request for an 
article on “Cash Versus Credit.” 

At the National Laundrymen’s Convention. held at Pitts- 
burgh, in 1890, the writer had the privilege of presenting 
an article under the above heading, and after four years 
of experience under the cash system we have become more 
firmly convinced that it is the only proper way to carry on 
a successful laundry business. 

We will assume, in the beginning, that by adopting a 
strictly cash system you will not do as large a business as 
under the old system of credit, and your neighbor is liable 
to get some of your custom. However, is the custom that 


\j | 


Deliveryman: “Here's yer laundry bill, sor.” 

Smith (trying to be funny): “Bill! You should say William.” 
Deliveryman: “Faith, an’ I'm thir in’ I've been around wid it 
often enough to call it Bill.” 


LAUNDRY 


JOURNAL December 15, 1953 


FRANK W. PORTER 


your neighbor receives (by reason of your having adopted 
the cash business) a desirable trade to have? We will see. 
We will assume that you are today adopting the cash busi- 
ness, and that you have a certain percent of slow trade, 
or trade that is continually asking credit, and that you are 
obliged to run after continually in order to get your money; 
it is dollars to doughnuts that this class will quit you and 
go to the other fellow who will accommodate them. Now 
who is the winner? You are, by all means, because it is al- 
ways a question of doubt whether you would get your 
money or not, while the cost of doing their work remains 
the same. Again, by doing a strictly cash business, you are 
bound to reduce the number of so-called shortages; you are 
bound to reduce the amount of labor it requires to keep 
track of your accounts in the office; you are bound to over- 
come mistakes in transferring the accounts backwards and 
forwards on your different books, and you are bound to 
have more cash in the bank. 

It is a well known fact that if you desire to buy a ma- 
chine from any of the different manufacturers for any pur- 
pose whatever, and you go into the open market with 
the cash in your hand, you can save anywhere from five 
to fifteen percent in the price of that machine by virtue of 
the cash. If you go to the postoffice for stamps, you would 
not think of asking for credit, nor would you at any of the 
express companies, and I maintain that it is just as easy to de- 
mand the cash in the Jaundry business, Of course, it requires 
a certain amount of judgment to get the customers out of the 
old rut into the new, and in starting in on a scheme of this 
kind it is far better to obtain the consent of all the laundry- 
men in your immediate vicinity if possible, and it is also due 
the customer, that he should be given notice of this change 
at least thirty days before the change is made. This should 
be done over the combined signatures of the several laun- 
dries, and after the scheme has been inaugurated it simply 
remains for the several laundrymen to have the backbone 
and manliness to stand by any arrangement made with their 
fellow laundrymen. 

We do not give thought enough to this one subject, viz: 
the proper education of one’s customers. We go into one 
laundry and find that they are having a large number of 
complaints in general. By investigating these complaints, 
you will find almost invariably that they are not due to a 
lack of attention on your part, but simply that you have 
educated your customer that way. In other words, a certain 
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amount of independence in any branch of trade will bring 
you custom, We do not mean by this that you should be 
crabbed and discourteous or disobliging—not by any means. 
To be a successful business man, you must be courteous 
and obliging; but on the other hand, to maintain the respect 
of your customers, there must be a certain amount of dignity 
and independence maintained with them. Another feature 
of the cash business is that you are not demanding anything 
of the customer that is not right; you are simply asking 
him for what is yours, and no intelligent man (if the matter 
is properly presented to him) will take exception to the cash 
arrangement. 

There is one point, however, that I desire to bring out 
more plainly, and that is, if you are not doing good work, 
you had better hesitate before going into the cash business. 
That is the only consideration; but if you are doing as 
good work as your neighbor, and your service is as good as 
your neighbor’s, there is no reason why you should not 
bravely enter into the cash business; but if your work is a 
little off color, we would advise that you first improve your 
work, as well as your service, 

JuNIATUS 


The problem continued to be discussed at national 
conventions and in THe SrarcwHroom. Adrian Otte of 
Grand Rapids, Michigan, was a leading advocate of the 
cash system, even going so far as to devise a set of 
laundry tickets to be used in plants adopting it. The 
tickets were advertised for sale to his fellow laundry- 
men. 

A year after the letter from “Juniatus” appeared, the 
editors were pleased to publish notices which several 
laundries had sent to their customers informing them 
that the cash system was to become effective. Among 
these plants were the Wichita Steam Laundry, Peerless 
Steam Laundry and Kansas Steam Laundry, all of 
Wichita, Kansas. They had adopted a common policy 
and notified their customers in a jointly signed letter. 
The same policy was jointly adopted by City Steam 
Laundry, Tubbs & Hess Steam Laundry, The Oscar 
Smith Steam Laundry, Enterprise Steam Laundry and 
J. M. Burdick’s Steam Laundry, all of Wilkes Barre, 
Pennsylvania. J. 8S. Parkhill & Co., operating the Ban- 
ner Laundry in Buffalo, New York, likewise adopted 
the cash system. 

“Can anything be more fair?” asked the editors. 
“These gentlemen merely say to the public, ‘Live and 
let live.’ They have the courage of their convictions of 
right, and they are standing by them. They have not 
even the aid of a local association of the L. N. A., but 
swing out boldly in favor of the only common-sense 
way of doing business.” 

The subject of prices received equally forceful treat- 
ment as the following editorial from the December 
1895 issue of THe STARCHROOM attests: 


’ 


Keep Up the Prices 


The outlgok for 1896 in the laundry business is much 
brighter than some persons are willing to believe. Like 
all other business it requires confidence, as well as an un- 
usual amount of push and energy to make a success of it. 
There are some persons engaged in the laundering of soiled 
clothes that always look on the dark side of everything, 
and it is these kind of men who are always predicting 
hard times and many failures. 

The man who has anti-living price notions will always 
be found in every business, but the number is comparatively 
small in proportion to the number engaged in the laundry 
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WHAT ARE WE COMING TO? 


IF THIS — 


THE MAN GIRL. 


WHY NOT THIS? 


THE GIRL MAN 


business. In Chicago there are over one hundred and fifty 
steam plants. Of that number there are only about four 
which are considered cut raters. Those four laundries can- 
not possibly do more than one plant of the size of at least 
fifty of the cut plants, consequently they are making more 
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Pilg-im full-woven, open-mesh nylon nets offer 
not only longer life in the wheel — and more pounds of 
pay-load — but actually supply dollar savings. Because of 
their heavier 2x6 construction and the fact that each 
cross thread is triple anchored by an unusually sturdy, 
three-way twisted weave, they wear longer, give better 
service and lower your replacement costs throughout the 
year. Not only that, but you get maximum detergency 
and whiter work. 


NOW AVAILABLE—KING-SIZE PILGRIM NETS! 


To cut costs on those larger bundles, we have developed 

KING-SIZED PILGRIM NETS in sizes 24” x 40” and 30” x 
rth NMNOS 40”. All Pilgrim Nets are 2 x 6 construction of woven, 
MANHKHMMHNHHMHRKH open-mesh nylon. Available in plain white and six bril- 
liant, easy-to-classify colored stripes — blue, black, green, 
red, brown and gold. Ask your jobber for actual swatch 
samples or write direct. No obligation. 


nlarged section showing: 
PILGRIM Woven Open-Mesh, 


MANUFACTURING COMPANY, INC. 
2859 Atlantic Avenue Brooklyn 7, N. Y. 


19 
” 

a 

| 
+O 
: e 
os 

a 
t 
Ny 
When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL es 


20 STARCHROOM 


show of doing a big lot of work than anything else. They 
secure all the agents they can who will agree to put out a 
sign with a big letter “6” on it, prefaced by “shirts” and 
then solicit all their friends’ trade. They receive a large 
commission for doing this but a careful investigation re- 
vealed the fact that such so-called agents were more anxious 
to get their own work done for nothing than to have the 
bother of handling a lot of dirty clothing from other peo- 
ples’ backs. These agents get on an average of about $1 
worth of work each week, For this they get a commission 
of from thirty-five to fifty percent, and their own work free. 

It will be readily seen, then, that the laundry gets for $1 
worth of paid work only about 40 cents. Will this keep the 
machinery running if they pay their debts? We doubt it. 
So we say to those who feel that these cut-rate concerns 
are absorbing the business: attend to your own laundry and 
let the cut rates alone. The more you attempt to fight them 
the more advertising they get and the more the public 
will believe they are right, and you are wrong. Do high- 
price work and let your customers know it, They will soon 
discover the difference and come back to you. 


Control of laundry prices in those days was inex- 
tricably involved in the practice of selling through com- 
mission agents. This was a widespread custom in many 
cities and the industry was making a desperate effort 
to shake off the hold these agents had over many plants. 
Feelings were not curbed in print. Here’s an editorial, 
published in July 1895, which clearly shows the high 
pitch these feelings had reached: 


The Agent Laundryman 


One of the gravest questions confronting the laundry- 


men, particularly in the larger cities, is the final disposition 
of the “agent.” Will the future show the agent absolutely 
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controlling the laundryman, or will it find him extinct? 
Hundreds of laundrymen daily anathematize him, but he 
still flourishes like a bay tree, and is more numerous than 
leaves in Vallambrosa; kill one and cwo appear in his place. 
On the question whether agents are a benefit or a harm to 
the trade, laundrymen are divided. We know many men 
high up in the councils of their co-laborers, who are strenu- 
ous advocates of the agent, who openly espouse his cause, 
who are daily ramifying in their localities seeking new op- 
portunities to display the laundry sign. These men have 
grown wealthy because the agents brought them in great 
quantities of work, and these men stand ready to increase 
the agent’s emolument whenever competitors seek to break 
in upon them. If it were not for these men the solution of 
the agency question would be reasonably easy. But these 
men exist; they number from one in a large town or city 
up to three score, and in dealing with the question whether 
the agent is or is not to be, these men must be taken into 
consideration. 

And it is true that they have a claim upon the considera- 
tion of the greater percent of the trade who would smite 
the agent if they could. These men found the agent before 
them when they entered into business. They found, from 
actual experience, that the agent was a lucrative source of 
income to them and he continues to abide with them, and 
having found a good thing they wanted more of it, and they 
secured it. To wipe out agents by a concerted movement 
means to wipe out this man’s business. No argument has 
force enough to convince this agency laundryman that he 
is treading the wrong path. He argues, “My business has 
been made by agents; I have a very large number of them; 
I do not want to pay them more than 20 percent, but I 
have been compelled to it by the action of my competitors, 
who have sought to take these same agents away from me.” 
He argues correctly; in most cases that is a fact. 

But has this laundryman ever suffered himself to think 


Delegates to the 11th annual convention of the National Laundrymen’s Association in 1894 took a boat ride on Lake Ontario 
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SAVE 
$70—$80--$90 or MORE each week. 


Increase production and reduce labor turnover with ‘‘A’’ SPREADER 
Increase efficiency; reduce idle time of feeders and folders. 


This machine enables 
ONE Operator to “spread” and 
deliver to the ironer feeders, more 
sheets per hour, than 3 to 4 hand 
shakers. 


The SAGER ‘‘B’’ SPREADER 


This machine is designed for the sin- 
gle ironer plant. For the feeding of 
large flatwork at high speed and in 
larger lots. 


ONE Operator does the work of 2-3 hand shakers; with less effort and higher efficiency. There is NO 
lifting of heavy loads, 80-90 sheets are quickly and easily transported to the ironer feeders on each 
of three RACKS. 

Increased employee efficiency. Idle time at the ironer greatly reduced. Labor turnover reduced. 
Your SPREADER Operator becomes a machine operator. INSTALLATION quickly and easily 
made. Independent of the flatwork ironer. Model “B” can be PLUGGED into the lighting circuit. 


1234 Central Ave. N.E. 


Manufactured by M. A. POCOCK 13, 
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On shirts or sheets . . . bath mats or blankets . . . dish towels or 
Turkish towels . . . CMC Formula does a job like no other 
finishing aid. It makes every classification of laundry look better, 
and the results will please your customers. And CMC's cost is 
remarkably low. 

By using, in most cases, only one-half to three ounces of 
CMC Formulo for every hundred pounds of load, laundries 
everywhere find that: washing is easier, because CMC checks 
dirt penetration and redeposition; whites are whiter and colors 
brighter; sizing is softer, with a new-like feel; less soap, bleach, 
alkali or hot water is required. 

CMC Formula is a dry, granular material which dissolves 
rapidly and evenly without cooking or other preparation. Add 
it in the final operation—sour or bive, Buy it from leading dis- 
tributors in 64-Ib. paper bags, 25-ib. drums, or 200-ib. drums. 


Celluiose Products Department 
HERCULES POWDER COMPANY 


952 King Street, Wilmington 99, Del. 
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FLATWORK. 


FINISHING AID 


WHITER WHITES 


SHARPER COLORS 
SOFTER SIZING 
EASIER IRONING 
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that he may be arguing from the wrong premise, With the 
high prices he received in the old days, he could and did 
secure a profitable business from the agents, paying them 
a small commission which they were glad to get. But, is not 
the condition changed? Is he doing a profitable business, 
paying high commissions and at present prices? If he would 
join in a movement looking to concerted action and stay 
by any agreement made, would not all that trade which he 
now struggles to retain find its way back into the usual 
channels without a load tied to it? He says: “I might do 
it if the others would live up to their agreements,” but 
does he mean it when he says it? Does he not feel that he 
would rather go on doing work without a profit, and daily 
subject to the annoyances of the agent than take the matter 
in hand, and concerting with his co-laborers earnestly 
and without suspicion, remove the incubus from the trade? 

There is food for thought in this, and there are men 
who should give it their attention, 


These agents were receiving Commissions at a rate as 
high as 50 percent in some cities. No wonder the laun- 
drvowners were unhappy. 

The preoccupation of the industry with sueh matters 
as prices, credits and commission agents was no dcubt 
partly due to the faet that the year 1893 had witnessed 
one of the most severe industrial and financial depres- 
sions the country has ever experienced. The following 
April Jacob S. Coxey led his army of 20,000 unem- 
ployed from the Midwest to Washington and, in July, 
President Cleveland sent federal troops to Chicago to 
police the general strike of American Railway union 
men ordered by Eugene V. Debs. Memories of these 
events were still fresh in most laundryowners’ minds. 

The question of organization involved the strength- 
ening of the existing National Laundrymen’s Associa- 
tion as this editorial from the first issue indicates: 
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Lady delegates were entertained at a coaching party at the Rochester convention of the National Laundrymen’s Association in 1894 


In Union There Is Strength 


The day is a late one to offer any argument or make any 
apology for a stand in favor of organization. For too many 
years have they been tried and their benefits proven, to leave 
any grounds whatever for disputing the fact of their benefi- 
cence. There is no doubt that the labor element has been 
able to attain and hold positions utterly impossible without 
the unity of action and sentiment born and fostered through 
organization. But leaving altogether out of the question the 
possible conflicts between capital and labor, the fact has 
long been settled that as “in union there is strength,” that 
element must naturally prevail in all organizations. 

In the same degree that strength has been gained by 
trades unions, the formation of associations in the various 
lines of business has proved advantageous. Outside of the 
fact that in many cases they have been of great venefit to 
the general interest of a profession, they have been the 
means of creating a sociability impossible to have been 
brought about in any other way. In connection with asso- 
ciations, conventions become a natural result, and at these, 
with an exchange of ideas, no end of good has been accom- 
plished, not only to a particular trade, but to the general 
public. This could only be matter of course, for any im- 
proved method of doing work or of manufacturing must 
naturally be beneficial to the consumers of products. 

In connection with associations in business lines, the 
only one with which this article purposes dealing is that of 
the laundrymen of this country. It is only within the last 
decade that the laundry business in the United States has 
assumed anything like prominent proportions, as compared 
with other commercial interests. In that time the growth has 
been something remarkable, until it today stands as one 
among the great business industries. 

It was just ten years ago the National Laundrvmen’s As- 
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Dries Your Large Bulk Loads 
Fast with No Over-Runs... 


American 


44x42" Zone-Air Tumbler 
with Super Dry Alarm 


American's 44 x 42” Zone-Ait Tumbler with Dry-Alarm 
gives you the capacity you need for big volume work... 
quick-dries 110-Ib, loads in 22 to 25 minutes, So easy to 
Operate, one person can handle a bank of several machines. 

e big-capacity, open-end 44 x 42” Zone-Air also does a 
spe job of conditioning flatwork or pre-drying press 
WOIK, 


@ For free illustrated catalog on big-capac- With Super-Dry-Alarm, you have full control over drying 


ity, open-end 44 x 42" Zone-Air Tumbler— time. Just set it and forget it. Light and buzzer signal 
ask for Bulletin AE 324-002. when load is properly dried. You do away with operator's 


guesswork, save heat and power. And you eliminate 
over-runs, over-drying. 


—" d This M Check and compare Zone-Air features all along the line. 

oe See why the big 44x 42” Zone-Air gives you more pay 
. ; 3 loads per hour, more economy per day. Call in your 

He's your American Laundry Machin- = American Laundry Machinery Representative for the 
ery Representative, well-trained in best method of putting the American 44 x 42” Zone-Air 
laundry operation. As he represents Tumbler to work in your plant. 

the World's Most Complete Line of 

Laundry Equipment, you can rely on 

his unbiased advice in your selection Study these money-saving features: 

of equipment that's just right for you. 


Your American Representative can & Header-Type Heater with double continuous copper coils. 

help solve your production problems  @ Adjustable Air Louvers with Single-Lever Control. 

because he provides you with Ameri- @ Electrically Interlocked Door starts and stops cylinder and fan. 
can’s 85 years of experience in plan- = @ 16” Dia. Direct-Driven, Deflector Blade Fan. 

ning and equipping laundries. Con- @ Single Motor Drive, non-reversing; or Double Motor Drive, reversing, 


tact American for his specialized , 
Sener = “ @ Built-in Lint Drawer keeps exhaust duct lint-free for faster drying, 
H assistance at any time... without sweeter smelling work. 


obligation, of course. 
@ Super-Dry Alarm (optional) controls heat and drying time. 


World's Largest, Most Complete 
Line of Laundry and Dry 
, Cleaning Equipment 


AMERICAN 


LAUNDRY MACHINERY CO. 


CINCINNATE 12, ONIO 


es 
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The boss sure knows what he’s talking about when he says 


It’s good business to do business 


with a Pennsalt distributor! 


Sound advice—for any laundry operator 
who wants to gain customers, streamline his 
operation, and boost his profits! If that sounds 
like a terrific order—well, Pennsalt makes 
terrific laundry products! A good example is 


Pennsalt Erusto-Ray "B”* 


Here’s a major development in simplified wash- 
room procedure—a truly fine product, and the 
newest addition to Pennsalt’s well-known, 
widely-used line of Erusto-matic Neutralizers. 
Erusto-Ray ‘‘B” produces a beautiful bluish- 


white finish in one operation! What’s more, it’s 
so easy to use that guesswork by the operator 
is completely eliminated. 

With Erusto-Ray ‘‘B” in your washroom, you 
save time and effort, you simplify your supply 
problem, you need less storage space, and you 
get uniform, sparkling white work every time! 
Worth looking into? Then check your Pennsalt 
distributor—a good man to know! In addition 
to top-rated Pennsalt laundry products, he 
offers you the many valuable service “‘extras”’ 
listed on the opposite page. 
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Look at the “extras” your 


Pennsalt distributor offers 


1. Prompt Service The distributor’s 
warehouse is nearby and he knows 
your needs well because of his fre- 
quent contact. 


2. Exact Service The distributor car- 
ries an adequate supply of the items 
you use so he can fill both large and 
small orders promptly and exactly. 


3. Technical Information Thedistribu- 
tor and his men have extensive experi- 
ence in solving the technical problems 
you face, and they are backed by a 
nearby Pennsalt specialist. 


4. Business Information The distribu- 
tor knowsmuchabout plantoperation, 
advertising, finance, and other fields 
that are part of your business. He 
keeps you up on the newest develop- 
ments affecting you. 


5. Personnel Leads The distributor 
maintains a file on available qualified 
men. He can help you locate a new 
foreman, superintendent, or other 
technically trained persons. 


6. Promotion The distributor is eager 
to assist in promoting the wider use 
of laundry and dry-cleaning services. 


7. Reliability The distributor’s interest 
is local. Your success is, to a great 
extent, his success. He has a stake in 
your business, and does everything 
he can to earn your trust and good will. 


Let your Pennsalt distributor prove 
these statements soon! 


Pennsalt | 
Chemicals 


*Trade Mark of PSM Co. 


PENNSYLVANIA SALT 
MANUFACTURING COMPANY 


Laundry and Dry Cleaning Department 


EAST: 275 Widener Building, Philadelphia 7, Po. 
WEST: 2168 Shattuck Ave., Berkeley 4, Calif. 
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Oh, no! Cholly Suburban isn’t going on a trip. No, he's merely taking his 
washing downtown. 


sociation was organized, In several cities throughout the 
Union there had been local associations, and the results 
had been found so advantageous that the question of a 
National Association began to be discussed, 

Discussion produced results, and last September was held 
the Tenth Annual, which, in point of members and effec- 
tiveness, was the result of steady interest and growth. 

It may not be an absolute fact that to the organization 
of the National Association is due the gigantic increase in 
the laundry business during the past ten years, but one 
thing is a certainty, that the methods of doing work, that 
the practical ideas brought to bear, have been largely due 
to the conventions and to the exchanges of ideas, thoughts 
and opinions between the members. 

Today the National Laundrymen’s Association is a strong, 
prosperous and growing organization, having as its mem- 
bers the best element in the business throughout the coun- 
try. It has been the means of cementing friendships which 
will only be broken by death, and from it has sprung other 
local organizations, which in no case have proved anything 
but beneficial to the craft in the communities whereia they 
have been formed. 


The first NLA convention THe SrarcHRoom attended 
was the Eleventh Annual, held in Rochester, New York, 
in the fall of 1894. The issue for September of that 
vear contained 68 pages of which 20 were given over to 
a detailed account of the complete proceedings, 

A complete program had been arranged but “owing 
to a severe rainstorm on the first day of the convention, 
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it was altered somewhat. A large delegation was present 
at the opening session, and unusual interest manifested 
in the proceedings. President Hagen presided with dig- 
nity and ruled with firmness. Secretary Bendell opened 
his books promptly, and proceeded with his duties with 
usual dispatch. The members of the local committee 
on entertainment were on hand early and often, looking 
after the welfare of the members of the Association. It 
was their intention to have a large group photograph 
taken of everyone present; also to include the lady 
guests, but owing to the aforesaid rainstorm, this was 
postponed until Wednesday.” 

The rain did not dampen the delegates’ enthusiasm 
for long. The ladies were entertained at the Powers 
Hotel during the morning of the first day by the local 
laundrymen’s wives and daughters, and the tour about 
the city and suburbs in tallyho coaches came off, al- 
though it was postponed a day, On Sunday a large 
number of the delegates repaired to Ontario Beach and 
spent a pleasant hour of relief from the hot and sultry 
atmosphere of the city. 

That tallyho ride, incidentally, covered a distance 
of about 12 miles and occupied three hours. When it 
reached Highland Park, “a local photographer man- 
aged to secure several fine photographs of the ladies at 
different points.” 

The national convention a year later was held in 
Atlanta, Georgia, and, while it was very successful 
from a business point of view, it ended on a slightly 
unpleasant note as far as the entertainment was con- 
cerned, THE STARCHROOM reported as follows: 


It is no reflection on the laundrymen of Atlanta who en- 
tered into the spirit of entertaining the L. N. A. last month, 
to say that it came near being a dismal failure. The cause of 
it was not the fault of the aforesaid laundrymen. They were 
hampered with a local disruption of their association, and 
the whole business was loaded on the shoulders of a few. 
The expense of furnishing entertainment for two hundred 
guests would have been too much to expect them to defray, 
consequently when the bills began to accumulate it was 
deemed better to pass the hat among the visitors. As usual 
the machinery and supply dealers were strictly in it, and 
paid the greater part of all the bills of the barbecue. 


Efforts at organization were not confined solely to 


strengthening the national organization. Many city as- 
sociations had been formed and were doing well. Still 
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A new kind of press 


more were getting organized and, as their initial meet- 
ings were concluded, THE STaRcHROOM would report 
the proceedings and exhort other cities to follow suit. 
Hardly a month went by without mention of one or 
more of these organizational meetings. 

Then, in June 1895, a report of the first organiza- 
tional meeting for a state association was published. 
At Columbus, members of the laundry fraternity of 
Ohio gained the distinction of being the first to organize 
on a statewide basis, although they were quickly fol- 
lowed by their brethren in Kentucky. H. G. Marshall 
of Springfield was the first president of the Ohio Laun- 
drymen’s Association. THE StarcHroom concluded the 
report with these words, “Now that the Buckeyes have 
thoroughly opened the ball, let the Hoosiers, Mudsills, 
Ganders, and even the proud states of the East—the 
Empire and Keystone, follow.” 

These were the main preoccupations of laundry- 
owners as far as the state of the industry was con- 
cerned. Inside their plants great changes were taking 
place, too. Let’s take a look at the effect that mech- 
anization of the industry was bringing about. 


The London Laundry Journal is guilty of assimi- 
lating the article on Advertising, by Mr. Geo. H. Hay- 
wood, and attempting to palm it off as original mat- 
ter. We are gratified with their appreciation of the 
excellent matter prepared by our advertising expert, 
but there is no excuse for their literary piracy. We 
trust their sense of journalistic honor will preclude a 
repetition of the offense. 


—December 1898 


The great “$10,000 laundry,” which started off 
with such a flourish last winter at Coffeyville, was 
sold one day last week at public sale for $1,050. A 
ten-thousand dollar laundry in a town which only 
changes its shirts twice a year is a fore-doomed 


failure. 
—June 1899 
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If a person orders his paper discontinued, he must 
pay all arrearages, or the publisher may continue to 
send it until payment is made, and collect the whole 
amount, whether the paper is taken from the office 


or not. 
—December 1896 


The launderer’s soul is full of hope that some dealer 


will yank down the price of tallow. 
—October 1899 


Collars, cuffs, shirt fronts and like articles usually 
made of linen are being made of aluminum coated 
with white Japanese varnish, on which designs in imi- 
tation of weaving and sewing are marked. 

—December 1898 
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The World’s 
Fastest 
Triplehead! 


Each head of the Hi-V collar and cuff press lays are made. It also means that the collar 
works independently. As soon as the collar has can't slip out of position on the buck during the 
been laid, a slight touch on the control bar cuff lays. The combined result is a reduction 
brings the head down instantly. This means in both drying time and laying time — making 
that the collar is being pressed while the cuff the Hi-V “ the world’s fastest triplehead.” 


Now... A Complete Line 
of V-Master Air Presses 


The simple construction of the new 
Forse V-Masters requires less maintenance 
than ever before thought possible on 
air presses. Fast closing and open- 
ing—thanks to the exclusive Forse control 
bar°—and instant high pressure make 
every V-Master a high-production ma- 
chine. Available in 16 different models, 
the V-Masters offer you a new standard 
of fast, economical, and dependable 
operation. (°2-hand control available.) 


Model No. 22-VY Model No. 39-VC Model No. 43-VM 


Write, phone or wire for complete information. 


FORSE EQUIPMENT CORPORATION 
720 West 14th Street, Anderson 12, Indiana 
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Artist's drawing of the “modern laundry” which illustrated a machinery manufacturer's advertisement in 1897 


URING THE DECADE of the 
Nineties, so great was the inter- 
nal development of the laundry 
industry in building construe- 
tion, equipment and processes, 
and so rapid was the inerease in 
the number of laundries, mateh- 
ing the public’s growing desire to have 
washing taken out of the home, that no 
selection of events can possibly do jus- 
tice to the story. 

he outstanding event of the time was the Columbian 
Exposition, commonly called the World’s Fair, which 
lield the stage during a marvelous six months from 
May 1 to November 1, 1893. It had been suggested that 
the laundry industry should be represented at the Ex- 
position; the suggestion was discussed by laundry- 
owners in their meetings until it finally assumed the 
shape of a definite project. 

A 50-by-175-foot building was ereeted within the 
grounds and the success of the enterprise was com- 
mitted to the capable hands of E. D. Ellis and A. F. 
Doremus. 

This was not a mere exhibition of laundry machinery. 
It was an operating laundry which did the laundering 
originating within the Exposition itself. This was no 
inconsiderable job, since the people engaged on the 
Exposition and in charge of exhibitors’ demonstrations 
numbered some thousands. Millions of visitors with 
requirements for their comfort in hotels, restaurants, 
restrooms and the like created still more laundry work. 

Installation of machinery and other equipment in 
actual use gave the manufacturers the best imaginable 
opportunity for demonstration. The capacity of the 
plant was 50,000 pieces daily. 

Some interesting incidental effects grew out of the 
World’s Fair, Laundry workers, like workers in many 


other lines of industry all over the country, flocked 
to Chicago, figuring to stay there during the Fair and 
pay expenses by getting jobs. The result was an em- 
barrassing glut in the Chicago market of laundry help 
and an equally impressive shortage everywhere else. 
Of course, this situation adjusted itself after a while 
because there were not enough jobs in Chicago to go 
around and workers had to drift back home to their 
regular jobs. 

Also, to see the Fair millions of people for the first 
time in their lives took an extensive trip away from 
home, Some saved up for it for two or three years be- 
forehand. Their absence from home caused a falling off 
in trade all over the country, Of course, Chieago en- 
joyed a corresponding increase in its laundry trade and 
laundryowners there were well prepared for it, many of 
them having remodeled and expanded their plants. In 
fact, these laundries became exhibits quite as interest- 
ing as the one inside the Fair Grounds and they were 
visited by laundrymen from all over the world. 

The impetus which the Columbian Exhibition gave 
to the laundry machinery manufacturers is reflected in 
the new products ineluded in advertiseménts appearing 
in the issues of THE SrarcHroom published right after 
the Fair closed. 

No wrenching, no pulling 

According to an article in the June 1895 issue, “The 
elaborate steam laundry of today had its crude begin- 
ning about the commencement of the Civil War. Steam 
dryrooms were first used in 1860. Then followed the 
centrifugal wringing machine, or extractor, which was 
invented in 1861. The hydraulic washing machine was 
adopted in 1867, and the steam ironing machine and 
steam mangle in 1870. 

“There is neither wrenching nor pulling in the ease 
of the centrifugal extractor, hydraulic washer, steam 
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Introduced in the Nineties, this extractor was one of the first belt-driven 
models. Earlier ones were powered by hand (see illustration below) 


dryer, the stareher nor the dampening machine or 
ironer, In fact, it can be truthfully stated that there 
is but a trifle more strain on clothes passing through a 
first-class steam Jaundry than there is when laying 
packed in a bureau drawer.” 

Not all plants were as modern as the one built for 
the Exposition. But, by and large, laundryowners were 
as willing as they are today to accept new departures 
and the manufacturers were displaying great skill and 
inventiveness in perfecting new equipment. This equip- 
ment was harnessing steam to the laundryman’s uses 
and the word “steam” was proudly incorporated into 
the name of more plants every day. 

The bulk of the family work done by laundries still 


\ 


The “Common Sense Whizzer” was a popular hand-powered extractor 


Most people know where to 
find the tallest building 


fi in the world... but 


Pir’ 
et 


do all the people in your 
community know where 
to find you, what special 
services you offer? You 
make sure they do when 
you advertise in the ‘yel- 
low pages’ of your local 
telephone directory. 


The ‘yellow pages’ help 
you reach housewives all 
over town. You make it 
easy for them to find you 
...to use your laundry 
or cleaning services. 


Laundrymen across the 
nation get results from 
their listings in the ‘yel- 
low pages’ under such 
headings as Laundries, 
Cleaners and Dyers, Cur- 
tain Cleaners, Carpet and 
Rug Cleaners. Why not 
put the ‘yellow pages’ to 
work for you? 


AMERICA’S BUYING GUIDE 
FOR OVER 60 YEARS 


For further informotion, call the Classified Directory 
Representative at your local telephone business office. 
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consisted of the collars, cuffs and bosoms of men’s 


shirts. However, the number of men who were per- 


suaded to send their shirt bodies to the laundry was 
increasing, too. In December 1895 a reporter from 
THE STARCHROOM Was impressed with the degree of 
mechanization achieved in washing and finishing shirts 
in a modern laundry, Here’s his report: 


When one sees the number of processes through which 
a shirt must go from the time it enters the laundry unti) it 
goes out clean the price for the work seems smal) enough. 
By actua) count it passes through sixteen dillerent machines 
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Drawing showing garments 
emerging on trucks from a “com: 
partment-type”’ dryroom. Upper 
cut-out section of the wall shows 


garments inside the dry room: 
lower cut-out section shows tubes 


for heating by steam 


and is handled by more than forty girls, After it comes from 
the dryroom it is dampened by passing between two rollers, 
one of which is padded and the other is of plain iron. 
marked with fine corrugations, which carry up the water 
from a little basin below. Then it is placed with dozens of 
other shirts in a screw press, not unlike an office letterpress, 
only much larger, and the dampness is distributed during 
the half hour in which it is left between the jaws of the 
machine. It now goes to a wonderful ironing device. This 
consists of a brass frame, over which the bosom is slid. Then 
a motion of the girl operator’s foot brings the frame up 
under an iron cy)inder, heated inside by natura) gas mixed 


Because the garments emerged 
from this dryroom on a chain 
conveyor, it was known as a 
“conveyor-type.”” According to 
the advertisement, it was capable 
of drying 1,800 collars and cuffs 
per hour 
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What Is ESCOLLOID? Why Is ESCOLLOID 


ESCOLLOID is a high pH, highly different? 
alkaline laundry detergent and soap = ESCOLLOID gives you “extra” 


builder. It is dustless, anhydrous (free colloidal action—disperses soil 
of water), free flowing, and uniform quicker—suspends soil particles 


in particle size. better. ESCOLLOID makes 
soap go farther. 
What will ESCOLLOID 
do In your laundry? 


ESCOLLOID is power packed—but 


safe for fabrics—safe to handle. It is On heavily soiled classifica- 
exceptionally high in colloidal soil- tions, use alone on the break to 
loosening power— possesses Out- dig outembedded soil and stains. 
standing suspending and emulsifying Use dry to the wheel or in the 
powers for quick, thorough soil and soap tank for economical, effi- 
stain removal. cient soap building. 


Why Is ESCOLLOID 
more versatile? 


Packed in Leverpak drums, 350 Ibs. net 


Your Cowles Technical Man will be i 
glad to help set up and maintain 


easier, faster, safer formulas with 
ESCOLLOID. Call him today through 


your Cowles Dealer or write us. 


COWLES CHEMICAL COMPANY 


7016 Euclid Avenue . Cleveland 3, Ohio 
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T N omy AJAX has: 
The Magic Measuring Eye. 


High Velocity Heads. 


SLEEVE 
PRESS 


Phone, Write or Wire 


611 SOUTH Sth WEST for Full Details 


SALT LAKE CITY 4, UTAH 


Manufacturers of AJAX Presse 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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FILLING CUP RECULATER 
GUAZE STRAINER >) 


The above three pieces of equipment were advertised in 1898. Left, a collar 1s fed through the Eclipse seam dampener 
(Note the drip cup under the wheel.) Center, a hand-powered shirt press which was a popular model at that time. Right, 
a_belt-driven swivel body press which, according to the advertisement, could be heated by either gas or steam 


with air. The girl rolls this frame back and forth under the 
iron, great pressure being given by an automatic device set 
in motion by her foot. When the shirt comes out it is as 
smooth and shiny as the most fastidious young man could 
desire. Then it goes to another girl who irons the neckband 
on a little machine made solely for that purpose. Next the 
yokes, the sleeves and the bodies are ironed separately, 


each on a machine peculiarly adapted to the purpose. Then 
each shirt is inspected, and if there is a particle of dirt 
anywhere it is rubbed off and the shirt is repolished. The 


fine gloss is given to starched goods by reason of the great 
amount of starch used and the immense pressure of the 
ironing machines. No wax or anything of that sort is used, 
as country people often imagine. Any washerwoman could 
produce the same results if she used enough of what the 
laundryman calls “elbow grease.” 

Collars and cuffs are run through a machine much like 
the mangle, only smaller, and every one of them is  in- 
spected, then given a curved shape in a curious little ma- 
chine. (Continued on page 3b) 


The “Annihilator” was a flat- 
work ironer which, according to 
the manufacturer, cost but $80 
per year to keep supplied with 
aprons and covers; would iron 
the most work in any given 
period of time. ‘None of its 
cylinders has ever sprung a leak, 
cracked or been plugged” 


# 
- 
| » — = 
| Wise. 
G) f =f \ 


36 STARCHROOM LAUNDRY JOURNAL December 15, 1953 


Superior Service Since 1901 


KD:MARKING PINS AND 

PIN SYSTEMS HAVE 

STOOD THE TEST OF 
TIME! 


In February 1902 The Keyes-Davis Company ran this 
Ad. in “The Starchroom,” offering low cost quality marking 


pins. Laundries found them good and all through the years 
they have continued to use them. Today they are handled 


Laundry Tags are 
But Little Things 


Yet, minutes make days, cents make dollars, 
and time and money are one and the same. 


Security and 
Economy... 


Laundry Tags will save you both time 
and money. Only alittle 
time or a little money, 
perhaps, but enough of it 
to cause any careful 
laundryman to change 
his future laundry tag 
orders to read ‘ Secur- 
ity” or “Economy” 
than kind 
that answers the purpose 
less satisfactorily. 


A 
TRIAL LOT FREE 
For the ashing—what less for 


you to do than to ash—a card 


is sufficient. Bay of your job. 
ber or of us. 


THE KEYES-DAVIS CO., LTD. 


BATTLE CREER,. MICH. 


(Continued from page 35) 
Some shirts, underclothing, plain articles, “lady-clothes” 
and waiters’ jackets are hand ironed the old-fashioned way. 


That’s a far ery from the shirt finishing operation 
to be found in the laundry of today with its automatic 
folding units, complete body presses and sleevers. And 
we doubt if those 40 girls and 16 machines could average 
35 shirts per operator hour, as many do today. How- 
ever, we could be wrong. Here’s an account published 
the preceding April, under the title “Champion Shirt 
Ironer,” of a man who did pretty well: 


Mr. Charles W. Richardson, of Mason & Hatts’ Troy 
Steam Laundry, Adrian, Michigan, has a bonafide record 
of ironing a shirt complete, wristbands, both sides, setting 
up neckband and raising pleat, in thirty-seven seconds. The 
next best record reported was forty-nine seconds. Mr. Rich- 
ardson did seventy-four shirts, not including neckband and 
body, in sixty minutes. On February 8, he ironed complete 
sixty-eight shirts in fifty minutes. He can well claim the 
championship, but we would like to hear from others as 
well. This contest is very interesting, and there are no 
doubt plenty of laundrymen who can make a record if they 
only try. 


Wonder how long he could keep up the pace? 

One of the latest innovations in those days was the 
overhead belt drive for washwheels. Only the largest 
plants had made such installations and only the most 
up-to-date had installed the ingenious overhead system 
required to reverse the belts and thereby accommodate 
the newly developed washers with reversing action. 

Individual electric motor drives were a thing of the 
future. But the editors did predict, in December 1900, 


by good jobbers throughout the land and hundreds of 
laundries find KD Identification Equipment the answer to 
their pin marking needs. 


Every Laundry Needs the New 


Keyes-Davis Catalog. Write for 
Your Free Copy Today. 


e 
The Keyes-Davis Company 
Superior Service Since 1901 
110—14th Street—Battle Creek, Mich. 


that “the Twentieth Century Laundry will be operated 
by compressed air, will iron by electricity, and ‘shorts’ 
will be unknown.” 


This combination starcher-extractor could starch 75 to 100 dozen collars 
and cuffs in the elevated cylinder at one time in 30 minutes and, without 
further handling, extract the starch evenly in 30 seconds in the extractor 
below 
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December 1899 November 1900 


START THE NEW CENTURY WITH A NEW RECORD. 


Fry’s 500-Page Daily Laundry Record. 


The Most Complete and Economical on the Market. #« Send for sample sheet, 


ATTENTION!! Don't get Rheumatism by having wet feet all day. 
fis 


For Either Bex 


Waar... They Prevent Rheumationm 
Fry's Wood-Sole WING & co., WALTKE & CO., 
ve Doctor BOSTON, MASS. mo. 

Shes. Made for either sex. 

Oil Grain Uppers. 

IX L 


Get our new price-list. It will interest you. 
‘We manufacture a complete line of Laundry Supplies. 


FRY'S IMPROVED EYELET RAISER. 


Wilt not cut the Bhirt, but will te tne laundry wade” Thousanas in sany 
raise the eyelet perfectly wee PRICE 69.60 


We can fill the requirements 
of a modern laundry, 
except machinery. i 
ow | Royer 
= Chlorine 
ry s Launery sale by WM. WALTRKE & CO., Bleach 
Wm. Waltke 8 Co., Lovis, Mo. FRY BROS, & C0. 
St. Louis and Southwestern Agents for WM. WALTKE & CO. 
Mitchell Wing & Co., Baten, Han, ROYAL CHLORINE Love 
Steel Roll Mangle Co., Chicago, MM. BLEACH. ‘708 face - 


From the good old days right up to today FRY BROS. continues to offer outstanding 


products and services for your Laundry operation.* 


HATS 


STARCHROOM LAUNDRY JOURNAL 
AND THE WONDERFUL INDUSTRY IT SERVES 


* For example, we can still supply the wooden soled wash room shoes that we ad- 


FRY BROS. 


Soap Mfgrs. 
SINCE APRIL 1896 


Cincinnati 7, Ohio Cleveland 8, Ohio Louisville 8, Ky. 
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“Right In Line” was the caption under the picture of 
the snappy rig, shown at the right, when it appeared in 
THe Srarcuroom for July 1895, Such illustrations were 
frequently run to inspire laundryowners to spruce up 
their route vehicles and present a smart appearance to 
the public. Articles on how to treat a spavined horse 
were also popular at the time. 

Not until December 1900 did the picture of the horse- 
less route truck, shown below, appear under a headline 
which admonished readers to “give the old nag a rest.” 
The newfangled piece of equipment Was put in use by 
the Royee Laundry Co., Springfield, Mass., and the edi- 
tors deseribed it as a “van constructed on the steam 
wagon principle which seems to be the best system to 
date, it being easily operated and economical in opera- 
tion.” 


This wagon had many features peculiar to itself, 
among which were mentioned the “drop front, making 
it easy for the driver, who is able to step in from the 
ground without climbing over the other obstructions. 
A complete condensing apparatus, which largely elimi- 
nates vapor; differential gears enabling the driver to 
shift quiekly from low to high speed and the reverse. 
The wagon may also be thrown at once out of gear so 
us to run down grade by gravity, and it has several 
automatic features regulating the feed, pressure, ete.; 
in short, it is about as near ‘fool proof’ as it is possible 
to make an automobile. 


LAUN 
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“The wagon is painted carmine and canary, beauti- 
fully lettered, and is what the boys call a ‘warm baby.’ 
The laundry company are inuch pleased with their in- 
vestment, as it is in steady service, is economical, and 
covers double the ground of a horse and wagon.” 

The truck was built by the Springfield Motor Vehicle 
Co., Springfield, Mass., who advertised in that. issue, 
“An automobile means Enterprise and Economy. En- 
terprise—you know why. Economy—because the mile- 
age beats the old team 2 to 1, and the cost per mile is 
small. Don’t go to sleep and let your competitor get 
ahead of you. Be the first; let him bring up the rear. 
Our steam laundry vans are fully tested. They run as 
‘smooth as ile.’ Can’t build one in a day. Get your order 
in early.” 

Novel and nobby 

Royce Laundry Co. was indeed a pioneer. It was to be 
several years before motor trucks came into general use 
by laundries. In the meantime, THE STARCHROOM’s pages 
continued to carry advertising messages from carriage 
manufacturers. A typical illustration from one of these 
ads appears below. 

“Just try one and you'll never want any other make,” 
reads the copy for the ad. “If you have never heard how 
low we are selling this wagon, ask us for the price. Dura- 
bility and style, quality unsurpassed. Designs new, 
novel and nobby. An attractive wagon is an admirable 
ad. I build them.” 


AUNDRY. 
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ARE YOU STILL 


Doors fit tightly, permitting large 
loads to be tumbled. 


Every operation from extractor to ironer now 
can be done by machine . . . eliminate hand- 
shaking entirely! The heat-conditioning 72’ 
Purkett ‘Bigmouth” Tumbler warms, softens and 


mellows flatwork—keeps several ironers busy. 


@ Eliminates Hand-Shaking 


The divided door swings 
open automatically and @ Automatic Reversing 
remains out of the way 

of the cylinder during the 

entire unloading and |oad- 

ing cycle. pean now per- @ Enormous Capacity 
forated for slight drying 
action. 


@ Automatic Unloading 


LOADING EQUIPMENT 


The conveyor loader is for use with the removable- 
Illustrates hoist raising 
hinged hopper of loader type extractor basket, and is the most efficient 


truck, to permit the load to loader. It must be located where it may be reached 
slide into the tumbler. 


by monorail or jib crane. 

The loader trucks are wheeled to the ex- 
tractors to receive the loads and then 
wheeled to the tumbler and the load 
transferred to the tumbling cylinder by 
means of a hoist. The tumbler may be !o- 
cated anywhere in the plant. 


For complete details and specifica- 
tions of both models No. 48 and 
No. 72, write to any major laundry 


machinery manufacturer, or .. . 


PURKETT 


MANUFACTURING COMPANY 
JOPLIN, MO. 


Illustrates hinged loader 
truck after depositing load 


into tumbler. 
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Best Offer Ever Made. 


li You Will Send Us One Dollar 


Within the next THIRTY DAYS we will credit you with 
one year’s subscription to “ THE STARCHROOM” and 
also present you with any one of the original Cuts of 


the handsome laundry advertising designs found on this 


page, and valued at from $1.00 to $1.50 each. 


ESSE TES 
SESE 


Inclose ONE DOLLAR — Bill or Postal Orde, Check, Express Order, or 
Postage Stamps —and specify the Cut you desire by the number under 


same. All Cuts sent postpaid. 


| | STARCHROOM PUBLISHING COMPANY, 
| COODALL BUILDING. CINCINNATI, OHIO. } 


Readers were offered a lot for a dollar in this advertisement, reproduced from THE STARCHROOM, February 1898 


40 
é No. 149. No. 26. No. 76. 
AS 
“ No. 82. 
i No. 159, No. 60. No. 74. No. 110. 
HOW TO DO THIS: 
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we said it this way 


WRITE FOR PRICES 


OR ORDER YOUR SUPPLY 


This advertisement was published in 1896 


we say it with this picture 


This picture shows why Armour quality means more 
customers for your laundry. The fabric on the left was 


washed in an ordinary detergent. Notice how gray it 
looks. Now compare it with the fabric on the right 
washed in an Armour product containing new Armosol 


brightener. Look at the sparkle. It’s really clean ! That's 


a difference you can sell! Both GIANT and HILO 
POWDER contain Armosol. Write to the address below 


for free samples, prices, and information. 


AR M 0 UR Armour and Company 1355 W. 3ist St. Chicago 9, IN. 
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A.L.L.’s 70th Birthday 


HE PREDECESSOR organization 
of the American Institute of Laun- 
dering dates from October 1883, It 
was first known as the National 
Laundrymen’s Association. During 
the interim it was also known as the 
Laundrymen’s National Association, 
and as the Laundryowners Nationa) 
Association of the United States and 
Canada. It is said to be the fourth oldest national trade 
assoclation in the country. 

The first national) organization was founded when 
the Chicago Laundrymen’s Association invited all who 
were Interested in the laundry business to meet at 
Chicago for the purpose of forming a national organiza- 
tion. Some 49 laundrymen from 17 different states re- 
sponded to the invitation and EF. D. Ellis (president 
of the Chicago group) was elected the first president of 
the national association, 

The primary reason for the organization seemed to 
he the hope of fixing a ruling price for work. The first 
Federal antitrust law was enacted about half a dozen 
vears later, however, to prohibit price fixing in inter- 
state business. Since then the trade association concept 
has changed and price has no part in it. 

Interest in the national organization was apparent 
for the membership doubled by the time of the first 
official convention held the following year in Philadel- 
phia. 

In 1885 at the convention in Boston machinery and 
supply dealers asked to be made associate members. 
This request was acted upon favorably at the Washing- 
ton meeting in 1887. The first allied trade exhibit was 
held in 1886 when the national convention assembled 
at Cineinnati, Ohio. Official headquarters for the Laun- 
drymen’s National Association were then located at 
LaSalle, Illinois. 


LNA’s official paper 


SrTaRcHROOM LAUNDRY JOURNAL became the “Official 
Paper of the Laundrymen’s National Association,” 
commencing with its coverage of the Rochester national 
convention in the October 1894 issue and continuing as 
such until the issue dated February 1923. 

In 1906 Dr. Robert Kennedy Dunean of the Univer- 
sity of Kansas, Lawrence, Kansas, published an article 
in Harper’s magazine on cellulose. In that article he 
made some very derogatory comments about laundry 
methods, He was deluged with letters—most of them 
telling him where to get off. But one of them took up 
the question intelligently; it was written by E. Ray 
Speare, a supply-company (Alden Speare’s Sons Co.) 
official of Boston, Massachusetts. 

Because this letter was not just a complaint but an 
intelligent analysis of what laundries were trying to do 
and how they were handicapped by lack of chemical 
research, Professor Dunean suggested to Mr. Speare 
the feasibility of coordinating technical research and 
industry. That was the first plan ever offered for co- 
operative industrial research as we know it today. The 
outeome of the correspondence was the establishment 
for two years by Mr. Speare of a fellowship at Kansas 
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Wings 


E. D. ELLIS 


University for the study of laundry chemistry. The 
fellow was W. F. Faragher. 

In 1907 Professor Dunean was transferred to the Uni- 
versity of Pittsburgh. Through that first industrial fel- 
lowship the Mellon brothers, Andrew W. and Richard B., 
became interested in establishing the Mellon Institute 
of Industrial Research as a memorial to their father. 

The Allegheny County Laundryowners Exchange es- 
tablished a laundry fellowship to be headed by Dr. 
Harvey G. Elledge at Mellon Institute of Industrial 
Research, Pittsburgh, in 1916. Shortly thereafter the 
LNA took over the fellowship whieh was then con- 
tinued under the direction of the association. Dr. 
Elledge held his post for seven years and upon resign- 
ing was sueceeded by Dr, Asher F. Shupp. George H. 
Johnson, present vice-president of AIL, took charge in 
1924. 

It was under these men that standard washroom 
practices were developed and the researeh in launder- 
ability of various textiles brought to fruition. The “Cer- 
tified Washable” seal program under which the AIL 
pretests textiles for manufacturers, prior to sale, in an 
effort to improve publie relations among the manufac- 
turer, retailer, laundryowner and consumer, for exam- 
ple, went into effect in 1938. 

The LNA Service Bureau was first) established in 
1914 and eventually its outgrowth resulted in the Ameri- 
can Institute of Laundering. 

Plans for the American Institute of Laundering were 
first formulated in 1915 at the annual convention of the 
Laundryowners’ National Association, Not until May 
1917, at a meeting of the executive body at Chicago, 
was there any formal move to carry out the instructions 
included in the Portland resolution passed nearly two 
years before. Finally, a subcommittee of three was ap- 
pointed to investigate the feasibility and practicability 
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Completely new—the most powerful, finest performing, 
best-looking Advance-Design trucks ever built! 


Here’s America’s greatest truck builder’s latest and 
greatest truck! Here’s the brand-new line of Chevrolet 
Advance-Design trucks for 1954! 


You'll find they’re packed with great new features ... 
loaded with big new advantages that mean faster, more 
efficient service and lower operating costs on your job. 


You get new high-compression 
power and greater operating econ- 
omy with three advanced valve-in- 
head engines. Bigger, brawnier 
“Thriftmaster 235” engine. Rugged, durable “Load- 
master 235” engine. Mighty, all-new “Jobmaster 261” 
engine* —most powerful in Chevrolet truck history. 


NEW POWER 
AND ECONOMY 


(ADVANCE-DESIGN TRUCKS 


Heavier axle shafts on 2-ton mod- 
els. Bigger, more durable clutches 
on light- and heavy-duty models. 
Stronger, more rigid frames on all 
models. New pickup and stake bodies are built to stand 
the roughest going and to keep coming back for more 
—and they give you greater load space for '54! 


NEW RUGGEDNESS 
AND RELIABILITY 


New Comfortmaster cab provides 
increased visibility with new one- 
piece curved windshield. New 
Ride Control Seat* brings you 
extra driver comfort. New truck Hydra-Matic trans- 
mission* offers the last word in no-shift driving ease. 
Available not only on 42- and %-ton Chevrolet trucks, 
but on 1-ton models, too! 


NEW COMFORT 
AND CONVENIENCE 


Plan to see the completely new '54 Chevrolet trucks, and 
get the whole money-saving story at your Chevrolet 

dealer’s now... . Chevrolet Division of General Motors, 
Detroit 2, Michigan. 

*Optional at extra cost. Ride Control Seat is standard on C.O.B. 
models, available on all other cab models as extra equipment. 
Rear corner windows in standard cab, optional at extra cost. 


MORE CHEVROLET TRUCKS IN USE THAN ANY OTHER MAKE 
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Route trucks lined up in front of the “ American Institute’’ Laundry at Joliet, Illinois, in 1922 


of establishing a model laundry operated under the 
auspices of the LNA’s research department. 

At the convention held in New York in 1919 the es- 
tablishment of the Institute was authorized. By virtue 
of the authority given to it by the membership, the 
Exeeutive Committee appointed a board of 
trustees, with J. Clair Stone as its chairman, to take 
charge of this work and report at the San Francisco 
convention in 1920. The other members included F. T. 
McCullough, C. P. Leminger, A. T. Downer and Otto 
Rice, 

A half-million-dollar project 


Chairman Stone spoke at length on the subject at the 
San Francisco convention and eloquently urged the 
members to take favorable and definite action. He 
stated that the entire cost of the project was estimated 
at $500,000, to be raised by selling stock to active mem- 
bers. At the close of his address the matter of raising 
funds was taken up, on motion of O. J. Fee of Lincoln, 
Nebraska, 

President Hooper, with his usual keen perception, 
saw that Mr. Fee was exactly the man to exhort the 
members to “come across.” Mr. Fee accepted the task 
and forthwith proceeded to make good. One-half of one 
pereent of the gross annual business was the amount 
solicited from each state, but individual subscriptions 
were asked for and pledge cards were distributed. 

One by one individuals announced the amounts which 
they would give, President Hooper starting the list with 


$5,000 and Otto Rice cabling from abroad that he would 
give a similar amount. C. F. Bliss of Chicago guaran- 
teed $25,000 for Illinois, but in a few minutes he got 
the spirit and increased the sum to $50,000. Pledges 
‘ame so fast they couldn’t be recorded and in a short 
time a total of almost $300,000 was subscribed. Red 
buttons of honor were given the individual subscribers. 

In September of 1922 Joliet, Illinois, was chosen as 
the site for the model laundry plant. (This was the 
same year that the first American textbook dealing 
with the chemistry of laundering was published). The 
Model and Columbia Laundries in Joliet’ were pur- 
chased and the two plants were merged into one, becom- 
ing known as the American Institute of Laundering 
plant. 

This was to serve only as a stepping stone, however, 
for the property selected was located in one of three 
blocks that were soon to be condemned by the city for 
use as its civic center. Since the city would acquire 
the property before the first, mortgage was to become 
due, the LNA felt it could be relieved of its holdings 
while still being sufficiently compensated. 

It wasn’t until 1929 that the present site of the AIL 
was purehased at Joliet. An administration building 
and a laundry plant were erected. The research activities 
were then transferred from Mellon Institute to the labo- 
ratories of the AIL and a department of education and 
training for the laundry business was established. 

The American Institute of Laundering was dedicated 

(Continued on page 46) 
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A New colGATE ppopuct! 


SYNTEX HD- 


detergent for all 
difficult specialty jobs 


ARCTIC SYNTEX HO 


ORDER TODAY 
100-LB. 
FIBRE DRUMS 
OR 50-LB. 
PAPER BAGS 


COLGATE-PALMOLIVE COMPANY 


Jersey City 2, N. J. ¢ Atlanta §, Ga. e Chicago 11, II. 
Kansas City 5, Kans. « Berkeley 10, Calif. 


Arctic Syntex HD is a heavy-duty detergent par- 
ticularly effective for washing woolens, synthetic 
tibres, all kinds of colored goods, diapers and for 
hard-water washing of white work. It’s easy and 
safe to use . . . makes abundant suds. Gets work 
really clean and bright. 


Contains Colgate Laundry Brightener to make 
whites look whiter, cotton colors brighter. 


WHITE EAGLE SOAP —A great new Colgate 
soap made especially for Quick-Service Laun- 
dries. Now you can control soap scum and suds 
in your side-loading machines with no danger of 
messy overflow. And—White Eagle gives you 
whiter washes—costs less to use than less effi- 
cient soaps. 


COLGATE LAUNDRY BRIGHTENER — 
Assures whiter washes. Brighter cotton color 
work, too! Just add Colgate Laundry Brightener 
to your regular wash formula. Stable in all 
laundry bleaching operations. Costs less than 
1/20th of a cent per Ib. of finished work. 
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Attending corner-stone laying ceremonies for AIL’s present building at Joliet in 1929 were, left to right, front row: Jake Barkey, Otto Rice, William E. Fitch, 
W. J. Henning, E. C. James, Frank J. Huebsch, C. A. Chidsey, Charles F. Riley, C. B. Ross, Louis J. Foussard, J. Clair Stone and Arthur T. Downer, 
back row: W. A. Johnson, M. L. C. McCrillis, J. T. Fitzeil, Arch O. Long, C. E. Mason and H. E. Coneby 


(Continued from page 44) 
with ceremonies during the forty-seventh annual con- 
vention (in Chieago) in 1930. President Herbert C. 
Hoover, at his desk in Washington, pressed a button 
releasing a gold cord stretched across the main entrance 
of the Institute. 

Business and government leaders sent messages of 
congratulations. A radio salute to the laundry industry 
was made by the Westinghouse Electric and Manufae- 
turing Company and carried over a nationwide hookup 
of 36 stations while the conventioneers danced at the 
Red Lacquer Room of the Palmer House in Chicago. 

The Institute represented an investment of nearly 
$1,000,000, including building and equipment. Mem- 
bership then included about 2,600 laundries in both the 
United States and Canada, The AIL president then 
serving his second term was Canadian W. J. Henning 
of Toronto; W. E. Fitch of Joliet was vice-president 
and general manager. 

LNA officers at the time of the dedication were: 
J. Clair Stone, president; Arthur T. Downer, vice- 
president; William KE. Fiteh, seeretary-treasurer. Di- 
rectors were Otto M. Rice, Fred MaeKenzie, A. O. Long, 
and Frank Fleteher, 

The LNA and the AIL were completely reorganized 
in 1936. The LNA was dissolved and all its functions 
and activities were taken over by the AIL which then 
became the official national trade association of the 
laundry industry, As the association grew, its services 
and activities were similarly expanded. 

The accounting department was the first service de- 
partinent to be established. This was in the early days 
when the national headquarters was still in La Salle, 
Illinois. Among the chief funetions of this department 
is the compilation of the annual operating cost percent- 
ages report as well as the yearly sales statisties reports 
and fiscal year calendars, 

This was followed by the department of engineering, 
which works closely with the laundry department in its 
study of better production methods and techniques. The 
laboratory division of the department of engineering 
may tackle any problem from water supply treatment 
to investigation of ultrasonie washers but its main serv- 
ices are in the realm of textile analysis and test-piece 
service, 


Another important service is rendered by the sales 
and advertising department, which prepares service 
bulletins and special reports. 

The first special report, “Sales by Classes of Service,” 
was issued by the LNA in October 1931, and consisted 
of a compilation of prices of laundry service obtained 
from questionnaires returned by 625 laundries in the 
United States and Canada. The first service bulletin was 
issued in February of 1932 and dealt with the subject 
of “Classification.” 

This department also develops advertising materials 
such as the current button replacement campaign and a 
newspaper mat service. Sales contests are also worked 
up. 

During the vears 1927-28, AIL members ran what 
was at that time one of the biggest cooperative national 
advertising Campaigns ever put on by any industry. For 
the first time the laundry story was blazoned in the na- 
tional magazines, over the radio and on_ billboards 
across the country. Some $5,000,000 was subscribed for 
national advertising. Contributing members were pro- 
vided with point-of-sale printed matter keved to the 
general theme, “The Laundry Does It Best.” 

Editing and publishing the numerous Institute pub- 


Laying the stone were, left to right: William E. Fitch, W. J. Henning and 
J. Clair Stone 
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of a SPECTACULAR STEEL 


Special 
Steels An electric furnace puts on a terrific show when we drop 
for in a charge (as above) but it’s only indicative of the great 
performance the steel will give later in service. For these 
Armament are the high-alloy steels, stars of the metal world . . . 
the steels that give you so much more than they cost in 
for resisting corrosion, heat, wear or great stress—or in 
Industry providing special electrical properties. @ They can help 
jou cut costs, improve quality, or add sales appeal. Let's 
for the get together on it. Allegheny Ludlum Steel Corporation, 
Home Oliver Bldg., Pittsburgh 22, Pa. 


PIONEERING on the Horizons of Steel 


Allegheny Ludlum 


Warehouse stocks of A-L Stainless carried by all Ryerson plants 
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1884 *E. D. Ellis, Madison Ave. Laundry, Chicago, 
I inois 

1885 *Frank A. Shute, Philadelphia, Pennsylvania 

1886 *M. B. Townsend, Lawrence, Massachusetts 

1887 *W. M. Lawrence, Hennepin Steam Laundry, 
Minneapolis, Minnesota 

1888 *O. K. Reed, Philadelphia, Pennsylvania 

1889 *J. R. Purchase, Chicago, [linois 

1890 *A. F. Doremus, Sanitary Laundry, Chicago, 

Illinois 

*C. A. Royee, Royce Laundry, Springfield, Mas- 

sachusetts 

1892 *W. H. Garlock, Garlock-Frazee Laundry Co., 
Cleveland, Ohio 

1893 *W.C. Shaw, Erie, Pennsylvania 

1894 *A, T. Hagen, Star Palace Laundry, Rochester, 
New York 

1895 *Col. J. N. Frazee, Sterling Laundry, Cleveland, 
Ohio 

1896 *Thomas A. Selz, Troy-Pearl Laundry, Dayton, 
Ohio 

1897 N. Williams, Lexington 
Lexington, Kentucky 

1898 *A. B. Richards, Philadelphia, Pennsylvania 

1899 *S. B. Waters, White Star Laundry, Cincinnati, 
Ohio 

1900 *George Mohn, Jr.. Mohn Bros. Electric Laun- 

dry, Pittsburgh, Pennsylvania 

*G. FE. Simmons, Troy Laundry Co., Peoria, 

Illinois 

1902 *H. 8. Porter, Cambridge Laundry, Cambridge- 
port, Massachusetts 

1903 *C, J. Cuassity, Crescent Laundry, Pittsburgh, 

Pennsylvania 

*Charles E. McKeen, Columbian Laundry, Terre 

Haute, Indiana 

1905 *Wailliam Q. Lloyd, Lloyd 
Charleston, South Carolina 

1906 *A. Bernard, Ideal Laundry, Chicago, Ulinois 

1907 *J. F. Braden, American Palace Laundry, Buf- 
falo, New York 

1908 *D. M. Cooper, Star-Palace Laundry, Rochester, 
New York 

1909 *F. N. Peet, Sanitary Laundry, Chicago, linois 

1910 *Edwin 8. Purdy, Manhattan Laundry, Jersey 

City, New Jersey 

1912 *L. H. Fisher, Silver Laundry, Kansas 

City, Missouri 

1913 *C. A. Wheeler, Aeme Laundry, Fort Worth, 
Texas 

1914 *G. KE. Crawford, Crawford Laundry Co., Bridge- 
port, Connecticut 

1915 *J. A. Barkey, Sehriver Laundry Co., Chicago, 
Hlinois 


1891 


Steam Laundry, 


L401 


1904 


Palace Laundry, 


191) 


* Deceased 


LAUNDRY 


Presidents of National Association 


JOURNAL 


1916 *William Frew Long, Eclipse 
Pittsburgh, Pennsylvania 

1917 *H. W. Stoer, Troy Laundry, Cleveland, Ohio 

1918 *J. Clair Stone, Elk Laundry, St. Paul, Minne- 
sota 

1919 *Otto Rice, Quick Service Laundry, Chicago, 
Illinois 

1920 *G. W. Hooper, Salem Laundry Co., Salem, 
Massachusetts 

1921 *H. H. Gillpatrick, Gillpatrick Laundry Co., 
KKansas City, Missouri 

1922 *W. H. Collins, Metropolitan Laundry, San 

Francisco, California 

C. P. Leininger, Eagle Laundry Co., Cleveland, 

Ohio 

1924 *A. W. Cummings, Dunkirk Laundry, Dunkirk, 
New York 

1925-1926 W. A. Johnson, Model Laundry & Dye 
Works, Galveston, Texas 

1927-1928 W. G. Conover, Pilgrim Laundry, Phil- 
adelphia, Pennsylvania 

1929-1930 *W. J. Henning, Toronto Wet Wash Laun- 
dry Co., Toronto, Ontario, Canada 

1931 *Frank J. Huebsch, Metropolitan Laundry, San 
Francisco, California 

1932-1933 W. H. Lawrence, Model Laundry, Minnea- 
polis, Minnesota 

1934 *Charles E. Wilson, 
Moines, Iowa 

1935 *R. W. Dates, Dates Laundry Co., Kenmore, 
New York 

1936-1937 *Stanley Brock, Stanley Brock Ltd., Win- 
nipeg, Manitoba, Canada 

1938 *O. L. Roach, Star Laundry, Danville, Virginia 

1939 Fred S. Wilson, Red Star Laundry, San Jose, 
California 

1940 .. M. Warren, Utility Laundry, Chatham, New 
Jersey 

1941 *L. P. Hamilton, Otsego Laundry, Oneonta, 
New York 

1942-1943 F. J. Ryan, Kalamazoo Laundry, Kalama- 
zoo, Michigan 

1944-1945 *Forrest I. Neal, Old Colony 
Quiney, Massachusetts 

1946 M. L. Neher, Model Laundry, Coral Gables, 
Florida 

1947-1948 A. B. Christopher, Nelsons Laundries, Ltd., 
Vancouver, British Columbia, Canada 

1949-1950 Fred W. McBrien, Holland Laundry, Phil- 
adelphia, Pennsylvania 

1951-1952 Martin B. Romeiser, 
Chicago, I}inois 

1953 Edwin W. Pearce, Columbia Laundry, Greens- 
boro, North Carolina 


Laundry Co., 


1923 


Cascade Laundry, Des 


Laundry, 


Jewel Laundry, 


lieations is a task handled by the publicity and editorial 


department. This department is also responsible for 
producing movies and educational slide films. 

Among the other services offered by the Institute are 
the numerous management, training and refresher 
courses, etc, 

The main floor of the new administration building is 
provided with facilities for a school. This school— 
started as a practical and thorough training ground for 
young men and women—has become one of the best 
known and most highly respected vocational sehools of 
the world. Students have attended from all corners of 
the civilized world. 


Certainly the services rendered by the Washington 
office of the ATL cannot be overlooked. This “wateh- 
dog” guards the interests of members when pertinent 
legislation or regulations are in the making. From time 
to time it presents suggested revisions in the case ot 
unrealistic legislation already on the books. 

It is regrettable that space permits only these high- 
lights in the history of the American Institute of Laun- 
dering. However, as STARCHROOM Celebrates its sixtieth 
birthday, it is fitting that it should salute the AIL on 
the occasion of its seventieth anniversary, and wish it 
many more years of continued service to the laundry 


industry. OU 
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FREE TRIAL SAMPLES: 


select 
the sample 
you 
want! 


OF 
LEVER 


lcd 
GRANULES 


LAUNDRY JOURNAL 


AND 


Here’s the chance to select—with an 
actual, firsthand try—the Lever soap or 
detergent for your laundry operation. 
Whether you want a heavy-duty detergent 
or pure, mild soap flakes, you can find the 
answer to your problem from this specially 
prepared kit. And more important—once you've 
selected the fine Lever product you want—you'll 
find it’s immediately available. 
These soaps and detergents are the result of Lever’s 


long-time experience in the field—and are specially 
designed for commercial laundry use. That means 
they’re available, economical and your assurance 
of unexcelled laundering... every wash. 


Clip this coupon to your letterhead and mail today to Lever Brothers 


Fine Products of 


LEVER BROTHERS COMPANY 


New York, N. Y. 
Limited to Territorial United States Only 


Company, Industrial Sales Division, 390 Park Ave., New York, N. Y. 
| want the samples I've checked: 


Hint Wess Lever Formula 700—pure mild 
soap flakes for fine fabrics 


i Lever Formula 770—all-purpose Lever High Titer Chips— 
granules (a cold water soap) 88% soap 42° titer 


lever Formula 880—heavy- Lever High Titer Granules— 


duty synthetic detergent 92% soap 42° titer 
Name. 
Company 


Address 


City. Zone Stote 
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Selling Theme of Four-State Meeting 


DAYTONA BEACH, Florida, 
was the site of the forty-sixth 
annual convention of the Laun- 
dry and Cleaning Association 
of the Carohnas, Georgia and 
Florida. Over 150 delegates met 
at the Daytona Plaza Hotel for 
three days, November 4, 5 and 
6. On the first day, the mem- 
bers registered, swam at World’s 
Wonder Beach and attended 
President Burnett F. Agee’s re- 
ception and dinner, 

When the delegates got down 
to business on the second day, 
they heard reports by the presi- 
dent and vice-presidents, 

W. A. Pellerin, chairman of 
the Pellerin) Milnor 
Corporation, followed) with 
“Horse and Buggy Merchandis- 
ing.” In his discussion he 
stressed the importance of de- 
termining. costs operating 
laundries and drycleaning estab- 
lishments and cited the impor- 
tance of meeting the public's 
demand for quick service and 
other convenences, Dr, Doro- 
thy Siegert director of 
consumer relations for the Na- 
tional Institute of Drveleaning, 
described how new fabrics are 
creating more problems for 
drycleaners. Albert Johnson, 
general manager of the Ameri- 


board of 


Laundering, 
Jaundryman’s 


Institute of 
of the 
bane—the increasing popularity 

of sport shirts. 

After a grueling afternoon of 
golf, swimming and sunbathing, 
the members attended a ban- 
quet that featured an 
by Hon. Spessard L. Holland, 
States 


can 
spoke 


addre ‘ss 


United Senator from 
Florida, 

The main business of the 
third day was the election of 
officers. Robert Kaizer, Ashe- 
boro, N. C., 
dent, Mr, Kiger was one of the 
four vice-presidents of the as- 
sociition and heads the North 
Three vice- 
presidents of 


is the new presi- 


Carolina group. 
presidents, also 
local groups, were re- 
William KE. Crowson, 
Bradenton, Fla.; Sidney W, 
Garrison, Moultrie, Ga.; W. B. 
MeWhorter, Spartanburg, 8. C. 
The secretary - treasurer is 
Henry B, Benoit, Charlotte, 

“Let's Face Facts,” said Ei- 
leen MeDargh, executive secre- 
tary of the Georgia Launderers 
& Cleaners Association. She 
advised that each plant should 
analyze its situation and try to 
improve it. Miss MeDargh sug- 
gested that, for instance, laun- 


their 
elected: 


losing business 
some extensive 
newspaper advertising, — and 
when drycleaners and launder- 
ers find that their towns are 
moving away from them, they 
should concentrate on building 
wholesale business. 

Merchandising was the 


theme of two more speeches: 


dries that are 
should — try 


Edwin W. Pearce, president of 
the American’ Institute of 
Laundering, and Les Franeis, 
advertising manager of Emery 
Industries, Inc., spoke of mod- 
ern merchandising methods. 
After reports and the eiec- 
tion and installation of officers, 
a golf tournament was held to 
wind up the convention. OO 


Officers, left to right, standing: William E, Crowson, vice-president; ; 


Sydney W. Garrison, vice-president; Henry B. Benoit, secretary-treas- 
vrer. Seated: Robert E. Kizer, new president; Burnett F. Agee, retiring 


president. W. B. McWhorter, vice-president, was not present for photo 


LAUNDRY BUSINESS TRENDS 


New York 


Oct. 
Oct. 21—0.7% 
Nov. 7—2.5 
Nov. 14—3.6% 


M.R. 


24—3.8% less than last year 
less than last year 
less than last year 


less than last year 


Werer & Co., New York 


New Jersey 


Oct. 


24—1.5% Jess than last year 
Oct. 31—0.7% less than last year 
Nov. 7—0.2% less than last year 


Nov. 14—3.5% less than last year 


Oct. 


Nov, 


M.R. Weiser & Co., New York 


Southeast 


Sept —5.0% less than last year 


JR. Wilson & Co., Atlanta 


24—3.8 


Oct. 315.3% 
7—7.9 % 
Nov. 14—7.2% 


Carruthers 


New England 


more than last year 


more than last year 
more than last year 


more than last year 


& Co., Boston 


DRAW CORDS 


press 
development in years 


Lasts longer 


® 9 weeks on a 40” Bosom Press (36,000 shirts) 

© 9 weeks on a 25" Short Bosom Press (36,000 shirts) 

® 8 weeks on a Collar Press (32,000 shirts) 

e7 weeks on a body press under extremely harsh con- 
ditions (overall cleaning plant) | 


Resintex 225 can make new ‘production recede for you, 
too. Here are some of the many features that make it th 
top- performing all-spun press cloth on the market toda 


® Resists abrasion @ Extremely flexible end 


® improves finishing quality durable : 
® Eliminates starchadhesion ®@ Completely odorless on 


® Assures non-slipping hot presses 


See for yourself; ask your jobber | or write direct for further | 


tion. All Resintex Press Cloths are available both in ready-made — 
press covers and by the yord. There is a. Resintex: Press Cloth for. 


every press. 


GIBRALTAR FABRICS ine 
2236 NA 


GIBRALTAR’S ALL-SPUN NYLON 
5 
Improves finishing quality © QOdorless Costs less 
ae 
: 
/ 
OTHER GIBRALTAR PRODUCTS: GIBRALTAR NYLON SHROUD LINES FOR DRAW CORDS, GIBRALTAR NYLON NETS: ina Co: net, pee Pe 
The Peerless, The Super Peerless, The Major GIBRALTAR ASBESTOS FW IRONER ASSEMBLIES, 
GIBRALTAR NYLON SLIP-IN FW IRONER COVERS, GIBRALTAR NYLON FW IRONER TAPE, GIBRALTAR NYLON FW IRONER CORDS 


I’M SLIPPING, for sure. Drove 
out to the Convention at Los An- 
geles via the Southern route during 
the hottest spell of the year. What 
in heaven’s name constitutes “hot” 
weather in Arizona? Heard a radio 
announcer in Phoenix give the av- 
erage daily temperature for the 
month of Desteiber ... 102 de- 

grees. Oooooooh! 

Man, I’ve really seen some grand 
laundries and one of the finest in 


te 


No Bail On Can 


Numbered Trash Cans 


At every spot in the Mike Dodge 
plant in Fresno, California, where 
there is need for a trash can, there 
is a big spot painted yellow on the 
floor. On it is painted a number 
that corresponds with the same 
number on the trash can. (All trash 
cans are painted red and num- 
bered.) Woe to the person who 
moves one from its proper station. 
This is a perfect way to keep an 
eye on every trash can in the plant. 

Another thing about these cans 
is the fact there are no bails on any 
of them. Thus the chance of anyone 


the country, in my estimation, be- 
longs to Mike Dodge in Fresno, 
California. Without fail, all the 
AIL directors I’ve met have been 
a combination of showmen, busi- 
nessmen, civic leaders, and al] seem 
to be saturated with the urge to 
advance the laundry industry. 

Some of the gadgets Mike em- 
ploys, especially in fire prevention, 
I thought might be of interest to 
every launderer, 


Number Same 
As On Trash Can 


Yellow) 


using them to carry stuff from one 
part of the plant to another is 


eliminated. 


Reacy-Storage System 

When a plant like the Dodge 
Laundry in Fresno, California, is 
doing a terrific over-the-counter 
business, the need for call-office 
space for finished drycleaning is 
naturally acute. So garments can 
be located in a hurry, each of the 
call-office storage racks here has 
been numbered on a metal disk 


welded to the supporting pipe at 
the front of the rack. Each of the 
pipe racks is spaced off with a 4%4- 
inch rod running the length of the 


rack with numbered metal disks 
above each designated space. No 
heed is given to alphabetical stor- 
age of ready garments. Orders are 
simply hung in any available space 
and the rack number and space 
number noted on the ticket before 
it goes into the “ready file” at the 
counter. 


To Prevent Spontaneous 
Combustion 


One of the many important 
measures for fire prevention at the 
Dodge Laundry in Fresno is the 
precaution taken in the mark-in 
department of the linen supply de- 
partment. Here a large trash bar- 
rel is used by the marker to hold 
greasy rags such as griddle-swipes 
which are liable to spontaneous 
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why acid-type 
whitening is best 


Here is the sensational new fluorescent sour that 
is completely. changing laundering practices. Many 
laundrymen found that using a fluorescent dye in 
the presence of alkali, suds and soil resulted in 
off-color, or tinted work. This old procedure was 
virtually mixing a white dye with soil — similar to 
using a white paint over a dirty surface. 


It seemed logical to Standard chemists that the 
right place for fluorescent dyes to be fully effective 
was in the last, or sour operation — after all soil, 
alkalis and bleach had been removed. 


So Standard developed a new acid-type whitener 
called Ultex. It is Ultex, combined with highly 
concentrated sour, that makes ULTRA-LITE far 
superior to other products of this type. 


Many plants where whiteness-retention tests have 
averaged 95% report that the use of ULTRA-LITE 
has increase. whiteness retention to 100% or better. 


CONSULT YOUR KEEVER 
SALES-SERVICE MAN 


LAUNDRY 


JOURNAL 


eliminates blueing — 
saves time 


The reason for blueing is to overcome the yellow 
or gray cast left in fabrics after washing. Since 
such casts are eliminated with ULTRA-LITE, blue- 
ing is no longer necessary. This saves machine time, 
labor, blue and hundreds of gallons of water daily. 


If a definite blue cast is desired, blueing may be 
used without affecting ULTRA-LITE’S efficiency. 


less bleach— 
longer fabric life 


Users of ULTRA-LITE find that the amount of 
bleach in the bleaching operation can be reduced 
25% to 35%. Since bleach reduces tensile strength, 
less bleach means longer life for fabrics. 
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Sprinkter-head 
Directly Above 


Barrel 
Trash Garrel 
Barrel Fitted of 
With Casters Fvehing 
for Easier 
Moving 


Cirel 
LLP 


combustion when left in a contain- 
er, This drum has many holes bored 
through the lower half, and is fitted 
with swivel casters on the bottom 
for easy moving. 

At the end of each day the drum 
of greasy rags is pushed out of the 
marking department and is placed 
in a spot designated by a big yellow 
circle painted on the floor directly 
under a sprinkler head away from 
the wall and other inflammables. In 
case spontaneous combustion should 
start a fire before the janitor has 
emptied the drum after closing 
time, the sprinkler head will pop 
and make short work of any blaze. 
Thus if the superintendent in his 
rounds after quitting time sees any 
of the yellow circles in the plant 
not occupied with a trash can, he 
begins an investigation immedi- 
ately. 


Tim e etc 


Blackboard 
puter" Slating Permits 
Chalking on of 
Information on 


Washers and 
Tumblers 
Dry Cleani is 
Sasher me ote 


Blackboard Reminders 


Saw this in a cleaning plant in 
the same town, where they had 
painted black squares of black- 
board slating on the cleaning wash- 
ers and on the front of the tumblers 
in order to chalk up necessary in- 
formation for the employees of that 
department. For instance, if the 
boss was handling the cleaning and 
was suddenly called away to an- 
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other part of the plant, the assist- 
ant could tell at a glance just what 
the score was on the manually op- 
erated cleaning cycle. Same applied 


$lick Rail 
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to all concerned on the tumblers... 
the time out of each load is plainly 
visible for everyone in the cleaning 
room. 


Garments 


oe 
Cy 


2" Yellow Lines 
SS painted On Floor 
Belou Slick Rail 


“Keep Clear Signs in Yellows 
Painted On Floor Between 
Yellow Aisle Markings. 


Clear Track 


Where many plants are seem- 
ingly content to let the finished 
drycleaning get to the call office as 
best it can, the Dodge Laundry in 
Fresno makes sure the garments 
have a clear path to the office and 
aren't being dragged over soiled 
trucks and other objects beneath 
the slickrail. Painted stripes outline 
an aisle beneath the slickrail at this 
plant. In addition, bright letters on 
the floor advise all to “keep aisle 
clear.” 


For Greasy Griddles 


At Wichita (Kans.) Laundry they 
do something that should interest a 
lot of you fellows who are in the 
rental towel business. A lot of your 
greasy-spoon accounts insist on 
using your towels to wipe off their 
griddles, after which they just 
never come clean, Maybe this stunt 


FoLO To CENTER Role To 


— 


TIE wiTH TWINE 
ENOS 


is universally used but it’s the first 
time I’ve seen really efficient 
griddle-swipes made from ordinary 
vurlap sacks. The restaurants love 
the things. 

Superintendent Forney Harris 
says to fold each end of the sack 
into the middle, then roll the outer 
edges into the middle until they 
meet. Tie near the ends with twine 
and cut the string close to the knot. 
They sure are fluffy after a few 
launderings. The sacks cost 10 


5A 
| 
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BURLAP SACK 
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“ARLAC and Wyandotte service cut our 
washovers 2 5% ! Poe M. R. Silveira, manager of Del Monte Laundry 


“Since we put Wyandotte ArLac* 
to work in our new laundry, our 
washovers have been cut 25%,” 
reports Mr. M. R. Silveira, man- 
ager of Del Monte Laundry, 
Pebble Beach, California. “We 
are also saving a considerable 
amount of soap. Work comes 
sparkling white — running con- 
sistently between 98% and 100‘ 
in whiteness retention!” 
ArLAC is Wyandotte’s popular 
and sensational soap builder that 
gives extremely high 
soil suspension, in- 


stant and complete solubility. 
Many laundries, like Del Monte, 
are getting better results with 
ArLAC, because ArLAC makes 
soap work harder — go farther. 

ARLAC saves soap—as much 
as 20% to 30% over average 
builders! Because of Arac’s high 
soil suspension no scap is needed 
in the break operation! 

ARLAC rinses easily and freely 
— is especially recommended for 
cold-water rinsing. 

Keep quality high and costs 
down with Artac. Try it now! 


Call in your Wyandotte repre- 
sentative or jobber to run a test. 
Wyandotte Chemicals Corpora- 
tion, Wyandotte, Michigan. Also 


Los A ngeles 12. Cali ornia. 
U.S. PAT. OFF. 


yandotfe 


vere 


CHEMICALS 


Helpful service representatives in 138 cities 
in the United States and Canada 


Largest manufacturers of specialized cleaning products for business and industry 
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M. R. Silveira, manager of Del Monte Laundry, inspects load 
Modern, efficient Del Monte Laundry, Pebble Beach, = 
WORLD 
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cents, last about 15 washings, and 
rent for 6 cents... you like? 


SIGN INDICATES PELWERY DAY 


- 


HOLES IN FRAME LiKE 
‘| @RIBGAGE BOARD To 
) counr oF 


STRING, _ BUNDLES 


2. LARGE Correr PIN 
FITs inTo HOLES 
PoRTAGLE 


Bundle BINS 
FoR DRIVERS 


FRAME 


CASTERS 
Cribbage-Score Bundle Tally 


One plant is using wooden bins 
for the routemen to place soiled 
bundles in. I noticed a long line 
of holes drilled in one of the 2- 
by-4’s on the front side. Found the 
drivers were supposed to make like 
cribbage-score keepers and keep a 
tally by putting a big cotter pin 
in the proper hole, so there’d be a 
quick count of the number of bun- 
dles ready for the markers. (Now 
it’s my sad duty to report, the 
drivers proved uncooperative on 
the thing, so it’s been discontinued 
... but it looked like a good idea 
for someone.) 


No Leak in Steam Chest 


Some plants are having trouble 
with steam connections leaking 
where they hook up to the steam 
chest. of the handkerchief ironer. 
One plantowner has got away from 
a rigid pipe hookup by using a 
piece of flexible steam hose in this 


HANK 


(RONER 


spot. Said he could probably have 
used a piece of copper tubing just 
as well, but he had a spare piece of 
the hose. 


Snatch- Block 


Pipe Cap Cover 
Hooks On Cable 


Cable Tied 
Around ‘Dead Man’ 
Under Concrete floor 


For Moving Equipment 


Dropped in to see John Fitz- 
gerald at the City Laundry in 
Wichita, and he showed me how he 
makes it easier to work heavy 
equipment around his plant. In- 
stead of hooking his snatch-blocks 
on to other pieces of equipment, 
with the risk of pulling these pieces 
out of position, John has a number 
of under-the-floor anchors just for 
this purpose. Located at strategic 
points around the laundry, these 
anchors are either motorcycle 
chains or heavy cables fastened to 
“deadmen” beneath the concrete 
floor. 

As I recall, John has set lengths 
of 3- or 4-inch pipe into the floor 
leading down to the deadmen. Into 
these pipes is coiled the chain or 
cable, as the case may be. A pipe 
cap covers the ends of these pipes 
and is recessed flush with the floor. 
When needed, the pipe cap is re- 
moved, the cable or chain is pulled 


STEAM CHEST 


BUCK 


FLEYIBLE STEAM HOSE 
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out to floor level so the snatch- 
blocks can be attached for moving 
the heavy equipment. 


ters 
cas 


Au Metal Mechanics Tool Cart 
Mobile Desk 


Here’s another idea from the 
White House Laundry in Pasa- 
dena. I’m surprised more people 
haven’t tumbled to the fact that an 
ordinary garage mechanic’s tool 
cart makes a swell movable desk 
for the checkers and assemblers in 
a drycleaning department. Consists 
of three 20-by-28-inch shelves, each 
11% inches deep, plus a drawer that 
can be locked solidly. All this and 
big swivel casters so it can be 
moved easily by the girls. By the 
way, it’s 37 inches high. 


Pull-Chain 
Light 
F 


Current Saver 


Here’s an idea I saw in a plant in 
Berkeley, California. To make sure 
the lights were not left on in the 
plant’s restrooms, the boss rigged 
up an automatic control for the 
light fixture which was operated by 
a pull-chain. All he did was fasten 
a weak spring to the top edge of the 
door, with a string on it leading to 
the pull-chain on the light. 

Now, when you open the door to 
enter the light goes on, and when 
you open the door to leave, the 
light is turned off. The spring com- 
pensates for the difference whether 
the door is open half way or all the 
way. (Only way to upset this whole 
idea is for someone to open the 
door and not go in... or open it 
from within and not come out!)/O0 


q 

STEAM 
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HAMMOND 
EXTRACTORS $-FIRED TUMBLER HAMMOND 


gged Construction, fast drying and 


ceptional design have made Ham- 
No other extractor can match the ond tumblers favorites all over the Drwa Maric Wasyses 


HAMMOND 


rugg truction, superior per- orld. Completely automatic and 
rouble-free. C letely enclosed 


fety f f th P 
drive. Cylinder size 36" x 30”. Famous patented re- 
20”, 24”, 26", and 30”. Heavy verse, plus trouble-free 
polished stainless steel curb. Con- automatic controls keep 
venient glass port. 20” model avail- 

in self-balancing type. in and year out. 
Offered in 40 Ib., 60 Ib., 
and 75 Ib. 


HAMMOND I First in Modern Automatic Laundry Equipment ! 
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How To Train 
Wearing Apparel 


Part XXII 


Operators (Continued) 


By MARGRET M. RESCHETAR 


THE IMPORTANCE OF SEGREGATING the vari- 
ous types of wearing apparel has already been discussed 
in a previous article. It is most important to keep 
dvesses together, pajamas together, Crousers together, 
shorts together, and so forth, since it prevents the oper- 
ator from fumbling around the damp box, deciding 
which article to finish first. 

[In this article we will discuss the pressing of men’s 


undershorts. No matter what size or style of shorts is 
being pressed, this method gives the best quality finish 
as well as speed. Shorts are pressed on the small bueks. 

In pressing shorts we always do the back of the right 
leg first, so we prepare them in this manner in the damp 
box. Grasp the shorts at the top and at the sides. Shake 
out and place on the pile so the button side is face up. 
The legs are on the near side—toward the operator— 


in pressing operation, right leg aad half of crotch are laid on buck (left) and press is closed. Then left leg and other half of crotch are laid on 
buck (center). Topping begins by laying button side on buck (right) and closing press 
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is d great check against inaccurate marking. 


Records the marks used in all bundles; permits location 


of lot for all marks. 

Used for years by hundreds of laundries. 
Prevents duplication of marks; 

Avoids mixup of garments; 

Aids and simplifies sorting; 

Used in any marking system; 


Precludes thievery. 


PRICE per thousand 
>,000 or more, per thousand 


SAMPLES FREE ( All shipments C.O.D. unless check accompanies order.) 


STARCHROOM LAUNDRY JOURNAL 


304 EAST 45th STREET NEW YORK 17, N. Y. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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By pushing garment away from her, operator makes second topping lay (left). Third topping lay is made with buttonhole side of garment (cen- 


ter). Folding operation is begun by tostening top bution and placing shoris on toble face down |[right) 


First fold is started by making a lengthwise fold down center of garment (left). Left hand grasps the left leg and right hand takes hold of cen- 
ter of crotch (center). In moving her hands toward her, operator stops half inch short of top (right) 


and the top part is on the far side, This facilitates 
grasping the garment for the first lay. 

Here is how we tell our operator to proceed: 

1. Grasp the right leg (the button side is face up). By 
picking up the right leg of the garment and lifting it up 
in front of her, the operator then has the back of the 
shorts facing her and the button side facing away from 
her. 

2. Fold the right leg in half. The operator does this 
while she is traveling from the damp box to the press. 
The seam of the croteh is in the right hand, the left hand 
is on the opposite side of the leg. 

3. Position the garment so that the right leg and one 
half of the crotch are on the buck. Close the press. 

4. Repeat for the left leg, this time holding the seam 
of the crotch in the left hand. Place on the buck so the 
leg and the other half of the crotch are on the buck. 
Close the press. 

5. The first lay for the topping of the shorts is the 
button side. Continue all the way around the garment, 
always pushing away from you (see illustrations). The 
buttonhole side is the last lay. 


The folding operation 


The following method of folding shorts is a “locking” 
type of fold. I prefer this to any other because the gar- 
ment can take more handling without falling apart and 
because, above all, it is a small and compact fold. 

Here is how we tell our operator to proceed : 


1, Button the top button and place the shorts face 
down on the table. The top of the garment is near the 
operator, the legs away from her. 

2. Gather up the extra material in the crotch and 
make a lengthwise fold down the center of the garment. 

3. Grasp the leg to the left side of the operator with 
the left hand. The right hand takes hold of the center of 
the crotch. 

4. Move both hands toward the operator. Stop about 
one-half inch from the top edge of the garment. 

5. Place the right hand in the center of the garment 
(on top of the first fold). The left hand grasps the top 
left corner of the garment and folds it over the right 
hand. 

6. Move the left hand to the center of the garment. 
The right hand grasps the top right corner of the gar- 
ment and folds it over the left hand. 

7. Pick up the edges of the first leg folded (the leg to 
the left of the operator) and spread open so the leg at 
the right side can be slipped into the opened edge of the 
leg at the left. 


8. The garment is finished and locked. OC 


In next month’s issue Miss Reschetar will 
continue her series on the training of wearing 
apparel operators with a discussion of the 
method of finishing pajamas. 


From left to right, below: Completing folding operation as described in steps 5, 6, 7 and 8 in text. Second fold is illustrated in first two photos. 
Third fold is illustrated in third and fourth photos. Finished, folded and locked garment is at extreme right 
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make REZIST 


stainless . . . 


Leading manufacturers of laundry equipment are using Crucible 
REZISTAL stainless steel for washers, presses, extractors and tumblers... 
for all equipment designed for hard, efficient service and quality work. 
That’s because you get better, longer service from stainless steel 
laundry equipment. Its smooth, hard surface is easier on the wash load, too. 
And there are fewer cleaning problems with REZISTAL stainless than 
other metals. You can rinse away deposits without fear of corrosive action 
by the solvents. REZISTAL’s resistance to rust, stain and corrosion 
makes it the logical choice for all types of laundry equipment. 
Crucible REZISTAL stainless steel is a good investment. 
j It costs no more, yet turns out cleaner, faster work with less effort. 


|CRUCIBLE| first name in snieta purpose steels 
58 years of stctmaking REZISTAL STAINLESS STEEL 


CRUCIBLE STEEL COMPANY OF AMERICA, GENERAL SALES OFFICES, OLIVER BUILDING, PITTSBURGH, PA. 


REX HIGH SPEED © TOOL °* REZISTAL STAINLESS * ALLOY * MAX-EL MACHINERY * SPECIAL PURPOSE STEELS 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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AZUSA, CALIF.—Zone changes have 
been approved by the city council to 
permit the operation of two launderettes. 
W. C. Hunter will operate an establish- 
ment at the Market Basket, E. Foothill 
Blvd., and Manuel D. Ciriza plans one 
at 325 N. Azusa Ave. 


CHEROKEE, OKLA.—Mr. and Mrs. 
Walter Fritz are opening Rackley’s Laun- 
dry et 321 S. Kansas. 


MESA, ARIZ.—A_ new self-service 
laundry has been opened at 2224 W. 
Main St., Charm Village, by Mr. and 
Mrs. C. E. Tyler. 


ELECTRA, TEX.—Mr, and Mrs. R. L. 
Bosely have leased the Electra Steam 
Laundry from Mr. and Mrs. Philip B. 
Broadwell. Mr. Bosely plans to install 
some new equipment. 


COMPTON, CALIF.—A new parking 
lot and electric sign on the plant roof 
have been added to Compton Laundry 
and Cleaning, 325 W. Compton Blvd., 
as part of an expansion program. 


SAN FRANCISCO, CALIF.—Albert 
Santucci, president of Peerless Laundry 
& Zoric Cleaners has purchased the as- 
sets of Thomas Allec Corporation, a dry- 
cleaning firm. 


PACIFIC PALISADES, CALIF.—Mr. 
and Mrs. Thomas W. Patterson plan to 
open Tom’s Laundromat at 15435 Sun- 
set Blvd. 


SPAVINAW, OKLA.—Mr. and Mrs. 
Parish are installing equipment in the 


Help-Ur-Self Laundry building and plan 
to open the business shortly. 


GARDEN GROVE, CALIF.—Donald 
Merrick plans to open a_ self-service 
laundry in Garden Square. 


GLENDALE, ARIZ.—Mr. and Mrs. 
Ray B. Squyres have purchased the East 
Glendale Laundry at 542 E. Glendale 
Ave. from Mrs. T. Wilkinson. 


ELSINORE, CALIF.—Elsinore Dry 
Cleaners and Laundry has opened at 120 
N. Main St. It is owned by Mr. and Mrs. 
Richard L. McAdams, who recently pur- 
chased the property. 


NORTH PALM SPRINGS, CALIF.— 
Eloise Perkins has taken over the U 
Wash Laundry here. 


BOWIE, TEX.—Mr. and Mrs. Winfred 
Loveall, owners of Loveall Steam Laun- 
dry, have modernized their establishment 
and have added new machinery. 


SAN DIEGO, CALIF.—Quality Laun- 
dry has opened a new $40,600 building 
at 1246 18th St. to replace one destroyed 
by fire last year. The business is owned 
by Mrs. F. Eldredge Johnson, W. W. 
Johnson and J. P. DeWitt. 


OCEANSIDE, CALIF.—Harold and 
Lillian Fox have sold Blue Island Laun- 
dromat, 907-909 N. Hill, to Sanzak, Inc. 


KINGSTON, OKLA.—Webb Beavers 
has sold the Help-U-Self Laundry to Mr. 
and Mrs, A. W. Reynolds. 


ARCADIA, CALIF. — Idamay and 
Norris B. Evans are conducting a self- 
service laundry business, El Rancho 
Automatic Laundry, at 1121-B W. Hunt- 
ington Dr. 


VINITA, OKLA.—O. D. Holden held 
open house to celebrate the opening of 
Vinita Steam Laundry, 425 S$. Wilson St. 


Mr. Holden previously operated a laun- 
dry in Oklahoma City, 


BEVERLY HILLS, CALIF.—Steiner’s 
Wash-O-Mat, 470 §S. Robertson Blvd., 
has opened here. 


COLTON, CALIF. — Mr. and Mrs. 
O. M. Ward announce the purchase of 
Colton Laundromat, 493 N. Eighth St. 
Mr. and Mrs. C. O. Hoburg will man- 
age the self-service establishment. 


WELCH, W. VA.—A state charter has 
been granted to Hill's Cleaners and 
Laundry, Inc., owned by George N. and 
Frances Lea and B. R. Hill. 


ATTLEBORO, MASS.—A fire broke 
out in the Launderwhite Automatic 
Laundry, Brownell Building, and dam- 
aged $25,000 in equipment, according 
to John Siddall, a partner in the firm. 


MORRISTOWN, N. J. — Caroline 
Laundry, Morris St., celebrated _ its 
twenty-fifth anniversary by distributing 
souvenirs to customers calling at its 
drive-in and by using silver dollars, in- 
stead of the usu::! paper bills, in making 
change. Employees’ bonuses for Christ- 
mas will also be given in silver dollars. 


PITTSBURGH, PA.—A certificate for 
the conduct of business has been filed 
by Samuel Glick and Armold Martin. 
Located at 602 E. Ohio St., their firm 
will be called Central Laundry. 


LOWELL, MASS.—McCarty’s New 
England Laundry, Inc., has been hon- 
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ored in recognition of its safety record. 
Albert T. Warner, safety engineer of 
Liberty Mutual Insurance Company, 
awarded a plaque to Herbert B. Smith, 
laundry division superintendent. 


ORANGE, N. J.—The purchase of the 
Orange & Domestic Laundry of Orange 
by the Little Falls Laundry, Little Falls, 
was announced by Nicholas Vander 
May, general manager of the Little Falls 
organization. 


AMSTERDAM, N, Y.—L. H. Niles an- 
nounces that Charles L. Niles has taken 
over the interest of his late brother, L. H. 
Niles, Jr., in Niles Laundry Co., Car- 
michael St. 


SCOTIA, N. Y.—The opening of a 
laundry service at 137 Mohawk Ave, has 
been announced by Hanlon & Lutz, Inc. 
It has been incorporated as Mohawk Self 
Service Laundries. 


NORTON, MASS.—Frank Crowe has 
purchased Lane Brothers Laundry, lo- 
cated in the Chartley building, from Miss 
Eula Lane, daughter of the founder, 
Charles Howard Lane. Mr. Lane's 
brother, Homer, also had an interest in 
the business. Mr. Crowe plans to move 
the establishment to a new location, 


NEW HAVEN, CONN. — Monarch 
Laundry has been honored by the Na- 
tional Safety Council at ceremonies in 
Chicago for winning first place in the 
Inter-City division of the council's 


1952-3 National Safety Contest. 


WINCHESTER, KY.—Formal open- 
ing of the remodeled Winchester Laun- 
dry, Maple and Cleveland Sts., has been 
held. Manager Dan Walker also an- 
nounces the addition of new equipment. 


MONTGOMERY, ALA.—Capital City 
Laundry, 1001 Madison Ave., is cele- 
brating its sixtieth birthday. New equip- 
ment was recently added, according to 
W. A. Roy, manager. 


DANIA, FLA.—Mr. and Mrs. C. E. 
McNeely have opened a new self-service 
laundry at 245 S. Federal Highway. 


ALEXANDRIA, VA.—A_ two-alarm 
fire destroyed the Banner Laundry, 
Orinoco and Alfred Sts., recently. Sam- 
uel Harper, Jr., president, said that co- 


operation of the Washington, D. C., 
laundry industry would make it possible 
for the establishment to stay open while 
the plant is being rebuilt. The company’s 
office and drycleaning plant did not burn. 


LINEVILLE, ALA.—G. W. Greene 
has purchased the Lineville Laundry and 
will assume management of the estab- 
lishment. 


ENGLAND, ARK.—Mrs,. J. T. Sloan 
announces the opening of a self-service 
laundry at 521 E. Haywood. 
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CARLYLE, ILL.—A fire broke out in 
the Carlyle Laundry and destroyed ma- 
chinery, fixtures and laundry work, Dam- 
age was estimated at over $7,000 by co- 
owner Louis Bach. 


AKRON, OHIO—Announcement of 
the grand opening of Monarch Indus- 
trial Launderers, Inc., 320 Berry Ave., 
has been made by Jack Magil, president. 
Monarch also operates a fast laundering 
service for retail customers. 


SOUTH BEND, IND.—According to 
C. B. Ridenour, president, Cliff's Clean- 
ers, Inc., has installed a new shirt laun- 
dry operating as Cell-O Shirt Laundry. 


DOWAGIAC, MICH.—Mr. and Mrs. 
Alfred Mattner, owners of Rose Laundry, 
have installed new equipment. 


ST. LOUIS, MO.—The entire second 
floor of the building at 4928a Natural 
Bridge Blvd. has been leased by the 
William M. Perry Laundry Company. 


AURORA, ILL.—Hardin M. Boulware, 
president of Model Laundry Company, 
has announced that he will rebuild his 
plant on its original site. The plant was 
recently destroyed in a $100,000 fire. 


THREE RIVERS, MICH.—A_ $100,- 
000 fire destroyed the plant of American 
Laundry Company, Inc. Although tem- 
porary quarters have been set up to con- 
tinue service on a limited basis and to 
adjust claims, Charles L. Martin, man- 
ager, states he hopes it will be in full 


operation again in a few months. He has 
already purchased equipment for the 
new operation. 


WARRENSBURG, MO. — Howard 
Foster, owner of City Steam Laundry, 
has opened the Foster Launderette, a 
self-service laundry, in the Estes Hotel 
building here. 


DETROIT, MICH. — The National 
Safety Council gave an award to the In- 
stitute of Industrial Launderers for effec- 
tive promotion of safety in small busi- 
nesses. Howard A. Humphrey, president 
of the Mechanics Laundry here, accepted 
the award on behalf of the Institute. 


POPLAR BLUFF, MO.—Installation 
of new water-softening and heating 
equipment has been completed at Mod- 
ern Laundry and Dry Cleaners, 110 N, 
Riverview Dr. 


MIAMISBURG, OHIO—Tom Ampula, 
proprietor of Viking Dry Cleaners, has 
opened a laundry that features both 
pickup-and-delivery and self-service op- 
erations, 


COUNCIL BLUFFS, LOWA—Lester 
Busskohl and Orville E, Dodds have pur- 
chased E-Z Wash Automatic Laundry, 
104 E. Broadway, from Sidney Pettie. 
Elmer W. Dodds will manage the busi- 


ness. 


NEENAH, WIS.—A. J. Sonnentag 
held open house at Half Hour Automatic 
Laundry, 112 W. Canal St. 


HAMILTON, OHIO—A fire that may 
have been started by a smoldering cigar- 
ette caused an estimated $53,000 in dam- 
age at the Miami Model Laundry, 407- 
409 Main St. 


TIGARD, ORE.—Barbur Boulevard’s 
Half-Hour Self Service Laundry has 
opened at 8607 S. W. Barbur Blvd. 


PARKLAND, WASH. — Marcus C. 
Christie, owner of the Puyallup Laundry, 
has remodeled the front of his plant and 
has added new finishing equipment, He 
has also installed a self-service depart- 
ment, 


FORT LEWIS, WASH.—Fire  origi- 
nating in an overheated motor damaged 
the Fort Lewis Laundromat. Damage 
was estimated at $5,000. 
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Lewellyn's latest package plant, in suburban Louisville, is distinguished by modern adaptation of red brick and corrugated metal sheathing. 
Evergreen shrubbery flanks glass-front entrance while neon-illuminated letters above stress savings and convenience to lure bundles out of 


not-so-old Kentucky Homes in the neighborhood 


Drive-Ins and 
Drycleaning 
Spell Success 


Pioneer in auto-age services 


opens fourth Louisville plant 


By HENRY MOZDZER 


ARE DRIVE-INS here to stay? Llewellyn Laundry’s 
Ed Mall, a pioneer in drive-in services in Louisville, 
Kentucky, since 1936, is more convinced than ever that 
they are. 

Mr. Mall's fourth and newest plant, opened in May 
of this year, did $1,000 worth of business during its first 
week of operation. And sales have been climbing 
steadily ever since. 


Gross sales from all four operations are running 
around half a million dollars annually with slightly 
more than 70 percent of this business coming from 
drive-in customers. That’s pretty high clover even in the 
Bluegrass State. 

But the drive-in idea is not alone responsible for this 
booming success. Better than one-third of Llewellyn’s 
business volume is directly attributed to its sideline 
service in drycleaning. 

The newest of Llewellyn’s drive-in operations is 
strietly a dryeleaning package plant, located on busily 
traveled Bardstown Road approximately four miles 
southeast of downtown Louisville. It is situated in a new 
shopping square which also includes a shoe store, dairy 
counter and a children’s shop. A supermarket is located 
close by. 

Inside, the attractive semi-circular arrangement of 
three formica-topped receiving counters provides ample 
room for patrons. Behind these and to one side of the 
building are loeated the storage racks where finished 
dryeleaned items are hung alphabetically. Metal stor- 
age bins directly across the aisle from this area are used 
for storing completed laundry bundles. 


Drycleaning done on premises 

About 45 percent of the work coming into the Bards- 
town Road plant is drycleaning, Aside from fancy items, 
leathers and specialties, these are done right on the 
premises and four-hour service is available, All laundry 
goes to the main plant. 

The drycleaning section is located behind the metal 
storage bins toward the rear of the plant. Cleaning and 
finishing equipment consists of a 30-pound-capacity 
combination washer-extractor (operated on a 3 percent 
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USE 


WHEN YOU 


In the drycleaning room, on the spotting board, or in the wetcleaning 
department, R-X speedily loosens and dissolves soil—even “old” or 
all-through-the-fabric spots .. . and speeds work to the finishers. 


When used “wet” or “dry”... in any concentration... R-X will 
not damage fabric, nor “ring”, dull or destroy colors. 


\Y SPOTS AND STAINS 


SATISFACTION 


ECONOMY r.X 


PRODUCTS CO., INC. 
BRENTWOOD, MARYLAND 
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Proximity of spotting board to combination washer-extractor enables operator to work out remaining stains while cycle is being completed. 


Cleaned garments are hung on slickrail in background 


charge), spotting board, bag sleever, a windwhip, steam- 
air form, and both a silk finishing and a wool finishing 
unit with puff-iron sets. 

As the items are pulled from the cleaning unit they 
are hung on hangers and passed along a U-shaped shek- 
rail which brackets the silk finishing unit, separating it 
from the cleaning and wool finishing area. The complete 
process is carried on in a space approximately 15 feet 
wide by 25 feet long. 

Items which require wetcleaning are processed in the 
basement, where the equipment consists of a scrubbing 
table, two washtubs, one 15-inch extractor and a pants 
stretcher. 

The power plant is located here also and includes a 
15 hp. gas-fired boiler and a 65-gallon hot-water heater 
as well as a compressor and vacuum pump for the 

The entire cleaning and finishing process is handled 
by two employees. One operator tends the cleaning ma- 
chine and does whatever spotting is necessary while the 
machine is going through its eycle. He is also responsi- 
ble for wool finishing, Another operator does the mark- 
ing in, silk finishing, inspecting, assembly and bagging. 
The simplicity and compactness of the layout make for 
maximum efficiency and minimum walking distance in 
this department, A counter girl and supervisor round 
out the staff of the Bardstown plant. 


Opening promotion followed up 
But the new plant didn’t grow into a $1,000-a-week 
operation the very first week without some promotion 
and planning. Full-page newspaper ads were used to 
announce the opening, which was scheduled for May— 


traditional month of the Kentueky Derby and a busy 
time in Louisville. Additional interest was further built 


up by giving away a brand-new car in cooperation with 


local merchants to mark the opening of the new shop- 
ping center. 

Reprints of the ad, together with a price list and a 
comprehensive letter explaining the reason for and the 
various services offered by the drive-in, were mailed out 
to 10,000 residents in the neighborhood. Emphasis was 
placed on such points as convenience, 10 percent dis- 
count, availability of parking space, nearness to school, 
and quick service. 

These letters were later followed up with a posteard 
hearing a short promotional message—generally stress- 
ing convenience and savings—with a picture of the 
plant on the front to keep the operation constantly in 
the mind’s eye. At this writing a mailing of 25,000 of 
these eards is under way. 

Another gimmick which has received wide acceptance 
is an address plate which comes in a plastie holder with 
a key chain and is given a customer on request. Not 
only does it protect the customer in the event of lost 
keys but it also speeds the writing of tickets and elimi- 
nates errors when garments are checked in. It is par- 
ticularly handy during the early-morning and late- 
evening rush periods since the customer’s name and 
address can be stamped on the cicket in a matter of 
seconds. 

Three of the four Llewellyn plants make use of these 
plates. The machines for cutting and stamping cost 
about $400, not including the price of the plates and 
carrying cases. Each unit costs about 5 cents per cus- 
tomer, About half of the regular customers make use 
of these plates. They make excellent conversation pieces, 
Which isn’t bad for business. 

Llewellyn’s also makes use of billboards in its adver- 
tising. One board—a very large one—is of the perma- 
nent type and is located in the St. Matthews plant area. 
Another “roving” billboard is rotated about town in 
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fore you getting MIAXIMUM 


from your 
Storage Vault 7 


Fur storage and fur cleaning are only two 
of the big profit potentials in a vault in- 
stallation. You can get more business 
from your present customers... and at- 
tract new customers .. . by offering a 
complete fur service in your own plant! 
Get your share of the profits waiting for 
you in fur repair... remodeling... 
merchandising. You can build up a good 
volume in any or all of these potential 
markets... with the help of 


THE FUR BOOK 


A Practical Guide to 
Fur Garment Making, Maintenance, 


Repairing and Remodeling 


BY DAVID G. KAPLAN 
Fur Editor, The NATIONAL CLEANER & DYER 


Outstanding teacher-furrier Itent 


Everything you need to know about 
handling furs: Cleaning, glazing and 


dyeing . . . how to do repairs and re- 
modeling . . . how to make fur ac- 
cessories ... types of furs and how 
to handle each .. . how to solve fur e 
problems. All clearly explained by ° 
the leading instructor ir, the fur field— > 


with about 200 helpful diagrams and 
photographs. PLUS a table of estimated 


costs and a section on building a fur 
business or department. 


A COMPLETE, PRACTICAL, . 
SELF-TEACHING COURSE : 
FOR ONLY $7 50 


STARCHROOM LAUNDRY 
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and now= 
for a complete guide 
to storage vault instal- 
lation and operation— 


Freel 


With every copy of 


THE FUR BOOK— 
STORAGE 
FOR THE 
DRYCLEANER 


18-page reprint of 
NATIONAL CLEANER & DYER 
series includes: 


building for low insurance rate; 


fumigation, temperature, hu- 
midity; layout, identification, 


records; inspection — receipt 


and delivery; how to figure 


costs and profits; storage sell- 


ing and promotion. 


STARCHROOM LAUNDRY JOURNAL 
304 East 45th Street 
New York 17, N. Y. 


Gentiemen: CHECK 


C] Please send me my copy (postage paid) ef THE FUR BOOK 
by Devid G. Kepien. [) Please send also my free copy of 


STORAGE FOR THE DRYCLEANER. 
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Compact layout of finishing equipment saves steps and speeds production. 


proximately 350 square feet of floor space in one corner of plant 


different Jocations and copy is changed every three 
months. 

Total outlay for all advertising and promotion 
amounts to about 3 pereent of the annual expenditures, 
The beginnings 

Llewellyn Laundry was bought out by Ed Mall and 
J. Patterson, former laundry machinery salesmen, in 
1935. The original plant in downtown Louisville was 
pretty much run down and had little business, urther- 
more, it was set back from the road and the street front 
was rented to a filling station, The following year the 
partners got rid of the filling station and converted the 
area to a drive-in, This was a bold step, for drive-in 
service was relatively new in the early '30's. But with” 
good newspaper advertising and the increasing use of 
cars, the idea took hold and the business flourished. 

A progressive organization, Llewellyn’s started doing 
dryeleaning in a sma)) way back in 1939-40. The origi- 
nal plant was soon overcrowded, however, and it was 
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Complete finishing and cleaning department shown here occupies ap- 


decided that the best way to expand was to open up 
another drive-in which could offer complete laundry and 
drycleaning services. In 1941 the Breckinridge Lane 
plant was opened in St. Matthews. 

With the increasing demand for drycleaning services 
during and after the war years, Llewellyn’s was forced 
to open another plant in 1950 to handle drycleaning ex- 
clusively, This Kast College Street plant employs a staff 
of 20 and like all other company plants has drive-in 
facilities, Laundry bundles are accepted here also but 
are sent to the main plant for processing. 

Llewellyn’s offers dry-fold, fluff-dry, finished-family, 
bachelor, as well as de luxe laundry service for such 
items as curtains, fancy tablecloths, blankets, fine 
linens, ete. Reductions of 10 percent are given patrons 
making use of the drive-in service but this discount is 
not allowed on requests for same-day service and on 
pickup-and-delivery service. Each plant has its own 
colored bags and tickets to avoid confusion in delivery 
of items between plants. OC 


Two operators handle the en- 
tire cleaning and finishing op- 
erations. Here shown silk fin- 
isher inspects garments, assem- 
bles them on reel and bags 
them at right. Washman_ is 
seen in background operating 
wool finishing unit 
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Problems with silk finishing? 


Trouble with green help? 
You'll find all the answers in the 


TRAINING 
SILK FINISHERS 


LAURA HERRMANN PORTERFIELD 


A complete textbook 
on silk finishing— 

step-by-step instructions 
for training new help or 
retraining present opera- 
tors in every phase of silk 
finishing, using all types 
of equipment 


Reprinted from the NATIONAL 
CLEANER &# DYER series by a 
leading expert—known through- 
out the drycleaning industry as a 
former instructor at the National 


Institute of Drycleaning, demon- 
strator for equipment manufac- 
turers and plant consultant in silk 
finishing 


TARCHROOM LAUNDRY JOURNAL 
04 East 45th Street 
York 17, N. Y. 
entlemen: C] CHECK (] MONEY ORDER 
’ Please send me my copy (postage paid) of the MAN- 
i L for TRAINING SILK FINISHERS by Lavra Herrmann 
field. 


NOW—in answer to countless requests 
from subscribers—reprinted in permanent 
booklet form—complete with detailed, 
how-to-do-it photographs. 


Price $1.00 City. 
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THE JOB OF BOILER BLOWDOWN seems straight- 
forward enough. It’s meant to control the buildup of too 
many solids within the water in the boiler drum. Left to 
themselves these solids bring on serious scaling prob- 
lems and add still more to operating problems by laying 
the groundwork for possible foaming, priming and 
carryover, 

The way these solids build up or concentrate shows 
up readily with calcium sulfate, a moderately soluble 
salt. You)) find it a fairly common part of most boiler 
makeup waters. 

Suppose we consider a feedwater holding 32 p.p.m. of 
this ealeium sulfate and slated for a boiler operating at 
300) p.si. The corresponding saturation temperature, 
422°F', is a point where calcium sulfate’s solubility is 
640 p.p.m., 20 times what we start out with in our feed- 
water sample. This means we ean expose our feedwater 


ENGINEERING DEPARTMENT 


Background for Good Blowdown 


By JOSEPH C. McCABE 
Engineering Editor 


December 15, 1958 


LIE YAS 


— 


to 20 eycles of evaporation or concentration. Or, stated 
another way, we can evaporate 20 gallons of feedwater 
down to not less than 1 gallon without going beyond the 
calcium sulfate solubility. But any more than this and 
the excess drops out of solution. 
Blowdown needs 

To keep making steam we have to bring in fresh water 
as replacement. This incoming water brings with it 32 
p.p.m. of dissolved calcium sulfate that drops right out 
of solution and creates a sealing problem, If, however, 
we pull out 1 gallon of boiler water we can add 20 gal- 
lons of fresh water before we're up against this same 
problem. In our case this would mean only 1/20 of the 
boiler feed or 5 percent, a fairly reasonable blowdown 
rate. 


But the exact amount of blowdown isn’t determined 


Point of Highest Solids Concentration 


Cartoons courtesy Armstrong Machine Works 
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By Refilling Your Water Softener 
With New High Capacity Elgin 
Zeolite you can get 3 to 10 times 
more soft water. 
Think of it, from 3 to 10 times more 
soft water from your present water 
softener by simply refilling it with 
one of Elgin’s new high capacity 
zeolites. Here is a dividend-paying 
investment you can't afford to pass up. 
In addition, regeneration will be re- 
quired less frequently with savings in 
regeneration time and salt costs. 
Replacement of lost or worn-out 
zeolite also will provide increased soft 
water Output. All types of zeolite are 
available for immediate delivery. 


Check Your Water Softener Requirements NOW 


did — because soft water cuts costs while 


improving quality of service, and you will 
mever make a better dividend-paying - 


Avoid the trouble and expense of hard 


water. Be assured of getting an adequate 
supply of zero soft water for the critical 


months and years ahead. You'll be glad you 
ELGIN-REFINITE, INC. 


A DIVISION OF ELGIN SOFTENER CORPORATION 


ELGIN, ILLINOIS 


MORE SOFT WATER 


By Equipping Your Water Softener 
With An Elgin ‘‘Double-Check”’ 
Manifold System which permits the 
use of a deeper zeolite bed to 
further increase capacity as much 
as 44%. 

The ingenious Elgin “Double-Check” 
manifold system makes it possible to 
place far more zeolite in a water sof- 
tener and to utilize it more efficiently. 


Capacity increases of as much as 44% 


can be secured. Loss of costly zeolite 
will be prevented too. Higher brining 


and backwashing efficiencies will be 
obtained. Here is another low cost 


answer to the need for more soft water. 


investment, 


By Installing A New Elgin Water 


Softener of ‘‘Double-Check” Design 
which gives up to 44% more 
soft water than softeners of 
conventional design. 


Where new equipment is required, 
here is today's outstanding buy. Size 
for size, the Elgin Water Softener ot 
“Double-Check” design delivers up to 
44% more capacity than water soften- 
ers of conventional design. This big 
increase is due to the ingenious 
“Double-Check” manifold system of 
the Elgin which permits far more 
zeolite to be placed in the softener 
without zeolite loss. Get the facts 
about this amazing water softener 
before you buy. 
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Operator forgets 
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Causes of Carryover 


Effects of Carryover 


Table Il. Average Costs of Blowdown 


Pressure 
p.s.i.g. 
100 
125 
150 
175 
200 
225 
250 
300 
350 
400 
450 


1 inches 


Figure 1 (left) Figure 2 (above) 


by calcium sulfate alone. The safe blowdown rate is 
decided by all the individual compounds the feedwater 
brings to the boiler drum, the water treatment chemicals 
you add, plus their effect upon one another to form 
possibly still different compounds of different solubility 
limits, plus the boiler operating pressure and tempera- 
ture and their effect on solubility. 

When you come to pick rate of blowdown for your 
boiler you’d better call in a reliable water-treatment 
consultant. He’ll set you straight. Table I is only :¢ 
rough guide. 

Over and above this problem of holding total dis- 
solved solids (t.d.s.) in the boiler water within safe 
solubility limits is the problem of keeping a curb on 
suspended solids. These are the ones that are no longer 
bound in solution but free to drop out. We have it on 
pretty good authority that most of these suspended 
solids do not settle to the lowest point in the boiler, as 
you might guess. Some small pereentage of them do and 


Table |. Allowable Boiler Solids* 


Pressure at outlet of steam- Total solids, 
generating unit, p.s.i.g. Pp.p.m. 
0-300 3,500 
301-450 3,000 
451-600 2,500 
601-750 2,000 
751-900 *,500 
901-—1,000 1,250 
1,001 and higher 1,000 


* American Boiler Manufacturers Association 


2 inches 2% inches a, 3 inches 
lb. Lb/ Lb. 


min. coal min. coal 


5,850 203 10,500 | 365 
6,480 237 11,100 406 
7,080 271 12,000 459 
7,800 309 12,900 © 511 
8,400 344 13,800 | 566 
9,000 379 14,700 | 619 
9,600 415 15,600 | 675 
10,380 467 17,280 | 778 
11,160 523 18,960 | 891 
11,940 579 20,700 | 1,004 
12,720 634 22,440 1,118 


ies 72 ee December 15, 1953 
| 
A 
‘a> 
Lb/ Lb. Lb/ Lb. Lb/ 
os Temp. min. coal min. coal min. coal PO 
% | 338° 960 33 2,400 83 4,080 142 
F | 353° 1,020 37 2,640 96 4,440 162 
| 366° 1,110 42 2,880 110 4,920 188 
ix 1,200 47 5,400 214 
| 368° 1,320 54 3,360 | 138 5,880 241 
| 397° 1440 | 61 3,600 152 6,300 265 
406° 1,560 66 3,840 166 6840 | 296 
421° 1,740 78 4,200 189 7,460 | 335 
_ 435° 1,860 | 87 4,560 | 214 8,040 377 
; 448° 2,040 | 99 4,920 238 8,680 421 
459° 2,220 | 110 5,280 | 263 9,240 | 460 
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Two Sarco FT traps increased production 20% after instal- 
lation on two roll ironer at Vogue Laundry, Flushing, New 
York, Thermostatic bellows (sliown in red above) automati- 
cally vents air and gases. 


LAUNDRY JOURNAL 


Yes, it actually makes a big difference in production 
what type of trap is draining your ironers! 


For example, in order to keep ironers rolling at top 
speed you need high, even temperatures across steam 
chests. Unless your traps are designed to drain every 
bit of condensate and get rid of heat-robbing films of 
air and gases, you're losing profits on flatwork. 


The trap best suited for this job is Sarco’s Float- 
Thermostatic. It’s designed to prevent waterlogging by 
getting rid of condensate as it forms. It also assures 
maximum, even temperatures by quickly venting air and 
gases through large capacity thermostatic vents. Equip- 
ment gets hot fast . . . and stays hot. 

Because Sarco makes all types of traps, it can recom- 
mend the one best suited for flatwork ironers. Try Sarco 
FT traps and see immediately the difference in produc- 
tion output. 

Your nearby Sarco representative will be happy to 
discuss your steam trapping and temperature control 
problems with you. For complete information on the 
advantages of Sarco FT traps, write for Bulletin 450-A. 

Sarco Company, Inc., Empire State Building, New 
York 1, N. Y. Representatives in principal cities. 


improves product quality and output 


STEAM TRAPS © TEMPERATURE CONTROLLERS © HEATING SPECIALTIES 


Self-operated 


Float- 
Thermostatic 
Steam Traps 


Camlift Bucket 
Steam Traps 


Thermostatic 
Steam Traps 


Liquid Strainers Thermostatic 


Selt-operated 
Temperature 


Expansion Air Vents 
Steam Traps 
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how do yours MEASURE UP ? 


TODAY THE DEMAND IS FOR MORE 
PRODUCTION. This is a good time to 
“take stock’’ of the pumps in your plant. 
Are they adequate to meet demands for 
increased production, and reduced main- 
tenance costs? Will they hold up and 
deliver when the chips are down? 


I-R Motorpumps can do this for you... and 
more. H.P. for H.P.—there’s not a more 
rugged, more efficient centrifugal pump 
available anywhere. I-R can show you 
actual performance to prove the Motorpump 
to be more efficient, size for size, than most 
pumps on the market today! This means 


you often can do your job with a smaller 
pump, consuming less power. 


Decide to play safe, now! Get complete 
facts on I-R Motorpumps from your nearest 
I-R distributor...or write direct to 


Ingersoll-Rand Company, 11 Broadway, 
New York 4, New York. 


MOTORR PUMP 


... Designed to meet 
today’s demands for 


faster, steadier pro- 
duction! 


Available in sizes from % to SO h.p.... many types for 
all conditions, 
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How Solids Accumulate 


you have to put in special takeoffs at these low points 
to pull them out during blowdown. 

But most of these suspended solids are held just be- 
low the water surface in the boiler drum by the buoyant 
force of boiling and rising steam bubbles. The concen- 
tration can get so high at this point that the water be- 
comes soupy, its surface tension considerably increased. 
Then normal steam release is retarded and foaming or 
priming ean develop. 


So much for the need for blowdown; how is it done? 
Blowdown methods 


There are two primary methods of boiler blowdown— 
intermittent or continuous. 


The intermittent or manual system is the granddaddy 


And it is still doing a job on the smaller boilers, The 
takeoff pipes are usually in the low point, or mud drum, 


end, when you blow down, sludge as well as dissolved 
and suspended solids go out. But because the takeoff 
pipes do not connect up to the point of highest solids 
concentration, the blowdown amount runs higher than 
absolutely necessary to bring the water down to the 
allowable solubility limits. 

In addition three major disadvantages are charged 
against the intermittent blowdown method. They are: 
(1) inability to maintain uniform solids concentration 


Heat Recovery 
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A good trade: How 50 Armstrong traps 
saved 14 tons of coal per month... 


User changes from 
Group Trapping 
to Unit Trapping 
THE drawing labeled “wrong” 


shows a group of presses drained 
by a single trap. With this hook- 
up, condensate and air from one 
or more presses may fail to reach 
the trap because even the slight- 
est pressure difference between 
the units will cause a back flow 
from a higher pressure unit to a 
lower pressure unit. 

The drawing labeled “right” 
shows unit trapping, each press 
drained by a single trap. 


Armstrong Steam Traps are available in side 
inlet-side outlet or bottom inlet-top outlet body 
styles to best meet your piping requirements, 


View of a battery of individually-trapped cloth- 
ing presses at M. Wile & Company, Buffalo. 
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AN EXAMPLE of the benefit to be gained 
from Armstrong Unit Trapping is found 
in installation at M. Wile & Company, 
Buffalo, N.Y., 

A single steam trap was being used 
to drain each group of 4 to 6 pressing 
machines. After changing over to the 
use of an individual Armstrong trap on 
each of the fifty presses in the plant, 
the company reports that, because of 
the resulting more efficient use of steam, 
coal consumption dropped by 14 tons 
a month. There was no reduction in 
work load. This fuel saving when held 
up against an investment of about $500 
in steam traps was rightly considered 
a good trade. 


There are other advantages to Arm- 
strong Unit Trapping. Almost invari- 
ably machine temperatures are higher, 
heat-up is faster and output is increased. 
The traps themselves are thoroughly 
reliable, seldom need attention, The 
design, materials and workmanship 
in the trap mechanisms for low and 
medium pressures are identical to those 
used in Armstrong traps for power 
plant service at 900 degrees F and 950 
Ibs. pressure, so they last for a Jong, 
long time. 

Your local Armstrong Representative 
will be glad to discuss the savings pos- 
sible in your plant through Armstrong 
Unit Trapping. Call him, or write: 


ARMSTRONG MACHINE WORKS 


832 Maple Street « 


Three Rivers, Michigan 


You Always Get Greater Efficiency 
When You Use Armstrong Unit Trapping 


JUST CLIP TO YOUR COMPANY LETTERHEAD AND MAIL 
ARMSTRONG MACHINE WORKS 
832 Maple Street, Three Rivers, Michigan 
Please send me Laundry Bulletin 1931. 
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IMMEDIATELY AVAILABLE FROM STOCK 


these savings. 


WHITLOCK STEEL SHELL STOCK 
TYPE K STORAGE HEATERS 


Shell and Stora *Heoti 
Shell Size Head Thicknesses 


x 96" 280 gal. 500 GPH 


x 

320" x 500 gal. 800 GPH 
x 
x 


680 gal. 1250 GPH 
x 120” 870 gal. 1500 GPH 


*40 to 180° F. with steam at atmospheric pressure 
Construction and stamping in accordance with ASME Code 


Authorized Representatives in Other Principal Cities 
In Canada: Darling Brothers, Ltd., Montreal 


These popular sizes of WHITLOCK STEEL SHELL STORAGE HEATERS are in stock at Hartford 

. ready for immediate shipment to serve your water heating needs. You get two big savings when 
you choose a stock Whitlock Heater: (1) immediate availability saves you time (2) quantity pro- 
duction in our plant saves you money. Select your heaters from this group . . . take advantage of 


At a slight additional cost, any of these Heaters can be 
furnished with anti-corrision, non-metallic coatings; air- 
drying enamels, resins, cement. For full information and 
free estimates, contact your nearest Whitlock office or 


representative—or write us at Hartford for Bulletins 40A 
and 46. 
THE WHITLOCK MANUFACTURING CO. 


90 South St., Hartford 10, Conn. 


New York © Boston Chicago Philadelphia Detroit 
Richmond 


WHITLOCK HEATERS 


(Figs. 1 and 2); (2) the human error—operator’s failure 
to remember to blow down, and (3) difficulty in setting 
up any heat recovery. 

Continuous blowdown: This second and latest method 
of removing concentrated solids answers these major 
disadvantages, But its value only begins to tell in boil- 
ers of better than 4,000-5,000 pounds-per-hour steaming 
capacity operating at 100 p.s.1. and above. As the name 
suggests, total solids leave the boiler continuously 
through a pipe that is below the water surface at the 
point of highest concentration. 

Over and above the continuous-pipe connection a 
takeoff pipe goes in at the boiler low points. Then an 
occasional manual blowdown in the conventional man- 
ner removes any sludge accumulation in the mud drum. 


Continuous blowdown gives these strong advantages: 
uniform solids concentration (Figs. 1 and 2), entirely 
automatic operation (except for relatively minor ad- 
justments if rate of solids concentration changes be- 
‘ause Of, say, makeup water), easy heat recovery. 


Heat recovery: The steps you can take for heat re- 
covery (Figs. 3 and 4) may or may not inelude flash 
tanks, If you can use flash steam then you pass the 
blowdown water into a flash tank or flash tanks first 
and take off the steam there. Then the unflashed water 
is passed through heat exchangers. If you have no use 
for flash steam all the blowdown water goes through the 
heat exchangers only. 

In either arrangement heat lost is represented by the 
difference in temperature between the liquid being 


Condensor 


Sompling 
Heot cooler 


Mokeup 


Congensote returns Blowott 


Steam 


Figure 3 


Figure 4 
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Two Yarway Impulse 
Steam Traps on 
American Tiltor 

at Globe Laundry, 
Portland, Me. 


laundry gets 30 more units per hour 
with YARWAY IMPULSE STEAM TRAPS 


it floats 
on the load! 


This little valve—the 
only moving part—actually 
floats on the condensate 
load, discharges each tiny 
drop of condensate as it 
forms, keeps hot steam 
in the equipment every 


Minute of operating time. 


if J 


uccessful performance is the reason Globe 
Laundry, Portland, Maine, now uses more 


than 75 Yarway Impulse Steam Traps through- 
out their modern plant. 
For example, Yarway Impulse traps replaced 


the conventional-style steam traps on an 
American Tiltor, and production capacity of the 


machine jumped from 100 to 130 units per hour. 
That’s because Yarway Impulse Steam Traps 
get equipment hot in a hurry—and keep it hot. 
Peak temperatures are maintained all the time 
.. and that means peak production. 
Other Yarway advantages—small size, easy 
installation, quick servicing, long-lasting stain- 


less steel body and working parts, low initial 
cost, plus IMMEDIATE AVAILABILITY from 


250 local distributors. There’s one near you. 
For his name, and FREE TRAP SELECTOR, 


write . 


YARNALL-WARING COMPANY 
129 Mermaid Avenue, Philadelphia 18, Pa. 


YARWAY 


impulse 
steam trap 
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Traps for Laundries 


This new Nicholson trap 
was designed for laundries, dry 


cleaners and other users of smal) equip- 
ment. Type D effects the same faster heat- 
up, and the higher and more even temperatures 
which have made Nich- 
olson’s larger-size 
thermostatic units 


¢ among the most 

widely adopted traps 

in industry. For = 
me dryers, water heat- = 
space heaters, 

%” to %”; press. 

) to 200 Ibs. 

185 Oregon St., 


Wilkes-Barre, Pa. 


TRAPS: VALVES ‘FLOATS 


heated and the blowduwn water as each leaves the last 
heat exchanger. 

The costs intermittent blowdown represents (‘Table 
Il) give you some idea of the importance of your blow- 
down water. For a large boiler the savings pay fairly 
fast for the heat recovery equipment. [OO 


Stopping Corliss Engine Pound 


Engineering Editor: Our plant has four vertical single- 
eccentric corliss engines. The normal speed is 45 r.p.m. 
with a capacity of 11,700 ¢.f.m. 

Recently one of the engines developed a pound on the 
bottom center. When running full speed, the pound is 
very heavy. It is considerably reduced when we run 
the engine at 35 r.p.m. We have changed crank and cross- 
head brasses, checked for loose pistons, as well as tight- 
ening up all around. Since no improvement was noted 
we repaired the flyball governor, but to no avail. 

We have taken the indicator cards, shown in the dia- 
gram, to help solve our problem. It is our belief, after 
studying the cards, that the pound is caused by the 
absence of cushion steam at the end of the exhaust 
stroke. This lack is due to the exhaust valves closing 
too late. We also believe the steam valves open too late 
on both ends. On the crank end, the exhaust valve is 


LAUNDRY 
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Condensing to 24 in. vac 
spring stole 60 per in. 
speed rpm 


Head End 
mep=JZ00ps! 


in 


Crank End 
mep=42.2 psi 


K--420 


----- SED Ip, -- ------- 


apparently opening late and the steam valve is leaking 
after the point of cut-off. 

Do you agree that these valves are in need of adjust- 
ment, both to eliminate the pound and to increase 
engine efficiency?—-A. J.S. 


A study of A. J. S.’s indicator cards shows that late 
release is taking place on both crank and head ends. 
This causes the sharp point on end of diagram. Release 
at the correct moment would produce a rounded tip with 
a greater slope at end of release line. To rectify this con- 
dition both exhaust valves have to be set to open earlier. 

Compression appears faulty because the compression 
line is nearly perpendicular to the exhaust line for both 
ends of eylinder. In general, compression curve should 
be the converse of expansion curve. Late closure of 
exhaust valves causes Compression curve to appear as a 
straight line about perpendicular to the exhaust line. 
Resetting exhaust valves to close earlier will remedy 
this condition. 

Knock on the engine’s crank end when operating at 
45 r.p.m. results from late closure of exhaust valves, and 
hence insufficient compression. A similar knock does 
not occur at the head end because weight of reciprocat- 
ing parts is acting downward. By resetting exhaust 


Special Inis Week 
BROKEN RIBS 
PRICE 


“I'm sorry. If I'd known you were one of my laundry customers, I'd 
never have run into you." 
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valves, A. J. S. can readily eliminate the engine knock. 

The steam valves appear to be set better than the 
exhaust valves. The slight forward slope of inlet lines 
indicates that admission is late by a smal] amount. 
Resetting steam valves will improve work area of the 
diagram by giving vertical admission lines. To do this, 
the lap of admission valves must be reduced. 

Before resetting the valves, A. J. S. should check to 
see if the eccentric has slipped on engine shaft. A change 
in grams should fall near the counter pressure line by 
end of stroke. 

Excess release pressure, as on the card, will oppose 
rather than assist compression, To remedy, eccentric 
should be advanced to speed opening of steam and 
exhaust valves, making release and compression earlier, 
If this results in too much lead, steam-valve rods can be 
adjusted so these vaives have more Jap over their ports. 

In the diagram marked crank end, actual expansion 
line rises considerably above the theoretical curve, This 
indicates a leaky valve, which allows steam to enter 
after cutoff. Although an expansion line that closely 
follows the theoretical curve is not positive indication 
that valves and piston are tight, steam may leak in and 
out of cylinders at the same time, producing a ecard that 
appears satisfactory, I advise checking all valves for 
tightness, also steam eylinder, piston and rings. 

Clearance should be checked and kept low, since 
smaller clearance results in greater pressure due to the 
smaller final volume obtained. 

It is good practice to give more lead to an engine at 
bottom center in compensation for the angularity of 
connecting rod, weight of moving parts and reduced 
area of piston because of the piston rod, 

There is a chanee of main bearing trouble. Easiest 
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Get t'hell offa my corner! 


and most accurate way to check radial play of main 
bearings is with a dial indicator. Attach indicator to 
lower half of bearing with a stiff bracket that holds 
indicator over top center of shaft. Try the indicator 
for maximum number of revolutions needle will turn. 
Set indicator so hand moves up .010 to .015. When point 
rests on the shaft, so any movement of shaft will not 
damage the instrument by over-travel, set zero on the 
dial indicator, Start unit up and gradually inerease 
speed noting movement of needle to the point where 
maximum pound is produced. Movement of indicator 
hand shows rise and fall of shaft during each revolution. 
This method works well on slow-speed engines, 


with full details. 


Give Your Maintenance Man A Vacation! 


Give your Maintenance Man a vacation. He needs it. Every day he 
spends an hour or two, or sometimes three, backwashing and re- 
generating your present zeolite water softening equipment. You 
can save this costly labor time, plus salt, and get far better operat- 
ing performance by converting to AUTOMATIC operation. Our elec- 
trically operated poppet type multiport valve and control back- 
washes, regenerates and returns manually operated water soften- 
ing equipment to service AUTOMATICALLY, and the change to 
automatic is inexpensive, too. Let us send you our free bulletin 


H&T POPPET TYPE 
MULTIPORT VALVE 


EVER HEAR ABOUT INVERCARB? 


Hundreds of commercial and in- 
stitutional laundries are already using it. With INVERCARB 
you can nearly double the gallon per minute flow rate of most 
softeners row in use. In addition, with INVERCARB you can 
get up to ten times your present capacity in gallons per re- 
generation! May we check your water softener for size and tell 
you how much INVERCARB can do for you at so little cost? 


HUNGERFORD & TERR 


Y, INC. 


H&T ELECTRIC CONTROL PANEL 
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Hercules Features Finish 


Thirty-five case histories of 
the successful use of protective 
coatings based on chlorinated 
rubber are included in a new 
booklet by Hercules Powder 
Company, Wilmington 99, Del. 

“Protection With  Parlen” 
shows how laundries, water and 
sewage works, chemical and 
food processing plants and pa- 
per mills have used Parlon- 
based coatings to protect: ma- 
chinery from a variety of cor- 
rosives. Also ineluded the 
booklet are performance data 
on Parlon finishes and instrue- 
tions for applying Parlon paints 
with brush or spray to metal, 
wood and various cement and 
asphalt surfaces, 


Washex Offers New 
Catalogs 


STEVE LANDON 


A series of 1954 catalogs and 
data sheets are now available, 
according to an announcement 
by the Washex Machinery Cor- 
poration, 192-198 Banker St., 
Brooklyn 22, N. Y. Plantowners 
interested in Washex combina- 
tion washer-extractors may ob- 
tain this material from Steve 
Landon, general manager of 
the firm, 

Mr. Landon, who has had ex- 
tensive engineering training and 
experience, joined the firm in 
1947 as draftsman and designer. 
He has also served as installa- 
tion engineer and chief engi- 
neer. In 1952 he became an 
officer of the corporation and is 


presently on the board of di- 
rectors. Mr. Landon has played 
an important part in the de- 
velopment of the “100” Washex 
Combination Washer-Extractor. 


Washer Changes Announced 


Washer Mfg. 


The Speedy 
Co., 5700 N.W. 35th Ave., 


Miami, Fla. has introduced 
several changes in its semi- 
automatic washer Model LAP. 
The cyele control timers are 
now on top of the machine to 
eliminate bending by the oper- 
ator and to provide better op- 
eration of the timers them- 
selves. The washer compart- 
ments have also been redesigned 
to allow safer drainage and to 
provide increased water action 
through the addition of four 
formed ribs to the compart- 
ment bottom. This is said to 
give better washing action with- 
out danger of abusing fine fab- 
rics. 

The improved machine is 
now in full production, Speedy 


states, 


Scented Instant-Mix Starch 
Introduced by Gilcor 


The new Yankee Instant-Mix 
Perfume Starch is designed to 
eliminate unpleasant odors and 
leave a fresh fragrance to gar- 
ments laundered with it. For 
normally unstarched pieces, ny- 
lons and silks, the product. is 
added directly to the rinse 
water to give a smooth finish. 

Practically all fabrics stay 


clean longer, wash easier and 
last longer 


when they are 


LAUNDRY 


JOURNAL 


washed with this vroduct, ac- 
cording to Daniel ‘wartzstein, 
president of Gileor Manufac- 
turing Company, Inc., 20 E. 
17th St., New York 3, N. Y. 
The product will be available 
in 100-pound drums through 
leading jobbers throughout the 
country. 


Bunn Offers Tying Machine 


In a new booklet B. H. Bunn 
Company describes its auto- 
matic tying machines, empha- 
sizing these points: what a 
package tying machine does; 
how it operates; advantages of 
automatic tying. Figures cited 
indicate that machine tying is 
four to ten times faster than 
most expert hand tyers. The 
list of items that the machines 
are suitable for includes laun- 
dry bundles. 

Bulletin 200, 


machines, is 


describing the 
available from 


B. H. Bunn Company, 7605 
Vincennes Ave., Chicago 20, 
Il. 


New Filler Bulletins 


The Upeo Company has pub- 
lished two bulletins on Hydro- 
ment joint filler and flooring. 
Designed to provide long-last- 
ing grouting for brick, tile and 
glassblock joints, Hydroment is 
said to be nonshrinking, water- 
proof and corrosion-resistant. 
It is available in seven colors 
and is suitable for use in Laun- 
dries. Hydroment can also be 
used for patching resur- 
facing floors. 

The bulletins are available 
from The Upeco Company, 4805 
Lexington Ave., Cleveland 8, 
Ohio. 
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Forse Press Bulletin 


The new Hi-V_ triple-head 
air press is introduced by Forse 
Equipment Corporation, An- 
derson, Ind., in its bulletin on 
Forse V-Master Air Presses. 

The V-Master line has the 
following features: single hand 
control for safety; quick and 
easy closing «and opening; 
Forse safety bar that stops 
downward movement of the 
head instantly; full pressure to 
garments, regardless of padding 
inequalities, for fine — finish; 
wide-opening all-steel head and 
heavy plate-steel table. In ad- 
dition, the units are designed 
to require lubrication only once 
a month and are equipped with 
automatic collar, voke and tail 
clamps. 

The manufacturer guarantees 
the units for material and 
workmanship offers con- 
ventional two-hand control at 
no additional cost when it is 
specified. 


Three Themes Offered in Three-D Displays 


A new set of three-dimen- 
sional plastic store displays has 
been introduced by Para-Lux 
Products Company. According 
to W. R. Kohl, president, these 
displays are well-illuminated 
and sturdy enough to give 
vears of service. 

Produced in five colors, the 
Christmas display, shown above 


by Mr. 


Kohl, stands 30 inches 
high and features a Santa Claus 


with a reindeer. Each figure 
stands out in bas-relief fashion, 
and the entire display is illumi- 
nated with a 40-watt light bulb 
that can be equipped with a 
flasher. 

\ display designed to boost 
storage business shows a polar 


80 
te 
~ 
» 
4 
 £ 
a 
| 
— 
‘ 
| 


December 15, 1953 STARCHROOM LAUN r JOURNAL 


rated the same 


only the bigger, stronger L EFFEL 


can deliver when you need extra steam 


The Leffel boiler is rated at 20 H.P.; so is the little “package-type" steam 
boiler. All similarity ends with that claimed rating. 

Look at these fig ures The package boiler may deliver 20 H.P. — but no more, The Leffel boiler 
can be operated day after day at 50 percent above its rating; in an 
LEFFEL A “PACKAGE- emergency it can deliver up to 40 H.P. with safety. 

BOILER TYPE” BOILER Claims can't help you get steam from a boiler which is prone to break 
down under the strain of continuous operation — which just can't deliver 
Rating 20 HP 20 HP beyond its rating. 

Length 9’ 6’ + There's no corner-cutting in the construction of a Leffel boiler. It's built 
to take it. Performance proves that Leffel's extra-rugged construction 
Height 6'8” 46" + means greater dependability and longer life, plus the ability to carry a 
181 sq. ft. 54 sq. ft. + 100% overload in an emergency. 

iat : “to One look should tell you that the bigger, obviously stronger Leffel boiler 
Shipping Weight 6500 Ibs. 2500 Ibs. + will be a more reliable source for the steam you need. And you will find 
ACTUAL that despite their greater strength and greater capacity, Leffel boilers are 


MAXIMUM 40 HP 20 HP competitively priced. 
CAPACITY 1380# per hr. 690# per hr. + If you're looking for a completely dependable source for low-cost steam, 


trouble-free service and simple operation, you'll want to know more about 
it will pay you——in the long run— Leffel boilers. They are built in a complete range of sizes from the smallest 
to compare carefully and buy wisely. to the largest Scotch types, for oil, gas or coal firing. Bulletin 236 has all 
the details; send for your copy today. 


Heating Surface 


Leffel, at the beginxing of its 92nd anniversary year, congratulates the Starchroom Laundry Journal on the 60th anniversary of its 
founding. Leffel, then 31 years old, was one of the advertisers in the first issue of the Starchroom Laundry Journal, in December, 1893. 


—"\ THE JAMES LEFFEL & CO. 


SPRINGFIELD, OHIO, U.S.A. 


> 
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MORE EFFICIENT STEAM GENERA. 
91 YEARS. 
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For the best in Steel frame 
CANVAS lifts and trucks 


FOR 


Ideal labor-saver* for handling garment loads, only 
this combination Lane Style 48 DC truck with Lane 
Style 73 Automatic Lift incorporates all these qual- 
ity features for long, dependable service at lowcost: 
Lane Style 73 Automatic Lift 
@ Lift platform constructed of smooth non-snag- 
ging Lane canvas reinforced with a steel 
frame. 
@ Platform suspended by rust-resistant springs 
enclosed in canvas sleeves. 
Lane Style 48DC Truck 
@ light-weight, extra-strong patented spring- 
steel frame. 
@ Sturdy, close stitched body of Lane canvas 
leather reinforced, 
@ Over-size casters for easy handling of any 
load. 


TRUCK SIZES AVAILABLE 


*Lift hooks over 4 corners of truck rim, forming raised 
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bear. It calls attention to year- 
round yault storage protection 
and is designed for window, 
counter or wall use. Two com- 
panion displays that have been 
developed for laundries stress 
| finishing perfection and indi- 
vidual cellophane wrapping of 
| shirts. 

Additional information about 
these displays, which are now 
available through jobbers, can 
be obtained from  Para-Lux 
Products Company, 4200 Schu- 
bert Ave., Chicago 39, IIL. 


Diamond Service Bulletin 


Tips and tested techniques 
for consistently performing 
flush and break operations with 
efficiency and minimum cost 
are reviewed by Diamond Al- 
kali Company in its latest 
quarterly technical service bul- 
letin, “Diamond Washroom Di- 
gest.” The booklet is prepared 
expressly for commercial power, 
institutional, linen supply and 
industrial plant laundrymen. 

The use of the two most 
common breaks—straight alkali 

| and alkali-and-soap—in _rela- 
tion to a wide variety of soil 
conditions is analyzed and 
evaluated. The discussion pin- 
| points the purposes of both 
| types of break, itemizes their 
particular advantages, and of- 
| fers suggestions on water level, 
| time, pH and titration for each 
| type. 
| Copies of Vol. 1, No. 5 of 
the “Diamond Washroom Di- 
gest” are available on request 
| to Diamond Alkali Company, 
- 300 Union Commerce Building, 
| Cleveland 14, Ohio. 


| Meca Offers New Coupling 


artificial bottom. As weight of load increases, lift platform | 


drops to allow filling of truck. As weight decreases, plat- | 


form rises—completely eliminates stooping and bending. 
Lift available for all standard truck sizes, Either truck or 
lift are available separately. 


Write today for further information. 


8870 | 
threading, 
other tools to connect has been 
introduced by The Master En- 


Comms Bosket Craftsmen Since 1894 


W. T. LANE & BROS., INC., Poughkeepsie, New York 


| 
| 
| 
| 


A coupling that requires no 
flares, 


| terprise Corporation of Amer- 
ica, Boulder Building, Tulsa, 
| Okla, To connect the tubing or 


| pipe it 


ferrules or 


is necessary only to 
| press the spring clip, insert the 
| tube and release the spring. 


December 15, 1953 


One of the principles of the 
coupling is the grooving on its 
interior, At each end = are 
grooves containing rubber O- 
rings or silicone or tefalon rings, 
depending upon use, The sleeve 
is tapered on the inside to allow 
for any variation in the outside 
diameter of the tubing or pipe. 
The coupling has a stop in the 
center that allows the insertion 
of the tubing or pipe to fit 
equally in each side. The 
spring clip grips tighter as pull 
pressure is applied, 

The Meca couphng will be 
available in different sizes, in 
different materials and with 
special types of O-rings, de- 
pending on requirements. It is 
also available tees, elbows 
and connectors with a threaded 
and hexagon outside for con- 
necting into present equipment. 


as 


Wrapping Aid Introduced 


A power wrapping-paper dis- 
penser, Jetvertizer is featured 
by J. J. Connolly, Inc., 457 W. 
40th St., New York, N. Y. As 
the wrapping paper comes off 
the roll, Jetvertizer imprints an 
advertising message on it. Ac- 
cording to the manufacturer, 
the unit cuts labor and ma- 
terial costs while it provides 
neat, identified packaging. 

The machine has the follow- 
ing features: compact and auto- 
matic; of heavy-duty construc- 
tion; allows fast paper loading; 
uses indelible dye for printing; 
uses custom-made rubber print- 
ing plates. 


Scale Remover Described 


A new bulletin published by 
the manufacturers of  Evis 
water conditioners describes 
how to remove and _ prevent 
scale in boilers water 
heaters. The Evis water con- 
ditioner is designed to remove 
deposits in water lines and con- 
trol corrosion and rust. <Ac- 
cording to the manufacturer, 
use of the product also results 
in savings in fuel, operation 
and maintenance costs. 

Copies of the bulletin, “Boiler 
Seale Is Costing You Money,” 
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are available from Evis Mfg. 
Co., 40 Boardman Pl, San 
Franciseo, Calif. 


Induced Draft Blower 
Featured by Kisco 


The Kisco Induced Draft 
Blower is said to make auto- 
matic draft control possible for 
every automatically fired boiler. 
Designed to eliminate the need 
for tall stacks it shuts off the 
draft automatically as soon as 
the automatic fuel burner cuts 
out. This results in fuel saving 
as it eliminates quick cooling 
of the combustion chamber 
when the fuel burner is not op- 
erating. Time delay relays in 
the electric control box have 
been devised to start the blower 
in advance of the fuel burner 
to purge the furnace of any un- 
burned gases. Blower, fan- 
cooled motor, switch and wind 
box are completely assembled 
on heavy steel channel bed 
plate, ready to connect to any 
boiler. 

A new brochure shows in- 
stallations on various types of 
boilers and gives complete in- 
formation about the Kisco In- 
duced Draft Blower. The book- 
let is available from Kisco 
Boiler & Engineering Company, 
2400 DeKalb St., St. Louis 4, 
Mo. 


Eclipse Offers Catalog 


Eclipse Fuel Engineering Co., 
Rockford, Ill., has published a 
new catalog, Bulletin R-100, on 
Eclipse fan-type combination 
gas-oil burners. These units in- 
clude blower, burner, oil pump 
with motor, tuyere, mixer, 
safety equipment, transformers, 
valves, regulators, filter, piping 
and wiring. 

Model SPCGO burns gas or 
oil and the fuel change is ac- 
complished automatically; 
there are no lines, connections, 
belts or mounts to change. 
Model SPO is for use only with 
oil, and Model SPG is for use 
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These units: have the fol- 
lowing features: rotary flame 
action; positive ignition; pro- 
tection against flame-failure; 


One- or Two-Heat Boiler 


A new indirect water heater 
capable of delivering volumes; 
of hot water at required tem- | 
perature or two given temper- 
atures has been announced by 
Bryan Steam Corporation, Peru, 
Ind. 

The heater has a nest of re- 
movable copper tubes for pri- 
mary heating, positioned di- 
rectly over the flame, which 
is fed by either gas or oil. The 
heated water rises in the boiler | 
where a copper-tube heat ex- 
changer carries the secondary 
flow for heating to the lower of 
the two temperatures. 

When a second and higher 
temperature is required the | 
water is recirculated through a 
second heat exchanger. 

The heater is made in eight 
sizes with B.t.u. outputs of 140.- 
000 to 1,600,000. In gallons per 
hour capacities are from 268 to. 
3.020 with a 60° temperature | 
rise, from 112 to 1,300 for a| 
140° rise. Among applications | 
for the new heater is its use for | 
quick-service shirt laun-| 
dries. | 


Aid in Analysis 


The Blak-Ray lamp is de- 
signed by Ultra-Violet Prod- 
ucts, Inc., to verify or disprove 
certain factors that may dam- 
age laundry. In the case of im- 
proper bleaching, the damaged 
areas show up as dark blotches | 
under the lamp, even though | 
no variation in color is ap- 
parent under ordinary light. 
Blak-Ray lights can be plugged | 
into any AC current and can 
be used under normal plant 
conditions; no special installa- 
tion or equipment is required. | 

More information is avail-| 
able from Ultra-Violet Prod- 
ucts, Inc., 145 Pasadena Ave., | 
South Pasadena, Calif. 
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tuvere and “clean-fire” starting. 


What's the best way to clean the rolls and chest of a 


flatwork ironer? Ilow often should you wax ironing 


surfaces? How much wax should you use? These are 


just a few of the questions we asked in a recent survey 


of laundries and laundry equipment manufacturers. 


Out of this survey comes our new booklet, “Wax Facts 


by Karagami,” designed to fill a real need for informa- 


tion on the correct way to use wax. In clear, concise 


terms, “Wax Facts” gives 
you proven waxing proce- 
dures that insure clean, 
crisp flatwork and maxi- 
mum, trouble-free service 
from ironers and presses. 

A copy of “Wax Facts” is 
yours free for the asking, 
along with a sample of our 
Powdered Karagami Wax 
in the handy sifter can. 


So get the “Facts” and get Karagami. Try Karagami 
Wax —the right way —and you'll find your flatwork 


coming out smoother, fresher, and with lots fewer 


maintenance headaches. Mail the coupon today ! 


CONCORD CHEMICAL COMPANY 


Dep't K 
[Cc MOORESTOWN, NEW JERSEY 
MOORESTOWN 9-100 


Dep't K 
Moorestown, New Jersey 


CONCORD CHEMICAL COMPANY 


Please send me a copy of your "Wax oO 


Facts'’ booklet 


1 would also like to receive a sample of 
Powdered Karagami Wax in the handy 


sifter can 


Nome 


O 


only with gas. 
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Colgate Shortens Name 


Colgate-Palmolive-Peet Com- 
pany, Jersey City, N. J., has 
shortened its name to Colgate- 
Palmolive Company, effective 
October 30. In the normal 
course of business, the packag- 
ing of the company’s products 
and other printed matter will 
be revised to reflect the new 
name. Supplies of certain ma- 
terials bearing the old name 
will used until exhausted. 

No change in corporate en- 
tity 
agreements now active will not 
bbe affected, and there will be 
no need for stockholders to 
exchange share certificates. 


he 


is involved. Contracts and 


Huron Promotes Laundries 


The Huron Milling Com- 
pany, New York, announces an 
advertising campaign to help 
increase the volume of work 
sent to professional laundries, 
Advertisements advising read- 
ers to send their shirts to pro- 
fessional Jaundries began ap- 
pearing in the November 16 
issue of Life magazine, In addi- 
tion, especially prepared radio 
commerctiils, newspaper mats, 
counter cards and window dis- 
plays will help push the promo- 
tion. These are designed with 
space for the name and sales 
message of individual laun- 
dries, so that they can partici- 
pate in the campaign. 

“Shirts stay better looking 
longer when a professional 
laundry them” is the 
theme of the series, Albert 
Johnson, general manager of 
the American Institute of Laun- 
dering, has commended — this 
new sales approach, Huron re- 


does 


ports. 


W. H. Stone Forms Company 


W. H. Stone announces the 
formation of Bill Stone Equip- 
ment Company at 1447 Lincoln 
Ave., Lakewood 7, Ohio, For- 
merly with a well-known equip- 
ment manufacturer, Mr. Stone 
the affairs 
Association 


has been active in 
of the Ohio State 
of Cleaners and Dyers. 

The new company will han- 
dle a complete kine of laundry 
and drycleaning equipment 
manufactured by Detrex Cor- 
poration, Olson Filtration Engi- 
neers, Inc,, Fabrice Laundry 
Dry Cleaning Machinery Corp., 
Super Laundry Machinery Co., 
Western Laundry Press Co., 
New York Pressing Machinery 
Corp., Chicago Drver Company, 
and several other firms. 

Ted Osowski and Bob Stein- 
berger will handle the service 
in northern Ohio. Leroy Yates 
will be in charge of sales and 
service in Columbus, Ohio, and 
C. B. Myers, Jr., has been ap- 
pointed [aundry technical ex- 


pert. 


Diamond Appoints Premier 


Premier Chemicals, Ine., 
Nashville, Tenn, has been 
named distributor in Nashville 
and central Tennessee of laun- 
dry detergents, sours and blues 
manufactured by Diamond Al- 
kali Company, Cleveland, ac- 
cording to an announcement by 
James C. Forsyth, manager of 
Diamond alkali specialty sales. 
C. E. Nixon is president of 
Premier. 

Mr. Forsyth pointed out that 
Premier’s direct selling efforts 
plus the washroom advisory 
available to laundries 
through Diamond’s — technical 
service representatives should 
help laundrymen in this area 
to “economize on washroom 
operations, increase their effi- 
ciency and maintain quality- 
control standards more easily.” 


counsel 


Sarco Sales Office 


A new sales office has been 
opened by Sareo Company, 
Inc., at 35 Elmira St., San 
Francisco. This branch office 
will represent the company ex- 
clusively in northern California. 


J.S. Spear, sales manager of 
the new branch office, has been 
associated with Sarco for over 
15 years, serving as sales engi- 


) neer in the New York territory. 


A professional engineer, Mr. 
Spear has a thorough knowl- 
edge of the heating contract 
business, steam trapping and 
temperature-control applica- 
tions, 


Atlas Names Dellard 
Howard W. Dellard has been 


appointed head of Atlas Powder 
Company's Chicago district 
chemical sales office, according 
{oO an announcement by Ken- 
neth EK. Mulford, general man- 
ager of the firm’s industrial 
chemicals department. Mr. Del- 
lard succeeds Harry B. Paul, 
who has been transferred to di- 
rect the Wilmington, Det., di- 
vision chemical sales. 

Prior to his promotion, Mr. 
Dellard was technical sales rep- 
resentative in the Chicago area. 
He joimed Atlas Powder in 
1946. 


Carroll Buys Building 


W. J. Lawler, president of 
The Frank T. Carroll Com- 
pany, Columbus, Ohio, 
nounces the purchase of a new 
warehouse and office building 
at 21 EF. Fifth Ave. to provide 
larger quarters for the busi- 
ness. The building has about 
20,000 square feet of space and 
a large parking lot for the 
convenience of the company’s 
customers. The company han- 
dies a full line of laundry and 
drycleaning supplies. 
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Colgate Elects Vaughn 


DR. THOMAS H. VAUGHN 


The board of directors of 
Colgate - Palmolive Company, 
Jersey City, N. J., has elected 
Dr. Thomas H. Vaughn vice- 
president in charge of research 
and development, according to 
EK. H. Little, chairman of the 
board. Dr. Vaughn previously 
held a similar post with a lead- 
ing allied trades firm. 

Dr. Vaughn was graduated 
from the University of Notre 
Dame and studied at Evans- 
ville College and at the Univer- 
sity of Indiana, He is active in 
a number of technical organi- 
zations, and was a member of 
the five-man Mutual Security 
Administration Mission — that 
was sent to Europe in 1952. 

Dr. E. E. Dreger will con- 
vice-president of 
company, and Dr, A, L. 
of 


tinue as a 
the 
Fox will remain as director 
the research department, 


Pennsalt Honors Beale on 25th Anniversary 


< 


The twenty-fifth anniversary 
of Leonard T. Beale, chairman 
of the board of the Pennsyl- 
vania Salt Manufacturing Co., 
Philadelphia, was celebrated 
recently at a luncheon. Mr. 
Beale, who became president of 
the company in 1928 and boar: 
chairman in 1949, received a 
certificate of membership in 


Pennsalt’s Diamond Keystone 
Club from President George B. 
Beitzel. 

The following executives who 
attended the luncheon as shown 
in the picture, are, left to right 
(seated): Paul Kendall, presi- 
dent of Sharples Chemicals 
Inec., a Pennsalt subsidiary; Mr. 


Beale; Mr. Beitzel; William 
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“CLINTON FOODS INC. 


CLINTON. IOWA 
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Barnell Casters 
& E-Z ROLL WHEELS 


SWIVEL, and ROVE: 


Darnell Casters and Wheels start 
cutting costs from the very first. 
day of installation. Easy rolling 
and swivelling increase employee 
efficiency, save floors and help 
add to production. With over 
4000 types of casters and wheels 
to select from you can specify 
the exact model to meet your 
requirements. 


FREE Demell Manual 


DOWNEY (LOS ANGELES COUNTY) CALIFORNIA 
60 WALKER STREET, NEW YORK 13, NEW YORK 
36 NORTH CLINTON STREET, CHICAGO 6, ILLINOIS 
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F. Mitchell, vice-president in 
charge of manufacturing; 
(standing) Dr. W. A. LaLande, 
manager of research and de- 
velopment; George T. Collins, 
assistant to the president; Ed- 
ward I, Beale, treasurer; Lee 
H. Clark, executive vice-presi- 


; dent, Sharples Chemicals Ine. ; 


| Richard L. 


Davies, president, 
Pennsalt International Corp., 
and Fred C. Abbott, manager 
of personnel, 


Phinney Joins Nashua 

E. W. Wilson, sales manager 
of Surehold Division, Nashua 
Corporation, Nashua, N. a 
announces the appointment of 
Charles A. Phinney sales 
representative. Mr. Phinney 
was formerly associated with 


| Sabin Robbins Paper Company. 


Permutit Promotes Saco 


FELIX W. SACO 
Felix W. Saco has’ been 
named development engineer 
by the Permutit Company, 
New York, N. Y., manufacturer 
of ion exchange resins and 
water-conditioning apparatus. 
Mr. Saco jomed the company 
in 1952 and was assigned to the 


mechanical engineering depart- 


| lets 
been built around the Sanitone 


| thirteen 
| trailers, twelve 20-second tele- 


ment. He is a member of the 


| American Society of Mechani- 


cal Engineers and the Techni- 
cal Association of the Pulp and 


| Paper Industry, 


Sanitone Releases Films ‘ 


A new series of movie play- 
films 


and television has 


dryeleaning service by Emery 


| Industries Inc., Cincinnati. De- 


signed for use by Sanitone 
licensees in movie and TV ad- 
vertising, the series includes 
technicolor movie 
vision spots and five L-minute 
television spots. 
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Schuster Joins Washex 


HENRY SCHUSTER 


The appointment of Henry 
Schuster as assistant general 
manager of Washex Machinery 
Corporation has an- 
nounced, Mr. Schuster has had 
many years of experience in 
drvcleaning plant operation, 
field service snd technical guid- 
ance and formerly managed a 
large dryvcleaning chain. In his 
new duties, Mr. Schuster will 
assist and consult with dry- 
cleaners throughout the 
try in cooperation with their 
distributors. 

addition, Landon, 
vice-president and general man- 
ager, announces that new 
Washex literature and catalogs 
are available. Requests should 
be sent to Henry Schuster, 
Washex Machinery Corpora- 
tion, 192 Banker St., Brooklyn 
22,N. Y. 


coun- 


Steve 


New Sutherland Plant 


Announcement has been 
made by W. Race. president of 
the Sutherland Paper Company, 
Kalamazoo, Mich., of plans for 
the construction of a convert- 
ing plant for the paper special- 
ties line. Work will begin 
shortly on the new plant which 
is to be located south of Kala- 
mazoo should) be com- 
pleted by the end of 1984. 

The company will use this 
new building for the manufac- 
ture of cups, plates, cylindrical 
cans, food packaging boards 
and trays and food dishes. 


May Succeeds Kirkpatrick 
At North Coast Chemical 


O. S. McDowell, president of 
North Coast Chemical & Soup 
Works, Seattle, Wash. an- 
nounces the appointment of 
Eugene F. Mav as executive 
vice-president. 

Mr. May succeeds Guy F. 
Kirkpatrick, who retiring 
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after serving the company as 
president and manager for 
many years. He was one of the 
founders of the business 33 
vears ago, 


F. J. Kennerley Retires 
Francis J. Kennerley, treas- 
urer and member of the board 
of directors and of the finance 
committee of Hercules Powder 
Company, Wilmington, Del., 
will retire at the end of the 


vear. He has been with the 
company for more than 44 
vears. 

In 1909, Mr.  Kennerley 


joined the Du Pont company, 
but transferred to Hercules in 
1913, folowing its incorporation. 
The treasurer of Hereules since 
1943, Mr. Kennerley became a 


HAROLD H. SNOW 


According to announce- 


ment by U. S. Hoffman Ma- 
chinery Corporation, New 
York, Harold H. Snow’ has 


jomed the company as. sales- 
man in the southern 
of Virginia and West Virginia. 
He will handle its entire line 
of Jaundry, drycleaning and 


counties 


Hoffman Announces Sales Appointments 


STARCHROOM 


director in 1947 and was elected 
a member of the finance com- 
mittee in 1949, 


Gottshall Named Trustee 


According to an announee- 
ment by Dr. Ralph C. Hutchi- 
son, president of Lafayette 
College, Ralph Kk. Gottshall, 
president of Atlas Powder Co., 
has been elected a“ life trustee 
of the college. Mr. Gottshall is 
Lafayette alumnus, having 
received his B.S. in chemistry, 
magna cum laude, in 1927, 
From 1949 to 1952 he was 
chairman of the Lafayette 
Alumni Couneil, and in 1951 
headed the committee which 
arranged the 125th anniversary 
observance of the college’s 
founding. 


W. CROCKER 


pressing equipment. Mr. Snow 
was formerly associated with a 
leading supply firm. 

W. W. Crocker, who has 
been with U.S. Hoffman Ma- 
chinery = Corporation, New 
York, since 1940, has been ap- 
pointed sales representative for 
the company in Houston, Tex. 


Atlas Begins New Headquarters Construction 


Ralph Gottshall, president 
of Atlas Powder Company, 
Wilmington, Del. has broken 
ground on the company’s new 
administrative headquarters at 
Concord Pike and New Mur- 


phy Rd. The structure, which 
will cost about $2,700,000, is 
scheduled for completion early 
in 1955. It will house the com- 
pany’s present office personnel 
and allow for future expansion. 
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SAVE On ironer cover 


replacement costs! 


neater 


fabric 
for chest-type flat-work ironers 


You'll save all ways with non-burning Asbeston. Made 
of fireproof asbestos fibers, Asbeston covers far outlast 
ordinary cotton covers. They produce more work per 
cover—keep ironers in operation much longer—save 
you costly replacement time. 

lroning’s faster and easier, too, because Asbeston’s 
smooth, pliant surface helps prevent wrinkling, gather- 
ing, and time-wasting reruns. 

And Asbeston makes happier customers. Specially 
impregnated so it won’t hold steam or get soggy. 
Asbeston helps keep fabrics fresh and clean, free of 
stains and Jaundry odors. 

For finer, faster, more efficient ironing, nothing's as 
good as Asbeston. Fabricated and sold by reputable 
manufacturers whose names will be supplied on request. 


ASBESTON® 
US.ROYAL 


Aabrte 
UNITED STATES RUBBER COMPANY 


Write for information to Textile Division 
UNITED STATES RUBBER COMPANY 
1230 Avenue of the Americas, Rockefeller Center 

New York 20, N. Y. 
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Looking for an 
extractor in the 


popular sized range? 


STARCHROOM LAUNDRY 


You can get itina 


33” 90 
36” 130 Ib.- 


The capacities and dimensions of these units were 
specifically designed to fit into the layout of the 
average-sized laundry and drycleaning shops. 


The many distinctive construction features of 


these popular extractors add up to safe, depend- 
able and efficient operation over a long period 


of time. 

A unique item on all Fletcher ‘‘Junior’’ models 
s “Super Self-Balancing."' This assures extreme 
high stability for loads which are out of balance 
by as much as 10 pounds. 


Write us today for further information on these 


and larger Fletcher extractors. 


* Weights given are for general drycleaning. 
Laundry capacities are about 20% greater. 


FLETCHER WORKS 


ave. PHILADELPHIA 40, PA. 1850 
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LSAA Holds Clinic 


More than 115 key sales and production executives of 
linen supply companies from the Vest Coast area 
gathered in Los Angeles on November 20 and 21 to dis- 
cuss the most important sales and production problems 
facing the industry. The occasion was a clinic sponsored 
by the Linen Supply Association of America 

W. R. Carter, Los Angeles, presided as aula of 


the sales Gils with A, R. Kornguth, Oakland, Calit., 


and Herbert R. Schwarz, New York, addressing the 


group. At the production clinie Louis Zipperman, Los 


|} Angeles, presided as general chairman. Phil D. Carr, 


Los Angeles, discussed “New Developments in Laundry 
Machinery.” 

To assure maximum participation by all members, 
the afternoon sessions were in the form of small dis- 
cussion groups which met with group leaders to discuss 
basic sales and production problems. After the groups 


met, they reported to an open forum on their major 


recommendations. This was followed by a general dis- 
Cusslon, 


Self-Service Launderers Meet 


Interested delegates, left to right: Francis J. Raymond, New Albany, 


| (Ind., president of SSLAI; Howard Smith, Sanitone Division, Emery tn- 


dustries, Inc.; Russell Burtis, Columbus, Ind., chairman SSLAI sales pro- 


motion committee 
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The Seli-Service Laundry Association of Indiana held 
its fall meeting in Indianapolis on October 17 and 18. 
More than 150 guick-service operators, their wives and 
allied tradesmen—from neighboring states als well as 
from Indiana—attended the event. 

Francis Raymond, president of SSLAT, introduced 
the following men who demonstrated the maintenance 
of various types of equipment; Ellsworth Maxweil, 
Muncie; John Schneider, Indianapolis; William 8, Wat- 
Kins, Anderson; Elmer Carte, Lafayette; Josepli E. 
Crouch of Bloomington, and Robert E. Shuman, In- 
dianapolis, On Sunday the members heard Howard 
Smith of Emery Industries, Inc., diseuss “Six Common 
Ciuideposts in Regard to Selling.” 

A feature of the meeting was the showing of “Tele- 
phone Courtesy,” a film depicting the necessity for 
proper telephone teclinique in gaining and keeping cus- 
tomers. This subject was stressed by the playback of a 
tape recording of telephone conversations between E))s- 
worth Maxwell, past president of the SSLAIT, and em- 
plovees who believed him to be a prospective customer. 

Of equal interest to delegates was the playback of a 
series of Jectures recorded at the SSLAL tour of the 
American Institute of Laundering. The subjects covered 
were: new textiles, by Lois Spaeth; washing tecliniques, 
by Lee Johnson; flatwork ironing and tumbling, by 
Cicorge Isaacson; the laundry market, by Glenn Lange, 


and shirt finishing by Russell Rose. 
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Minnesotans Visit AIL 


Members of the Minnesota Institute of Laundering 
and Cleaning are pictured just before embarking for 
their return trip to Minnesota after spending two days 
at American Institute of Laundering headquarters in 


Joliet, Ill. The ten Minnesotans making the trip were | 
unanimous in their praise of the fast-moving and in- 


formative program featured by AIL, 
Those pictured are, left to right: George E. Samels, 
secretary of the Minnesota Institute; Jolin G. Rossman, 


Model Launderers and Cleaners; P. W. Rauen, De- 


spatch Laundry; I. D. Fink, G. & K. Corporation; Har- | 


old Dison, Dison’s Drive-In Launderers; Ed Maurer, 
Mother’s Friend Laundry; Mack Wolfe, Star Laun- 
derers and Cleaners; Fred A. Samels, Vogue Cleaners 
& Launderers, and Arnold Vartda), Faleoners, Inc. Wi)- 
liam J. Hirseh, Anchor Laundry, also made the trip, 
but does not appear in the picture. 

Invitations to groups for similar visits are cordially 
extended by AIL. Arrangements may be made by writ- 


ing Foster Lee, AIL membership department, Joliet, 1). 


Young Conference 


The fifth annual Young Men's Conference sponsored 
by the American Institute of Laundering is scheduled 
for February 8 and 9, 1954, at the Hotel Statler, Wash- 
ington, D.C, 


Routemen Hear Sales Expert 


Left to right, seated: Elmer Wheeler; Edward W. Cooper, Fulton-Grand 


laundry, president of Baltimore Institute; Thomas Cover Ill, Sanitary | 


laundry. Standing: Donald Watson, Enterprise laundry; Joha Horst, 


Lord Baltimore Laundry; George Mueller, Jewel Laundry 


Two hundred laundry routemen heard Elmer Wheeler, 
noted sales counselor, tell how to put “sizzles” in their 
selling at a dinner and sales rally sponsored by the 
Laundry-Dry Cleaning Institute of Baltimore (Md.} 
on October 1. The event was the first in a series de- 
signed to help routemen gain new customers for the 


laundry industry. 
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. To be so fussy with the finish of a shirt 
and still have it unwearable. 


It only takes 6 seconds to sew on a button— 
why leave yourself open to customers’ con- 
demnation for lack of such an essential part 
of a finished shirt. 


Install a Chandler Button Sewer. Write for 
details. 
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CHANDLER MACHINE CO. 


Dept. AYER, MASSACHUSETTS, U.S. A. 


tells the 


11,880,000 


families how laundries 
do a better job on shirts 


@ Shirts done by a professional laundry keep comfortable 
and fresh looking right through the day and well into the 


evening. 

Vhat’s what Huron’s new consumer campaign tells Life 
readers, then explains why: laundries use special equipment 
and products like Velvet Rainbow Starch to do a better job. 

Vake advantage of the customer preference built by 
these new ads for work done with Velvet Rainbow Starch. 


‘Tie in with Huron’s ready-made promotion. [t will pay vou 
to try Velvet Rainbow, the starch that helps you do better 


work and sell it too. Write for details. 


VELVET RAINBOW® STARCH 


Guaranteed 50% Velvet Wheat 
Helps You Do Quality Work — Sall lt Too 


THE HURON MILLING CO., 9 Park Place, New York 7, N.Y. 
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| CATALOG 
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Have the complete Risdon-Remo line 
at your fingertips. Pictures, specifica- 
tions prices make the line easy 
to order. 

And don’t forget the three star fea- 
tures of Risdon-Remo service. 
* Immediate Shipments 
* Complete Dealer Coverage 
* A Pin for Every Need 


THE RISDON MANUFACTURING CO. 


dealer for 


your copy of 
this NEW 


RISDON 
REMO 


NAUGATUCK, CONN. 


— 


FOR LONGER LIFE ON PRESS AND MANGLE INSIST UPON 


COTTON COVER DUCK 
‘COTTON COVER CLOTH | 


IN WANTED SIZES AND WEIGHTS’ 


AVAILABLE THROUGH 
YOUR SUPPLY JOBBER 


INSIST UPON THE 
“PEERLESS” 
BRAND 


Top quality, durable products developed expressly to 
give superior service for long periods. Perfected to 
produce a fine, smooth finish on all types of work. 
Also manufacturers of INDUSTRIAL TEXTILES such as: 
TIRE FABRICS + HOSE AND BELT DUCKS + YARNS 
CHAFERS * THREADS * SHEETINGS * LAMINATING 
FABRICS + DIVERSIFIED COTTON FABRICS 


THOMASTON MILLS © THOMASTON, GEORGIA 
NEW YORK OFFICE: 40 WORTH STREET 
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AIL Announces Program 
For Management Conference 
The American Institute of Laundering recently an- 


nounced the program for its management workshop 
conference scheduled for January 29 to 31 in Dallas, 
Texas, at the Baker Hotel. 

Based on the theme “Changing Trends and Oppor- 
tunities,” the program is designed to help laundrymen 
recognize the rapid changes taking place in the industry 
and adapt their operations to meet these trends. Six AIL 
staff members will make up the faculty for the confer- 
ence. Their lectures and discussions are aimed at laun- 
dryowners, Managers, supervisors and other key per- 
sonnel. 

Outstanding industry leaders from the Dallas area 
will act as chairmen of the six half-day sessions. 


| Textile Chemists Visit AIL 


Some 130 members of the American Association of 
Textile Chemists and Colorists attending that group’s 
32nd national convention in Chicago visited the Joliet, 
I})., headquarters of the American Institute of Launder- 
ing. 

The visitors toured the Institute’s facilities and took 
part in a discussion with a panel composed of AIL 
technicians. The panel dealt with laundry operations, 
testing standards and procedures, synthetic fibers, laun- 
dry supplies, formulas and other subjects that con- 
cerned the combined interests of the textile and laundry 
industries. 


Sponsors Clinic. 


Issues New Bulletin 


More than 350 key sales and promotion executives 
of linen supply companies gathered at the Drake Hotel 


in Chicago on October 23 and 24 for the sales and pro- 
| duction clinics held by the Linen Supply Association 
of America. The sales clinic featured speeches by Van 
| LL. Phillips, Phillips Associates, Chicago, and Herbert 


B. Snower, M. Snower & Gompany, Chicago. After the 


| talks, the membership broke up into four discussion 
_ groups, each dealing with a different sales problem. The 


production clinic followed the same pattern, with the 


following speakers: M. J. Washburne, Troy Laundry 
| Machinery, East Moline, Ill.; C. M. Stanley, Stevenson, 
Jordan & Harrison, Inc., Chicago; Dr. Joseph C. Sherri], 
| Texas State College for Women, Denton, Tex. 


Another activity of the Linen Supply Association of 
America is the preparation of a new monthly publica- 


_ tion, “Profiles.” The bulletin contains brief biographies 


of officers, directors and members of the association. 
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New AIL Color Slide Film 


“Every Day Is Monday” is the title of the new full- 


color slide film being produced by the American Insti- 


tute of Laundering. It is a dramatic portrait of the | 


laundry industry and the scientific methods used by 
laundrymen to be of greater service to their community. 

Prepared for countrywide distribution, the 20-minute 
pictorial account of the industry was filmed by Wilding 
Picture Productions, Ine., under the direction of public- 
education-minded professional Jaundrymen and AIL 
technicians. It was originally produced with the idea 
that today’s students are tomorrow’s customers and 
was designed primarily for high school home economics 
students. However, as production progressed, the scope 
of the film was broadened so that it would be of eduea- 
tional interest to all age groups. 

Starting with a brief history, the strikingly-colored 
series of pictures depicts the growth of tbe industry 
from its conception in 1835 ta its present status as the 
seventh largest industry in the country. 

Following the background, the picture takes the 
viewer into a modern laundry where production steps 
are brought to life on the sereen and vividly explained 
in the seript. As production is explained, the film works 
in dramatie shots of important factors such as tem- 
perature control, identification, formulas and water 
softness, 

Included also are spectacular illustrations stressing 
the value of research, technical know-how, specialized 
machinery and experience. These slides combine 


make the film one of the most complete and instructive | 


stories o1 the modern laundry industry. 
The slide film also depicts the importance of the AIL 


as the research and information center of the industry. 
It shows how member laundries have combined efforts, 
ideas and funds to make it possible for the Institute to 
develop helpful and necessary information that results 
in better laundry service for everyone. 

Functions of different departments of the Institute 
are covered in pictures showing such things as the mod- 
ern laboratories, class rooms, offices and publications. 
The film also explains pictorially the purpose, meaning 
and importance of the Certified Washable Seal. 


Canadian Elected AIL 
Director — 


Canada was recently created a 12th district of the 
American Institute of Laundering, and since the Cana- 
dian Research Institute of Launderers and Cleaners 
represents the AIL in Canada, it was deemed advisable 
that the director of District 12 should also be a director 
of the CRI. It was necessary that the terms run con- 
currently with those of the All—from June 1. There- 
fore, at the recent CRI convention in Calgary, D. D. 
Williamson was appointed a CRI director-at-large and 
special representative to the AIL. 


Pennsylvanians Hold Meeting 


The Pennsylvania Conference for Institutional Laun- 
dry Managers and Engineers, sponsored by the Ellen 
H. Richards Institute of the School of Home Economies 
at the Pennsylvania State College, was held on Sep- 


tember 30 to October 2 on the Penn State Campus. One 
hundred sixty representatives of state and private insti- 
tutions attended the meeting. 
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BULLT FoR YEARS 
OF RUGGED 


SHAMROCK 


HAMPERS, TRUC 
Also spec al 


your nee 


CANVAS BASKETS. 
Many’ setyles and sizes. 


sizes. and shapes to meet 


SALES OFFICES: 
NEW YORK—F. R. Tyroler, 37 W. 43rd 5t., 


mu 2-1437. ATLANTA—W. E. Petwaoy, 4403 
St., Ch Ga., Phone 7-2430. 


| FORT WORTH—V. M, Hooton, 717 Ayers St., 
Lockwood 6564. SAN FRANCISCO—</o Glenn 
8. White & Assoc., Merch. Mart, HE 1-5204. 


LOS ANGELES—c/o Glenn B, White Assoc., 
1151 So. Broadway, PR. 4169. 


Tell ‘Em 
and 
Sell ‘Em! 


And on that score, 


Main Office & Plant 
MADISON, INDIANA 


Phone 261 or 262 


here’s an assist 
from Huron, 


@ Hard-hitting ads have been specially pre pare ed for you to 


use in local newspapers, telling your community why your 
laundry does a better job on ahlete, sheets and linens. 


Mats with provision for including your phone number 
and name are available from any distributor of Velvet 


Rainbow Starch. Make sure you get your share of the mar- 
ket. Ask your distributor salesman for details on tying in 
with Huron’s big new merchandising program, Or write us. 


VELVET RAINBOW® STARCH 


Guaranteed 50% Velvet Wheat 
Helps You Do Quality Work—Sell It Too 
THE HURON MILLING CO., 9 Park Place, New York 7, N. Y. 
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v When |! told Miss Cassidy she should reall 
new Unipress Rotomatic for production . . 
dently misunderstood. 


ly ride the 
evi- 


* GREATER BULK 

* ADDED THICKNESS 
INAS + SAME FELTED NAP 
Flannel 


INSIST ON Nashua Flannel 


for longer wear and better finishing 
Write today for free sample 
Sold exclusively through leading jobbers. 


Nashua TEXTILE COMPANY, INC. 


Mill—Nashva, N.H. 


Sales Office- Empire State Building, New York 1, New York 


The simplest, most convenient way of 
keeping a list of your customers, their 
addresses, the orders they send in, the 
amount they pay... 


THE NO. 39 CLEANERS & DYERS RECORD FORM 


Provides space for recording this necessary in- 
formation with minimum effort. Whether your 

lant is large or small, whether you prefer a 
ses" volume or loose-leaf type, your needs 
will be answered by one of these three editions: 


No. 39 Senior Recorp Book—400 Pages 
(10,000 entries). Durably bound in heavy 


duck with leather covers $ 6.00 


No. 39 Juntor Recorn Book—48 Pages 
(1,200 entries). Board covers, marbleized 


Loose LeEaF SHEETS: 100 ............ 2.50 
ALL PRICES 5.00 
PREPAID 9.00 


Sond orders with remittance to: 
NATIONAL CLEANER & DYER 
304 East 45th Street, New York 17, N.Y. 


and Snowy White Color 


| Quebee Group Holds Election 


| The Launderers’ and Dry Cleaners’ Association of the 
_ Province of Quebec Ine. recently held its fall conference 
at St. Jovite. George Proulx of Society Dry Cleaning 

Works Ltd., Ville St. Laurent, was unanimously elected 

president. He is also a vice-president of the Canadian 
Research Institute. Mme. J. A. Turgeon of Levis Laun- 
dry, Quebee City, was elected first vice-president and 
_ Howard Smith, Toilet Laundries Ltd., Montreal, is the 
_ new second vice-president. Elected directors are: J. P. 
Joubert, Teinturiers Francais Inc., Quebec City; L. 
Deearie of Dorval Cleaners, Dorval. 


AIL Honors David Nelson 


A former direetor of the American Institute of Laun- 
_ dering, David T. P. Nelson, received a plaque in recog- 
nition of eight years of service as a national director 
of the Institute. Denys Slater awarded the plaque at a 
directors meeting of the Texas Laundry and Dry Clean- 
ing Association. 

At that meeting the association announced its spon- 
sorship of a fellowship at Texas State College for 
Women, Denton, for a graduate student to do research 

on the effects of cleaning detergents on different types 
of fabries. 


Rawlinsons Establish 
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| tion in Chicago. 


Memorial Trophy 


The president of the Oregon State Laundry Owners’ 
Association, Richard A. Rawlinson, and his brother, 
Alfred, have announced the establishment of a George 
H. Rawlinson Memorial Trophy in memory of their 

late father, founder of the New system Laundry in 

_ Portland. George Rawlinson also invented the Formatic 
shirt press, served a term as president of the Oregon 
association and as a director of the American Institute 
of Laundering. 

The trophy will be awarded annually to the member 
laundry which has carried out the most effective mer- 
chandising, selling and advertising idea during the 12- 
month period ending March 1. Each year’s winning 
plant will have its name inseribed on the trophy and 
retain possession until the next year’s award is made. 

~The annual winner will also receive a gift to be held 
permanently. The award will be made at the annual 

association convention, with the first award to be made 

| next May at Salem. 

Judges for the first year will be the Rawlinson broth- 

_ers and James G. Swindells, executive secretary of the 
Portland group. Each year thereafter the judges will be 
the association president and executive secretary, and 

an allied tradesman selected by the president. 

_ The award is intended to encourage the promotion of 
the laundry business and its allied services among asso- 
ciation members. The winning contestant’s methods and 
promotional campaigns will be analyzed at the econ- 
vention for the benefit of the entire membership. 


TIL Wins Safety Award 


The Institute of Industrial Launderers was one of 
eleven trade associations to receive an award from the 


National Safety Council for promoting safety in small 
business. The award was presented during sessions of 


the Forty-first. National Safety Congress and Exposi- 
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Fitted-Sheet Training Film 


The American Institute of Laundering has produced 
a 16mm. silent motion picture designed to teach flat- 
work-ironer operators the proper technique of finishing 
fitted sheets. The film runs approximately eight min- 
utes. 

Divided into six parts, “Finishing Fitted Sheets” de- 
picts shaking bottom sheets, feeding bottom sheets, 
folding bottom sheets, shaking top sheets, feeding top 


sheets, and folding top sheets. To make sure that the | 


audience understands the procedure, the producers ar- 
ranged the film so that the audience sees the correct 
sequence of steps several times. 

The film is offered to AIL members at the production 
cost of $9.95. Copies may be ordered through ATL’s 
membership department, Joliet, Ill. 


Next NID General Course 


Announcement has been made of the next general 
course offered by the National Institute of Drycleaning, 
on January 4 to March 26, 1954. The course covers 
drycleaning, spotting, wetcleaning, finishing, hats, 
gloves, leathers, furs, rugs, furniture, and household 


textiles. In addition, there will be information on fibers, | 
varns, weaves, fabric damage and causes, storage and 


power plant maintenance. 
Further information is available from Registrar, Na- 
tional Institute of Drycleaning, Silver Spring, Md. 


Launderers Aid Smoke Control 


The Columbia (S. C.) Laundry and Dry Cleaners 
Association has set up a committee to insure that its 
members comply with the city’s smoke-abatement laws. 


Rotary Names Industry Men 

Two cleaning and laundry establishment proprietors 
—Edwin F. Trevor and FE, J. Windmiller—are serving 
as district governors of Rotary International, world- 
wide service club organization, for the 1953-54 fiseal 
year. 

Mr. Trevor is president of the Columbia Laundry «& 
Dry Cleaners, Inc., Key West, Fla. He is a member of 
the American Institute of Laundering and of the Na- 
tional Institute of Drycleaning. A member of the 
Minnesota legislature, Mr, Windmiller is proprietor of 
Star Laundry and Cleaners, Fergus Falls, Minn. 


Consolidated Wins Trophy 

The bronze “Osear of Industry” trophy was awarded 
to Consolidated Laundries Corporation, New York, for 
its annual report, which was judged best in the laundry 
industry by an independent board of judges. The rat- 
ings were part of the thirteenth survey of 5,000 annual 
reports conducted by Financial World. 


AIL Reports on Sales Control 


A method for validating laundry tickets, obtaining 
sales statistics and posting weekly route settlement 
sheets, all in one operation, is the subject of a special 
report recently published by the American Institute of 
Laundering. This special report, No. 204, is titled 
“Validating and Summarizing Laundry Tickets” and is 
being distributed to members of the Institute. 
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more service for your customers 
more profit for you 


DUBLIFE 


collars and cuffs 
NOW—COMPOSITE COLLAR BAND, 


of exclusive Dublife de- 
y sign, assures perfect fit 
for all standard brands 


of shirts. 


CUFFS 


mposrte 


Co 
Collar Sand 


THIS SEAL on the band of 
every Dublife Collar is 
our customer guarantee, 


WIDE CHOICE OF POPULAR COLLAR STYLES. Ask your 
favorite supplier or write to: 


DUBLIFE COLLAR CO. 
268 Fourth Ave., New York 10, N.Y. 


You're 


On 
The Air! 


e Your laundry can go on the air this year, joining thou- 
sands of others all over America who are tying in with 
Huron’s big new radio merchandising program. 

“Shirts look and feel better when a laundry does them’ 
is the theme of four specially prepared transcriptions avail- 
able to you for local station use through any distributor 
handling Velvet Rainbow Starch. 

What's more, Huron assumes all production costs, fur- 
nishing you with the finished record ready to put on the air 
—allowing, of course, for the insertion of your name and 
brief sales message. 


For full details ask your distributor salesman or write us. 


VELVET RAINBOW® STARCH 


Guaranteed 50% Velvet Wheat 
Helps You Do Quality Work—Sell It Too 


THE HURON MILLING CO., 9 Park Place, New York 7, WN. Y. 


A 
\ fin 
Lik 
Makes 
) 
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3 MECHANICAL 
CODE LOCK MAKES © 
MISTAKES IMPOSSIBLE 


STARCHROOM 


TVR FOR PACKAGE UNIT LAUNDRIES 
Key-Tag’s Model A-15 


FLAG CHECKING 
SYSTEM 


®@ faster handling 
@ no “human error" 
@ use “green” labor 


ISLE—FITS YOUR PRESENT SYSTEM 
WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 
6505 HOUGH AVE., CLEVELAND 3, OHIO 
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‘ 
BOX AND TAG COMPANY 
Main and Guide Streets, South Bend 23, Ind. _ 


/ 
4. 


STATEMENT REQUIRED BY THE ACT OF 
AUGUST 24, 1912. AS AMENDED BY THE ACTS 
OF MARCH 38, 1933, AND JULY 2, 1946 (Title 39, 
United States Code, Section 233) 
SHOWING THE OWNERSHIP, MANAGEMENT, AND 
CIRCULATION OF the Starchroom Laundry Journal, published 
monthly at Lancaster, Pa., for October 1, 1953, 


State of New York ° | 
County of New York | 


aS 


1. The names and addresses of the publisher, editor, managing 


editor and business manager are : 

Publisher, The Reuben H, Donnelley Corporation, 304 East 45th 
St.. New York 

General Manager, Edward B. Wintersteen, 304 East 45th St., 
New York 17, N.Y. 

Editor, James A, Barnes, 304 EF. 45th St., New York 17, N.Y. 


Managing Editor, Miss Galina Terr, 304 E. 45th St., New York 
17, N. 


Business Manager, John J, Martin, 804 EB, 45th St., New York 
17, N. Y. 


2. The owner is: (If owned by a corporation, its name and 
address must be stated and also immediately thereunder the 
names and addresses of stockholders owning or holding one per 
cent or more of total amount of stock, If not owned by a corpo- 
ration the names and addresses of the individual owners must 
be given. If owned by a partnership or other unincorporated 
firm, its name and address, as well as those of each individual 
member must be given.) 
The Reuben H, Donnelley Corp., 304 East 45th St.. New York 

1 


Elliott Donnelley as Trustee under Gaylord Donnelley Trust | 
Agreement, Chieago, Ill. 
Northern Trust Company, Chicago, Illinois, Trustee of Fund A 
under the will of Reuben H. Donnelley deceased. } 
First National Bank, Chieago, Mlinois, Trustee of Fund RB under 
1 


the will of Reuben H. Donnelley deceasec 


Albert M. Anderson, Flossmoor, Illinois. 

Thomas EB, Donnelley, Chicago, Hlinois, 

Curtiss E. Frank, Bronxville, N. Y. 

David L, Harrington, Flossmoor, Hhnois. 

Harold P, Harper, Washington, D.C. 

J. Aubrey Hope, Drexel Hill, Pennsylvania, 

Harry W. Warner, Flossmoor, Hlinois. 

The Northern Trust Co,, David L. Harrington and Charies c. 
Haliner, Jr, as Trustees under agreement dated January 24, 1946 | 
with Thorne Donnelley, Chicago, Hlinois. 

3. The known bondholders, mortgagees, and other security 
holders owning or holding 1 per cent or more of total amount 
of bonds, mortgages, or other securities are: (if there are none, 
so state.) None, 

4. Paragraphs 2 and 3 include, ‘n eases where the stock holder } 
or security holder appears upon the books of the company as 
trustee or in any other fiduciary relation, the name of the person | 
or corporation for whom such trustee is acting; also the state- | 
ments in the two paragraphs show the affiant’s full knowledge | 
and belief as to the circumstances and conditions under which 
stockholders and security holders who do not appear on the 
books of the company as trustees, hold stock and securities in a 
capacity other than that or a bona fide owner, 


5. The average number of copies of each issue of this publi- 
eation sold or distributed, through the mails or otherwise, to 
paid subseribers during the 12 months preceding the date shown | 
above was: (This information is required from daily, weekly, 
semiweekly, and triweekly newspapers only.) 

B. WINTERSTEEN 
(Signature of General Manager) 
Sworn to and subseribed before me this 22nd day of Septem- | 
ANNE L, DeMARINIS 
Notary Public, State of New York 
No. 41-0914700 
Qualified in Queens County 
(My commission expires Match 
30, 1955) 

Certificates filed with New York, Bronx, and Kings County 
Clerks 

Term expires Mareh 30, 1955. 


Convention Calendar 
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National Institute of Rug Cleaning 
McAllister Hotel and Miami Auditorium 
Miami, Florida 


January 15-18, 1954 


National Institute of Drycleaning 
National Guard Armory 
Washington, D. C. 
February 11-14, 1954 


New Jersey Laundry and Cleaning Institute 
House 
Newark, New Jersey 
February 25, 1954 


Mid-West Cleaners & Launderers 
President Hotel 
Kansas City, Missouri 
March 4-6, 1954 


Diaper Service Institute of America 
Conrad Hilton Hotel 
Chicago, Illinois 
March 21-24, 1954 


Texas Laundry & Dry Cleaning Association 
Austin, Texas 
March 25-26, 1954 


North Carolina Association of Launderers and 
Cleaners, Ine. 
Battery Park Hotel 
Asheville, North Carolina 


April 7-8, 1954 


Massachusetts Laundryowners’ Association, Ine. 
Hotel Statler 
Boston, Massachusetts 


April 9-10, 1954 


UT co 
STS 
CAMELFOR Years leadin PACKAGING 
3 way | } Cost methed for Mos: 
K! method of pact, One-half Of wh Y Packaging 
| 
| 
| 
| | 
| 
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LAUNDRY 


BOCK 
EXTRACTOR 


Insist On A Bock 
and 
You Will Have The Best 
We have made Extractors 


Exclusively For 35 Years 


Sizes 15” 17” 


BOCK LAUNDRY MACHINE CO. 


TOLEDO 2, OHIO 


20” 


North Dakota State Laundryowners 
Graver Hotel 
Fargo, North Dakota 
April 23-25, 1954 


Laundry & Cleaners Allied Trades Association and 
Tvundry and Dry Cleaners Machinery Manufacturers 
Association 
Broadmoor Hotel 
Colorado Springs, Colorado 
April 27-30, 1954 


Linen Supply Association of America 
Edgewater Beach Hotel 
Chicago, Llinois 
April 29-May 1, 1954 


Pennsylvania Laundryowners Association 
Traymore Hotel 
Atlantie City, New Jersey 
Apri] 29-May 1, 1954 

New York State Laundryowners’ Association, Inc, 

Sheraton Hotel 
Rochester, New York 

May 6-8, 1954 


Pacifie Northwest Launderers and Dry Cleaners 
Spokane, Washington 
May 13-15, 1954 


California Laundryowners Association, Ine. 
Hotel Del Coronado 
San Diego, California 


June 10-12, 1954 


OBITUARIES 


Theodore Crusius, 82. former president of the Becht Laun- 
dry Co., St. Louis, Missouri, died recently of a heart ailment. 
Mr. Crusius was president of the laundry for 33 years before he 
retired in 1949. Surviving are his wife and three daughters, 


Paul F. Diebold, 65, proprietor of Wholesale Shirt Laundry 
in Hillside, New Jersey, died after a long illness. Born in Pitts- 
burgh, Mr. Diebold operated laundries for many vears. He was a 
member of Normal Lodge of Masons, New York. His wife, 
sons and a daughter survive, 


two 


JOURNAL 


ALL ALUMINUM 
GRID 
| PLATE 


Make ANY 
Good Presser a 
Better Presser 


| over 46” 


penasTocn co 


s7oes ST CHICAGO DANUBE 6-6022 


LOT SYSTEM TAG-O-LECTRIC 
for LAUNDRIES 


Use temporary identifica- 
tion from mark-in to wrap- 
ping. Now! Precision pow- 
er stapling, single or dovu- 
ble. Use permanent- 
marked assorting bins, No 
looking for old marks, no 


hanging tickets. 


TEXTILE MARKING MACHINE CO., Inc. 
246 Walton St., Syracuse 2, N.Y. 


@ This satisfied customer just discovered, as millions have 


before. that his shirt actually staved crisp and comfortable 
from 9 in the morning to 5 in the evening—and even longer. 


His laundryman could tell him it's the Velvet Rainbow 
Starch that turns the trick. 


Velvet Rainbow gives shirts full-bodied consisteney, 
keeps them pliable and presentable all day long. Yet it costs 


only about | penny to do 5 shirts with Velvet Rainbow. 
Why not place a trial order today? 


VELVET RAINBOW® STARCH 


Guaranteed 50% Velvet Wheat 
Helps You Do Quality Work —Sell It Too 
THE HURON MILLING CO., 9 Park Place, New York 7, WN. Y. 
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CLASSIFIED DEPARTMENT 


10¢ o word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeot). 


NDRY JOURNAL December 15, 1953 


elp Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 
insertion of some od. Minimum chorge $1.00 (new or repeat), Capitals or bold face type—double these rates. 
Ads including full payment must be in our hands by the first of the month. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 


forwarded by us. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., New York 17, N. Y. 


PROFESSIONAL NOTICES 


LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 


cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 


1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 


Boston—e statisti ffiliated with John Carruthers & Com- 
pany, and Management Consultants, Boston, Hartf-rd and 
Washington. 1-27 


LAUNDRIES and CLEANING PLANTS FOR SALE 


TO BUY OR SELL A LAUNDRY, DRYCLEANING OR RUG CLEANING 
BUSINESS IN NEW YORK, NEW JERSEY, CONNECTICUT OR PENN- 
SYLVANIA. CONTACT RICHARD J. MULLER, Lic. Broker, 89-16 184th 
St., Jamaica 3, N. Y. Republic 9-3016. 472-2 


For Sale—Laundries, Drycleaning Plants, Plants in 
Metropoliten N. Y. C. area, Westchester, New Jersey, Connecticut, 
Pennsylvania. If interested in buying or selling, contact J. B. KANDEL, 
131-39 228th St., LAURELTON, LONG ISLAND, NEW YORK. PHONE: 


LAURELTON 8-3291. 9653-2 


SACRIFICING WELL ESTABLISHED MODERN LAUNDRY IN, INDIANA. 
NO COMPETITION, EXCELLENT EQUIPMENT, PROFITABLE, $65,000 
GROSS. STABLE COMMUNITY. $19,000, TRULY A BARGAIN. ADDRESS: 
Box 203, STARCHROOM LAUNDRY SOUEMAL. 2 


THRIVING “LAUNDRY PLANT in the Fi. “Worth, Dallas, Texas 
area, Completely equipped with the latest American equipment, includ- 
ing Formatic shirt line; air conditioner. Doing over $110,000 business. 
This plant is a laundry owner's dream, needs no repairs or equipment 
replaced, it is exactly like you would like to equip a dream plant, so 
naturally it is a profitable business. This is one of those once-in-a-life- 
ADDRESS: Box 418, STARCHROOM LAUNDRY 


time opportunities. 
-2 


JOURNAL. 


LAUNDRY AND DRYCLEANING 3 PLANT, ESTABLISHED 30 YEARS. AN- 
NUAL GROSS $200,000. GOOD LEASE, 6 ROUTES, DRIVE-IN, NO 
UNION. WILL SELL ONLY AS GOING CORPORATION. M. A. TEAGUE, 
P. O. BOX 307, EVANSVILLE, IND. 422-2 
Drycleaning and laundry plant, CENTRAL WEST TEXAS, sales last 12 
months $55,000. Truck-route, Jong lease. Volume could be doubled with 
additional routes. Priced to sell at $46,000, half-cash, balance easy terms 
to responsible party. ADDRESS: Box 445, STARCHROOM LAUNDRY 


JOURNAL. -2 


Modern and plant in prosperous central Illinois, 
drawing population 60,000. Established 40 years. Compleie details by 
writing. ADDRESS: Box 446, STARCHROOM LAUNDRY JOURNAL. -2 


LAUNDRY, New Mexico town, of extensive 

g and ranchi industry. Fully equipped. Only steam laundry in 
town. Also 8 help- yourself units. Doing good business with unlimited 
potential, Contact:- L-C ett Box 42, Silver City, New Mexico, 447-2 


FOR SALE: building 60 ft. front on main 
modern equipment, supplies, owner-run for 26 years. Will sacrifice for 
$25,000, terms. Write:- U. S. French Laundry, 2319 Main St., Susanville, 


Calif. 448-2 


Small laundry for sale in western Washington. Right for a young couple. 


Write: Mrs. A. L. Miller, Box 288, Winlock, Washington. 462-2 


Well-established laundry and “drycleaning plant in twin cities. Volume 
$200,000. Modern equipment. Address: Box 463, STARCHROOM aaa 
DRY JOURNAL. 


Valley, Idaho. Established over twenty years. Modern equipment. For 
complete details and terms write: Buh] Laundry & Dry Cleaners, Buhl, 
Idaho. 464-2 


of owner makes it to a a Chissge and 
drycleaning plant that grossed over $400,060 in 1952 with capacity to 
handle $600,000. Have never operated in the red and have no indebted- 
ness of any kind. Give references as to financial responsibility to handle 
this proposition in your reply. L. Krinsley, 38 S. Dearborn St., Chicago 
3, Il. 465-2 


Leundry and ‘eleaning ‘plant in fertile. farming valley in n southern Cali- 
fornia, on transcontinental highway. Ideal winter climate. $100,000 gross 
income. Two hoilers; American Sylon flatwork ironer; Automatic folder; 
all-metal Cascade washers. ADDRESS: Box 473, STARCHROOM LAUN- 


DRY JOURNAL. 2 


VACANT STORE 


2-stores, each 20 x 80, singly or jointly, main street, 88-90 S. Washing- 
ton Ave., Bergenfield, N. J. Reasonable rent. Write: P.O. Box 79, New 
York 17, N. Y. 476-19 


HELP WANTED 
LAUNDRY SUPERINTENDENT wanted for moderate-sized plant in Mid- 


west. Excellent opportunity for qualified man; must be capable of as- 
suming full responsibility of production and quality. AIL graduate pre- 
ferred but must have practical superintending experience. Permanent 
position for right man. All replies confidential. Write stating all quali- 
fications, personal data, and salary expected in first letter to Box 471, 
STARCHROOM LAUNDRY JOURNAL. -7 


SITUATIONS WANTED 


EXECUTIVE many years experience in laundry management and dry- 
cleaning. Only interested in sound sizeable plant. Philadelphia area. 
Now employed, but available in reasonable time. ADDRESS: Box 291, 
STARCHROOM LAUNDRY JOURNAL. 5 


LAUNDRY GENERAL MANAGER—Managed one of America’s largest 
and finest plants for a number of years. Many more years of good prac- 
tical experience. 53 years of age, married, college trained, excellent 
health. Available for large scale operation. Salary $12,000 per year 
minimum. ADDRESS: Box 459, STARCHROOM LAUNDRY JOURNAL. -5 


DYEING 


MAJESTIC DYE HOUSE: GUARANTEED GARMENT DYEING. Fast colors, 
beautiful and bright. No wrinkles, easy to finish. Located centrally for 
fast service. Price list, color card, mailing material, free on request. 
MAJESTIC DYE HOUSE, 3920 West Armitage, Chicago 47, Ill. 314-12 


in OLYMPIA, city of the State of Washington. Same 


REPAIRS — PARTS — SERVICE 


location and owners the last forty-five years. $90,000 v 

Concrete and steel laundry building built by The Austin Company. 
Property 60’ x 240’ fronting on main street. Price $50,000 including real 
estate. Terms to responsible buyer. Owners retiring. Answer: H. S. 
Agnew, 301 No. Capital Way, Olympia, Washington. 461-2 
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REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men. Full line of Asher ironers, rebuilt by men who know how. 


BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1228-37 
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MACHINERY WANTED 


CARDING WIRE 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, will purchase or help you sell your surplus equip- 
ment. Send for list or ask for representative. 9874-3 


WANTED—MONEL METAL WASHERS, all sizes, and any other laundry 
equipment. Interested in buying entire plants fox export, highest prices 
paid. ADDRESS: Box 9879, STARCHROOM LAUNDRY JOURNAL. -3 


Wanted—American flatwork ironers, 54” Y-pocket washers, 50” and 54” 
Notrux extractors, and 54” American Perry Notrux extractors. Top cash 


prices paid. ADDRESS: Box 9972, STARCHROOM LAUNDRY JOURNAL. 


WANTED TO BUY:—Pleating machines. Will pay reasonable price. 
Robert Winslow, Bruce Street, Littleton, Mass. 458-3 
WANTED :—54”" Notrux extractor and self-unloading washers. Richland 
Laundry & Dry Cleaners, Box 235, Richland, Washington. 466-3 


STORAGE 


FOR THE 


DRYCLEANER 


A complete guide to storage vault 
installation and operation — 18- 
page reprint from THE NATIONAL 
CLEANER & DYER tells and illus- 
trates 


HOW TO: 


build for low insurance rates 

control fumigation, temperature, 
humidity 

lay out racks, identify, keep records 


inspect furs received and prepare 
for delivery 


determine unit costs, break-even 
point, profits 


plan a vault-filling sales campaign 


PRICE ONLY 50 CENTS 
ORDER FROM: 


t STARCHROOM LAUNDRY JOURNAL 

t 304 East 45th Street 

New York 17,N. Y. 

Gentlemen: 
' Please send me my copy of STORAGE FOR THE §& 
DRYCLEANER. H 
; Enclosed please find my remittance for 50¢. ; 
Name 
Address 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


CARDING WIRE: For Curtain and Blanket Stretchers. G. W. ROBINSON 
CO., 36 Pleasant Street, Watertown, Mass. 3240-38 


POWER PLANT EQUIPMENT FOR SALE 


54 x 216 WHITLOCK EVERDUR TANK WITH SUFFICIENT COILS TO 
FURNISH 6,000 GALLONS OF 180° WATER WHEN SUPPLIED WITH 
STEAM AT ZERO POUNDS PRESSURE AND 20,000 GALLONS OF 180° 
WATER WITH STEAM AT 100 POUNDS PRESSURE. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 4, 
2—CLAYTON 25 H.P. OIL-FIRED BOILERS, LESS THAN FIVE YEARS OLD. 
GOOD FOR 100 POUNDS STEAM PRESSURE. COMPLETE WITH RETURN 
PUMPS, NEW YORK RIGGERS, 810 MEEKER AVE., BROOKLYN, N. Y. 

400-36 


MACHINERY FOR SALE 
HAVERHILL LAUNDRY RETIRING FROM BUSINESS~WILLIAMS LAUN- 


DRY MACHINERY COMPANY IS THE SOLE LIQUIDATOR, selling all 
their laundry equipment at BARGAIN PRICES and TREMENDOUS SAV- 
INGS TO YOU. EVERYTHING MUST GO! This machinery is MODERN 
UP-TO-DATE EQUIPMENT. ACT NOW; WRITE, WIRE OR "PHONE FOR 
COMPLETE LIST. WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-16 


22nd Street, Long Island City 1, N. Y. Stillwell 6-6666. 405-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. ¥. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years, Prices reasonable 


and terms extended. Write for our availability list without obligation. 
9873-4 


ASHER ironers 48 x 120—32 x 120. Rebuilt, big stock, terms. Baehr 
Laundry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 


REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 
extractors, ironers, presses, tumblers, filters, stills, boilers. Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint 
Ave., Brooklyn 22, N. Y. 4400-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten 


Eyck Street, BROOKLYN 6, N. Y. 4753-4 
For Laundry and Drycleaning Machinery try the Keel Company, 7229 
N. Western Avenue, Chicago 45, Illinois. 4661-4 


48 x 120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO ,OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4651-4 


40” TROY and TOLHURST, direct motor driven and belt driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 


TROY and AMERICAN LATE TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 
30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production hi Very r bly priced. CUMMINGS- 
LANDAU L dry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6767-4 


AMERICAN and TROY 5 Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooxlyn 6, N. Y. 

6766-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


HIGH SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 6864-4 


HANDY IRONERS, AMERICAN, TROY and POLAND single roll flat- 
work and small piece ironers. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6865-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU IL dry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6868-4 
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OUR FRIENDS 
AND ASSOCIATES 


IN THE INDUSTRY 


OUR VERY BEST WISHES 
For The HOLIDAY SEASON 


Good Health...Prosperity... 
and the wish that the future 
will continue the same 
fine relationships we have 
enjoyed in the past. 


CUMMINGS-LANDAU [/z]LAUNDRY MACHINERY CO.,INC. 


305-17 Ten Eyck St., Brooklyn 6, N.Y. 


K 


MACHINERY FOR SALE (Cont'd) 


AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 


NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
y Co., 313 Ten Eyck Street, 
9014-4 


CUMMINGS-LANDAU L dry Machi 
Brooklyn 6, N. Y. 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP I. 9TOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


5 WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Me- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 


IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for inspection, reasonable prices and terms; one year guarantee. 
Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with us. 9001-4 


AMERICAN 4 ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3, 6 or 9 COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer, Ellis 
54x120” 9-pocket stainless washer; American Cascade 42x84” washer, 
Troy 42x72” washer; American Tiltor shirt unit; Prosperity 4-girl unit 
and coat presses; Hoffman 42x90” tumbler; Huebsch 36x30” tumblers, 
Hoffman and American 48” and 60” extractors for laundries or cleaners, 
Hoff 140F unit used two months; American 30x48” Petroleum unit 


MACHINERY FOR SALE (Cont'd) 


6 AMERICAN 10 and 20 POUNDER, 2 COMPARTMENT AIRWAY 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6292-4 


48” VIERSEN HIGH SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 4855-4 


8 ROLL 120’ AMERICAN and TROY IRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


4 Tumblers, Ellis Drier Company, 48x120” Motor-driven with motor on 
top, three-pocket, three-door, late type machine. Price reasonable. 3128 
West Lake Street, Chicago 12, Illinois. 9146-4 


Five 42x84’ AMERICAN MASTER CASCADE DOUBLE END DRIVEN 
MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 8078-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 


60” FLETCHER WHIRLWIND, 60” ZEPHYR AND 60” HOFFMAN OPEN 
TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6916-4 
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with filter, still, etc., brand new; Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit; Columbia synthetic unit. 9069-4 


44 x 126” 4 COMPARTMENT 4 DOOR and 48 x 126” 6 COMPARTMENT 
6 DOOR PULLMAN GLIDE OUT TYPE CL WASHERS, WOODEN SHELLS, 
STAINLESS STEEL CYLINDERS, DIRECT MOTOR DRIVEN. IN EXCEL- 
LENT CONDITION. LOCATED IN PHILADELPHIA. CUMMINGS-LANDAU. 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9983-4 


AMERICAN ZONE-AIR 4 COIL STEAM HEATED REVERSING TUMBLERS 
220 Volt, 3 phase, 60 cycle. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9401-4 


6—44 x 84” Miller L dry Machinery Co., two pocket all stainless 
steel motor driven wash machines; 1—American 6 roll 120” chest type 
flatwork ironer. Priced to sell. CHICAGO USED & NEW LAUNDRY 
EQUIPMENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, 
ILLINOIS. NE 8-7763. 9669-4 


STAINLESS STEEL & WOOD LAUNDRY WASHERS, both new and rebuilt 
direct from manufacturer to you at great savings. Pictures and literature 
on request. Horwath Laundry Machinery Mfg. Co., 1002 South 13th St., 
Omaha, Nebraska. 170-4 
CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL WELDED STAINLESS STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS STEEL CYLINDERS 
WITH OUR PINCH AND FOOL PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


24 x 120’ RETURN FEED SUPER IRONER, MOTOR DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 


For Sale: 1—Used 44 x 84” ROBOT two pocket two door all stainless steel 
motor driven washer with automatic washman,; 2—Used 42 x 96” Ellis 
motor driven all Monel washers; 1—Used 42 x 84” American Norwood 
all Monel motor driven washer; 1—Used 54” American Notrux extractor 
with two set containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE 8-7763. 9628-4 


HOPKINS TULL 2 and 4 DOOR COMBINATION CURTAIN AND 
BLANKET DRIERS. ABE COHEN METAL BLANKET WASHER COM- 
PLETE WITH SQUEEZE ROLLS. CUMMINGS-LANDAU LAUNDRY MA- 
9752-4 


CHINERY CO., 305 Ten Eyck St., Brooklyn 6, N. Y. 
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MACHINERY FOR SALE (Cont'd) 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—-COLLAR AND CUFF, BOSOM, YOKE ce 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU L dry Machi 

Co., 305 Ten Eyck St., Brooklyn 


9942- 4 


Wood cylinders end shells, supinsenents, any size with new beens 
hinges and stainless steel trim; also new wood washers. ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Il- 
linois. Nevada 2-2621. 188-4 


800 KEY-TAG BARS with 6 OR MORE 5” | PINS ON | SAME. Cl CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 315 Ten Eyck Street, Brooklyn 
6, N. Y. 232-4 


HUEBSCH 25” ‘COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


ZEPHYR HYDRAXTOR WITH 4 SETS OF CONTAINERS AND MOTOR 


DRIVEN PUMPING UNIT. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6. N. Y. 9944-4 


UNIPRESS LATEST MODEL 2 GIRL SHIRT UNIT, “CONSISTING OF CoM. 
BINATION COLLAR, CUFF AND YOKE PRESS, COMBINATION BOSOM 
AND BACKER AND 2 LAY SLEEVE PRESSES. EXCELLENT MECHANICAL 
CONDITION. CUMMINGS-LANDAU I dry Machinery Co., 305 Ten 
Eyck Street, Brooklyn 6, N. Y. 9945-4 


PROSPERITY POWER CIRCLE. AND UNIPRESS- LATEST ‘TYPE 4 GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 
6, N. Y. 9952-4 


42 x 42” AMERICAN 3 Y COMPARTMENT 3 DOOR MONEL METAL 
MOTOR DRIVEN BLANKET, CURTAIN AND WOOLEN WASHER, COM- 
PLETE WITH AUTOMATIC WATER TEMPERATURE AND MIXING 
VALVE. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 9950-4 


44 x 126” 4 COMPARTMENT 4 DOOR and 48 x 126” 6 COMPARTMENT 
6 DOOR PULLMAN GLIDE OUT TYPE CL WASHERS, WOODEN SHELLS, 
STAINLESS STEEL CYLINDERS, DIRECT MOTOR DRIVEN. IN EXCEL- 
LENT CONDITION. LOCATED IN PHILADELPHIA. CUMMINGS-LANDAU, 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9983-4 


WOOD CYPRESS CYLINDERS and Fir replacement shells for any make 
washer direct from manufacturer to you. Horwath Laundry Machinery 
Manufacturing Co., 1002 So. 13th St., Omaha, Nebr. 187-4 


FOR SALE—CHEAP:—American cylinder flatwork ironer, 30 x 120”. 
See it running, $1,000. One Huebsch open-end 30” drycleaning tumbler, 
$275, marking machine, black and invisible; transformers, accessories; 
drycleaning and laundry checking and assembling reels; Prosperity and 
Ajax single lay sleevers. Parker Sno-White Laundry, Atlanta, Georgia. 
309-4 


1—Zephyr Hydraxtor with two containers, jib crane and hoist. Very 
reasonable. Chicago Used & New Laundry Equipment Co., 3128 West 
Lake St., Chicago 12, III. 326-4 


FOR SALE:—1—50” AMERICAN NOTRUX extractor with two sets con- 
tainers, stainless steel curb; 1—50” Ellis Drier Co., NOTRUX extractor 
with two sets containers; 2—AMERICAN NORWOOD 42 x 84” two 
pocket all stainless steel motor driven washers with American fully auto- 
matic washman. CHICAGO USED & NEW LAUNDRY EQUIPMENT CO., 
3128 W. Lake St., Chicago 12, Ill. 328-4 


2-ROLL 100” COLUMBIA and 120” RETURN FEED IRONERS. MECHANI- 
CALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
307 Ten Eyck St., Brooklyn 6, N. Y. 329-4 


NATIONAL CASH REGISTER BOOKKEEPING MACHINE, GOOD FOR 
27 ROUTES; 10 CLASSIFICATIONS; 99 BUNDLE NUMBERS; 999 LOT 
NUMBERS; CAPACITY UP TO 9912 POUNDS and $99.99. MODEL A-2297 
(6) ST. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 403-4 


40” AMERICAN OPEN TOP EXTRACTOR WITH MONEL BASKET AND 
40” TROY MERCURY ‘EXTRACTOR WITH COPPER TINNED BASKET. 
CUMMINGS-LANDAU Laundry ——— Co., 305 Ten Eyck Street, 
Brooklyn 6, N. Y. 404-4 


FOR SALE:—42” x 96” Henrici adidas 36” x 79” American condition- 
ing tumbler with conveyor to feed flatwork ironer; two 30” x 120” 
cylinder ironers; miscellaneous extractors, washers, tumblers and shirt 


units. Many bargains. Mr. E. T. Sherwin, American Linen Supply Co., 
740 N. Rush St., 


Chicago 11, Ill. 429-4 
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Factory Rebuilt Machinery Put in Top Working Con- 
dition by American Experts...Guaranteed For 6 Months! 


The exact machine you're looking for is waiting for you 
at American! Our huge selection includes laundry and 
dry cleaning equipment of all types and sizes—large 
and small volume, manually operated to completely 
automatic. 


American designs and builds the highest quality laun- 
dry and dry cleaning machinery—so naturally our ex- 
pert engineers and machinists know how to rebuild 
equipment for maximum dependability and output. 
American also has available for your inspection many 
bargains in ‘‘As Is'’ equipment. Whatever you need— 
American has it. Shop American first. 


‘LAUNDRY MACHINERY 


ATE 


MACHINERY FOR SALE (Cont'd) 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN; 30 x 48”, 28 x 33”, 24 x 36”, 24 x 24”. 
REBUILT LIKE NEW. CUMMINGS-LANDAU LAUNDRY MACHINERY 
CO., 305 Ten Eyck St., Brooklyn 6, N. Y. 433-4 


48” Hotfman-Amico extractor, copper tinned basket; 5 H.P, explosion- 
proof motor and safety cover. New condition. ADDRESS: Box 450, 
STARCHROOM LAUNDRY JOURNAL. 4 


PROSPERITY MODEL 1025PO SHIRT SLEEVE PRESS, $175; PROSPERITY 
MODEL 4518S WEARING APPAREL PRESS, $150; 3 NATIONAL 8-CHAR- 
ACTER HAND MARKING MACHINES, $50 EACH; GLOVER DE LUXE 
SPOTTING BOARD, A REAL BARGAIN, $50. CRYSTAL LAUNDRY CO., 
CUMBERLAND, MARYLAND. 467-4 


48 x 126 American Cascade washers, 9 pockets, one AC and one DC 
motor; 42 x 84 Norwood Cascade, 2-pocket Monel washer, 50” Notrux 
extractor; also a full line of drycleaning machinery, filters, stills etc, 
Two Prosperity units, one a 3B and one 6A type. Very reasonable 
D'Angelo & Ash, 301 Beach 71st Street, Arverne, Long Island, New York. 
Phone: Belle Harbor 5-3229. 468-4 


2—American Cascade Monel metal washers. 42” x 84” belt-drive. Excel 
lent condition. 1—4-pocket type—1 slide-out 8-pocket type, $1,290 each. 
McInnes Laundry Co., 2030 Greenmount Ave., Baitimore 18, Md. 469-4 


HUEBSCH 25” HANDKERCHIEF and NAPKIN IRONER with fluffer and 
table. NEW at bargain price. NORMAN CONTROL COMPANY, 4650 
Lawrence Avenue, Chicago, III. 470-4 


Prosperity 2440 P.C. Collar & Cuff Press; 2 Prosperity 1025 P.O. two-lay 
sleeve presses. Snow White Laundry, Mattoon, III. 474-4 


1—44 x 120” Miller 3-pocket motor-drive tumbler, 1—50” Fletcher un- 
loading extractor; 1—48” Zephyr extractor; 1— Prosperity two-girl shirt 
unit; 1—Sims storage type water heater—42 x 120 tank. Ig. Weingaertner 
& Son, Inc., 4738 St. Louis 13, Mo. 475-4 
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THE ONLY OPEN-END 
WASHERS COMPLYING 
WITH NEW YORK AND 
CHICAGO SAFETY CODES 


Cook Washettes being the only open-end wash- 
ers to meet these rigid big-city safety codes 
with nothing more than standard equipment is 
important to you however large or small is the 


city in which you operate or where it is located. 


THIS 1S IMPORTANT TO YOU BECAUSE it means 


greater safety, obviously. 


THIS IS IMPORTANT TO YOU BECAUSE it re- 
duces to a minimum your chances of having to 
install costly ‘‘extras’’ to meet your own local 
code requirements. Smart operators are saving 
thousands upon thousands of dollars by invest- 
ing in today’s gilt-edge buy in washers—Cook 
Washettes! 


Shown: 25 Pound Fully Automatic 
Cook Washette 


All component parts of Cook 
Washettes are available 


nationwide. 


MACHIN INC. 
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PIN TRAP ” ELECTRIC 
OPTIONAL AT NO DUMP VALVE 
EXTRA COST : 


An Announcement for the Thousands 


Who Said, 


HOFFMAN 
PRESS 


ready now! 


With AIR to give 

it SPEED. . . 

HYDRAULIG to give 

it POWER for the So Smooth, 
So Easy Finger-Tip 
Operation You'd Expect 
from the World’s Foremost 
Builder of Pressing Machines 


Get the Jump 
on Competition - 
Ask Your Hoffman 


Representative 


About the 


**Aero-draulic’’ Now. 


IN ANADA 
TOPS IN .. SINCE 1905 


CANADIAN HOFFMAN 


U.S. HOFFMAN MACHINERY CORP, 105 FOURTH AVENUE, NEW YORK 3..N. Y. toronto, om 
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